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STANDARD PAGE 


300 X 6 





NEWS PAGE HE only circulation that can profit any adver- 


200 x'5 | tiser 1s the portion that sees his advertising. 


Your advertising has approximately 150% more 
chance of being seen—by more than 500,000 readers 
—in New York’s Picture Newspaper. 

















THE tabloid page of one thousand agate lines is one 
reason; only about two-fifths as much to see in the 
whole paper. The limited lineage is another. At 
the present time the maximum daily issue cannot 
carry more than 17,000 agate lines. We have less 
advertising to see, more to remember. 


WITH news space you buy visibility and the 
reader interest that has made the largest morning 
circulation in America in less than three years—un- 
usual advantages at an ordinary rate per line per 
thousand. Make your next schedule include the test 
campaign in The News. 





25 PARK PLACE, NEW YORK 
TRIBUNE BUILDING, CHICAGO 


THE @ NEWS 


New York:s Picture Newspaper 























The Largest Morning Circulation in America 
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The Intertype 


History 


The first Intertype built was installed 
by the New York Journal of Commerce 
in 1913. The Journal of Commerce has 
since purchased— 


2 Three-magazine Intertypes in 1917 
1 Three-magazine Intertype in 1918 
4 Three-magazine Intertypes in 1919 
1 Three-magazine Intertype in 1920 


and in 1917 the original single-magazine 
machine was converted into a modern 
three-magazine Intertype. 

Publishers quickly recognized the 
merits of the Intertype and the advan- 
tages of competition in this field. 

A booklet called “The First Fifty Inter- 
types,” issued in 1914, contained endorse- 
ment letters from every one of the pur- 
chasers of the first fifty Intertypes built. 


World-wide Use 


American-built Intertypes are now be- 
ing used in eighteen European and South 
American countries, and in Japan, India, 
Iceland, Palestine, South Africa, Aus- 
tralia, New Zealand, Hawaii, and the Phil- 
ippine Islands. 


Typical Installations 


(Figures indicate number of Intertypes used) 


New York Times.........-.. 
Miantreal TOMY BtAF once cccecscssdvcsec - 2 
a ee a Ss” eee deanwews ; « 3 
Cincinnati Enquirer y 
Cleveland Plain Dealer 
Providence Journal 
Detroit Times 





1 
Peta ste tiedecwh I 
Memphis Commercial-Appeal . awe i 
Portland (Oregon) Telegram.... , ae | 
Omaha World-Herald ... 1 
Louisville Herald ieee “a5 
F. A. Munsey, New York 15 
Seattle Post-Intelligencer 15 
New York Globe... 3 
Nebraska State Journal 
New York American 
St. DTouis-Globe Democrat 
lrenton Times ‘ 
Seattle Star a eer 
St. Paul Dispatch . 
Peoria Journal-Transcript 
Detroit Journal eae 
Des Moines Capitol 
facoma News-Tribune 
Jersey City Journal 
N. Y. Journal of Commerce 


Dallas News ..... oe ; 
Philadelphia Gazette 
Lexington Herald 
Minneapolis Star 

Chicago Tribune 

Camden Daily Courier 
Hartford Courant 
Springfield Union ; aay 
Lafayette Journal-Courier 
Pittsburgh Dispatch 
Wilkes-Barre Record 

New Britain Herald 
Pawtucket Times 

Butte Miner 

Foledo Blade 

St. Louis Star 


RRP 


SN NNN 


lackson Citizen Patriot beasichdnsohaeeeanapa. Oe 


Brooklyn Standard Union..... eee ‘ 
s-Union aeanoe vance 








Rochester (N. Y.) Time 

Kennebec Journal, Augusta, Me < ceed 6 
Syracuse Post-Standard : ee 
Burlington Hawk-Eye ‘ 6 
Il Progresso Italo-American, N. Y . , ; ow 
Jewish Morning Journal, N. Y 6 
Seattle Union- Record ; .. 
Boston Advertiser : ee Po ae 
Washington Daily News ae ceaankie 5 
Washington Post 5 
Binghamton Press ee 5 
Los Angeles Herald.... 5 
ay Ol Eee ee 5 
Birmingham News 5 
DERGINO TPURNOREEE occccncccccncvccaccsuscesssoss 5 
Loe Ampeles RSOOrd ... ic. cscocccsccoccsesssccces 5 


Intertype Factories 


The Intertype is manufactured com- 
plete in the Corporation’s own factories. 
Factory No. 1, where the machines are 
built, has excellent shipping facilities, be- 
ing located on the East River and New 
York Dock Terminal Railroad, Brook- 
lyn, N. Y. The building was designed 
especially for making Intertypes and is 
modern in every respect. 

Factory No. 2 is a five-story building 
devoted exclusively to making matrices. 

The original Intertype factory capacity 
was 50 machines per month. The pres- 
ent capacity is 125 machines per month, 
besides enormous quantities of supply 
parts and matrices. 


Intertype 
Model 
D-s.m. 


Models A, B, C, C-s.m. 


These Intertypes are all standardized 
and perfectly interchangeable. Model A 
has one magazine; Model B two maga- 
zines; Model C three magazines; and 


Model C-s.m. has three standard and one 


auxiliary or side magazine. The latter 
can also be applied to Models A, B, and 
C, either before or after shipment. 


Model D-s.m. 


This is a special text-and-display Inter. 
type, designed to set large advertising 
type faces, bold display figures, head-let. 
ter, and ordinary “straight” composition, 
It sets all sizes from 5-point up to % 
point bold, full width type faces, and up 
to 60-point condensed faces. 

Wide Measure Model D-s.m. is the 
same as the regular D-s.m. except that it 
sets 42-em lines—the FIRST 42-em line 
composing machine. 





Improvements 


The Intertype embodies about thirty 
major improvements and simplifications, 
including— 

Accurate screw-bearing knife block 
Solid-blade universal ejector 
Sensitive gas governor 

Extra large metal pot 

Light-touch keyboard 

Extra heavy base 

Improved spaceband box 
Auxiliary gas burner 

Convenient font distinguisher 
Improved distributing mechanism 
Auxiliary right-hand spaceband key 
Convenient vise jaw adjustment 


and many others. Literature describing 
Intertype improvements, most of which 
are patented and cannot be used by other 
manufacturers, will be sent on request. 


Matrices and Supply Parts for 
Other Machines 


Intertype matrices are perfectly inter- 
changeable with matrices of other manu 
facture and can be used for “sorting up” 
other fonts. The Intertype Corporation 
also manufactures a large number of sup 
ply parts for use on other than Intertype 
machines. 

Many publishers who do not own Inter 
types purchase all their matrices and prac 
tically all supply parts from the Inter 
type Corporation. 

Send for Parts Catalogue and Matrix 
Specimen Book. 


Independent 


The Intertype Corporation is entirely 
independent. It is not controlled, directly 
or indirectly, financially or otherwise, by 
any other organization. 


Intertype Corporation 


General Offices: 805 Terminal Building, Brooklyn, N. Y. 


MIDDLE WESTERN BRANCH, 548 Rand-McNally Building, CHICAGO 


SOUTHERN BRANCH, 301 Glaslyn Building 


- MEMPHIS CANADA - 


PACIFIC COAST BRANCH, 301 Aronson Building, SAN FRANCISCO 


- - »- TORONTO TYPE FOUNDRY CO., Lid 


BRITISH BRANCH, Intertype Limited, 15 Britannia Street, King’s Cross, London, W. C. 1 
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STIMULATE summer circulation by publishing 


one of the best stories of adventure since 
“The Three Musketeers”’— 


By RAFAEL SABATINI 


A thrilling romance with the French Revolution for its background 


UW 


RELEASES MONDAY, JUNE 19 


For publication rights, write to 





NEA SERVICE, Inc’ 


1200 W. THIRD ST, 
CLEVELAND O. 








PRODUCING PLANTS—NEW YORK and CLEVELAND 


NEA MATS PRINT LIKE ORIGINAL HALFTONES 





HREALHHPRD UNREAL senesuEOENRONNRNHHENE: 46 
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Sell Your 


FOOD PRODUCTS 


to the families of 


PHILADELPHIA 


Philadelphia, the third largest city in the United States, is renowned 
as the City of Homes. 


There are more than 390,000 separate dwellings in the city limits, 
not to mention the vast number in the suburbs and outlying sections 
peopled by those who work and do business in Philadelphia. 


“Keeping house” in Philadelphia includes getting meals at home 
instead of dining out. That is one of the reasons why Philadelphia is 
one of the best retail markets for Food Products. 


Dominate Philadelphia 


Create maximum impression at one cost by concentrating in the 
newspaper “nearly everybody” reads— 


THE BULLETIN 


The circulation of The Philadelphia Bulletin is one of the 


largest in America. 


Net paid daily average circulation for April, 495,232 copies 


a day. 


No artificial methods of stimulating circulation are used by 


The Bulletin. 





NEW YORK CHICAGO DETROIT SAN FRANCISCO 
Dan A. Carroll, Verree & Conklin, Inc. C. L. Weaver, Allen Hofmann, 
150 Nassau Street. 28 East Jackson Blvd. Verree & Conklin, Inc. Verree & Conklin, Inc. 
117 Lafayette Blvd. 681 Market Street 
LONDON ; PARIS 
125 Pall Mall, S. W. 1. 5 rue Lamartine (9). 


(Copyright 1922, Bulletin Company) 
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Total Circulation of This Issue: 6,300 
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HIDDEN NEWS SOUTH AMERICAN PEACE DANGER 


W. W. Hawkins, Returned From Latin-American Tour, Says Facts Can Easily Be Established in Tacna- 


Arica Controversy If Frankness Prevails at Washington Conference Between Peru and Chile 


“TPHE only thing that can prevent a 
successful outcome of the Tacna- 
Arica conference at Washington is a re- 
turn to secret diplomacy,” said W. W. 
Hawkins, president of the United Press 
Association, this week upon his return 
from a tour of South America that in- 
duded visits to and study of the prob- 
lems of Peru and Chile. 

“My talks with the officials in Chile 
and Peru and with the leading news- 
paper men of both countries convince 
me that neither side has anything to gain 
by concealment,” he continued in discuss- 
ing the more than forty-year-old ani- 
mosity that now endangers the peace of 
that continent. 

“The controversy is based upon his- 
torical facts easily established. The 
question of whether Chile has deliberately 
deported Peruvians from the contested 
provinces_can be settled best at an open 
hearing of the evidence. In Chile it is 
said that the charge is absolutely ground- 
jess and.the President of Chile has gone 
so far as to suggest that he will provide 
transportation and expenses for the re- 
turn of any expatriated citizens to the 
provinces. On the other hand, in Peru 
itis stated just as definitely that the facts 
regarding these deportations are avail- 
able and that the charge can be proved 
without the slightest difficulty. It is 
asserted that Peruvian sympathizers were 
deported by the wholesale in order to 
prevent their activity in any possible 
plebiscite. 

“These two conflicting statements re- 
garding the alleged deportations present 
the most prominent and most widely dis- 
cussed feature of the differences existing 
in the case. It is perfectly obvious that 
the question whether Peruvian sympa- 
thizers have been deported from Tacna 
and Arica can be determined by evidence 
already in the hands of consuls of dis- 
interested countries, including the consuls 
of the United States. 

“Tam convinced that the press of South 
America would welcome open sessions 
and a complete airing of the entire case. 

“The South American press is intense- 
ly interested in the conference because 
the Tacna-Arica question constitutes the 
only international difficulty now pending 
on the entire continent. The friendliest 
telations exist between Brazil and Para- 
guay and Uruguay and the Argentine. 
All of these countries are friendly to both 
Peru and Chile. The northern republics 
of Venezuela and Colombia and Ecuador 
have the same general attitude. All of 
these countries are anxious to see Chile 
and Peru settle their differences. 
“Bolivia, the great interior republic, 
Which at present has no outlet to the sea, 
i, of course, intensely interested in the 
situation, due to the fact that she claims 
the right to a Pacific port. The solution 
of the Bolivian problem is generally con- 
ceded to depend upon the openness and 
frankness with which this conference is 
conducted. 

. “Everywhere throughout South Amer- 
a complete confidence is expressed in 
the ability of President Harding to settle 
the dispute satisfactorily to all concerned. 
President Leguia of Peru, in an inter- 
view which I had with him on April 26 
in Lima, stated that he was prepared to 
fay the entire case of Peru in the hands 
of President Harding for final decision 








By BEN 


and that he would accept that decision 
without qualification or reservation. 

“The attitude of President Alessandri 
of Chile, with whom I talked on April 
19 in Santiago, was one of complete 
frankness. But he did not believe that 
the Bolivian case should be brought into 
the conference. He thought that Bo- 
livia’s claims should be taken up at the 
completion of the conference, when it 
would be considered in all fairness by 
Chile. 


MELLON 


“The enormous interest of the United 
States in the settlement of the dispute 
cannot be overestimated. The welfare 
of the American interests with the mil- 
lions of dollars invested in South Amer- 
ica is at stake. The only alternative to 
a settlement at this conference is war 
between Chile and Peru, and in this event 
almost certainly the other South Ameri- 
can republics would become involved. 
The foreign interests in South America 
are so great that in such an eventuality 
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job of reporting 


ving interviewed four presidents of four republics in 


whil 
four weeks. At his left we have Dr. Federico Pezet, Ambassador from Peru to the 


United States. 


it is not impossible that other nations 
might be drawn in also and world com- 
merce again upset. 

“South America is not so far removed 
today as it was a generation ago. With 
the new steamers making Rio in eleven 
days from New York, and a direct serv- 
ice between Valparaiso and New York 
along the west coast, the countries of 
South America are in truth our next- 
door neighbors and, in fact, as well as 
in sentiment, the United States cannot 
but be tremendously interested in the out- 
come of this conference.” 

Mr. Hawkins left the United States on 
March 4 and aside from his work as the 
executive of an international press serv- 
ice made an unusual record as a reporter 


having written interviews with four 
presidents of four republics in four 
weeks. The most unusual of these was 


with President Brum of Uruguay, who 
advocated the commission form of gov- 
ernment for republics. The other presi- 
dents interviewed were Pessoa, of Brazil; 
Alessandri, of Chile, and Leguia, of 
Peru. Mr. Hawkins was accompanied 
by James I. Miller, South American 
manager of the United Press, on his tour 
of the countries in which that service 
maintains bureaus. 

The newspapers of South America are 
generally in a prosperous condition, ac- 
cording to Mr. Hawkins. 

“Few North Americans have any real 
conception of the enterprise, resources 
and energy of the newspapers of the 
southern continent,” he declared. 

“I was particularly impressed with the 
great institution of La Prensa of Buenos 
Aires, which undoubtedly is one of the 
leading newspapers of the entire world. 
In many respects, such as its institutional 
features, it is without any rival. 

“The entire plant of La Prensa is 
equipped with American machinery of 
the latest type and it is one of the finest 
and most complete newspaper establish- 
ments in the world. Senor Esequiel Paz, 
publisher and director of La Prensa is 
one of the most progressive and up-to- 
date newspapermen that I have ever met. 
He has utilized the wireless telephone 
with great success and is always in the 
forefront to take advantage of new in- 
ventions. Through the progressive pofi- 
cies of such men as Senor Paz, the 
United States is able to deliver a daily 
report of more than 5,000 words in Bu- 
enos Aires. Because of the cosmopolitan 
character of the city, and the consequent 
diversified interests of the reading pub- 
lic, this is probably the most compre- 
hensive world news service received 
anywhere. By that I mean that it gives 
a more equal attention to a greater num- 
ber of news centers. The papers in 
America for instance, are not greatly in- 
terested in news from Spain or in internal 
affairs of other European countries. A 
news event must be of real international 
importance to receive attention from the 
American newspapers. Not so in Buenos 
Aires, nor the other great capitals of 
South America. The number of readers 
of newspapers who come from the vari- 
ous countries is so great that the news- 
papers give careful attention. to all the 
important internal news of the various 
nations, as well. as international news. 

(Continued on. page. 13) 





6 


Editor & Publisher for May 13, 


OPEN DOOR AT THE CHILEAN-PERUVIAN 
CONFERENCE IS DEMANDED 





Press Arrangements Have Not Been Completed But Belief Is 
General That Open Diplomacy Will Prevail— 
Fifty Seats for Reporters 





By SAM W. BELL 


WASHINGTON, May 11.—News- 
papers, educated to open session 
procedure for international gatherings, 


which prevailed at the Conference on 
Limitation of Armaments and Far 
Eastern Questions, as the result of the 
campaign of the Press Congress of the 
World and Epiror & PUBLISHER, are ex- 
pecting a similar program for the two- 
power conference between Chile and 
Peru which begins in Washington on 
Monday. 

The conference, designed to settle the 
fate of the disputed provinces of Tacna 
and Arica, may involve a third nation, 
—Bolivia, and will consider a question 
which, more than once in recent years, 
has threatened to disturb the peace of 
South America. Therefore the pro- 
ceedings, which are to be inaugurated 
under the good offices of the United 
States and in the national capital as a 
neutral ground, are bound to attract the 
attention of the nations of the Western 
Hemisphere. 

Although complete arrangements for 
handling press reports of the conference 
have not been completed, the first ses- 
sion, to be held in the Hall of the 
Americas in the Pan American Union 
building, will be open and under the 
direction of the State Department. 
Plans for the opening session, made pub- 
lic by Secretary Hughes Wednesday, 
provide full accomodations for the press 
and the telephone facilities installed in 
the Pan American building to assist 
newspaper men in reporting the Sino- 
Japanese negotiations on Shantung dur- 
ing the Armaments Conference, have 
been retained for the forthcoming parley. 

Seats for the press are being reserved 
on application to the State Department 
and Dr. L. S. Rowe, director of the 
Pan American Union has provided more 
than 50 seats for reporters. 

The announcement of the State 
partment follows: 

“The first session of the Tacna-Arica 
conference will be held in the Pan- 
American Union building on Monday, 
May 15, at 12 o’clock noon. It will be 
an open session and will be called to 
order by the Secretary of State, Mr. 
Hughes, who will make the address of 
welcome. All representatives of the 
press desirous of attending the opening 
session should make application to the 
State Department.” 

Decision on the procedure to govern 
present press arrangements will be de- 
termined by the conferees and doubtless 
will be made at the opening meeting or 
shortly thereafter. The State Depart- 
ment, Secretary Hughes has indicated, 
stands ready to assist the delegates in 
any manner possible. The suggestion 
already has been advanced that the con- 
ference, which will not be dissimilar to 
the Sino-Japanese negotiations on Shan- 
tung be handled in the same manner, 
that is with the issuance of a communi- 
que at the termination of each session 
and frequent, if not daily conferences, 
between the Chilean and Peruvian dele- 
gates and representatives of the press. 

As pointed out by State Department 
experts on Latin-American affairs and 
the conferees of the two nations the 
difficulty in the way of determination 
of the press procedure at this time is 
the lack of an agenda for the conference 
and the inability of the delegates to say 
now just how the problem is to be 
tackled. 

The visit to the State Department this 
week of Senor Don Beltran Mathieu, 
Chilean Ambassador and Senor Don 
Federico Alfonso Pezet, Peruvian Am- 
bassador, really amounted to a resump- 
tion of diplomatic relations between the 
two countries. The suggestion of a 
settlement of the Tacna-Arica contro- 


De- 


versy began with an exchange of notes 
between the two countries, initiated by 
Chile. When a_ deadlock occurred, 
President Harding suggested the Wash- 


ington meeting, so the delegates have 
come to Washington to discuss the prob- 
lem with no clearly defined basis for 
reaching an agreement. As a result, 
they are inclined to believe, they will 
have to feel, their way, and for that rea- 
son and that alone, apparently are at 


a loss to know just how to handle the 
matter of preliminary publicity. 

Both delegations have announced they 
are averse to secret proceedings and 
both apparently desire to put their best 
foot forward, as each realizes the im- 
portance of creating favorable public 
sentiment for their side of the argument. 

The attitude of the press was presented 
to Secretary Hughes and the Chilean 
and Peruvian Ambassadors today by a 
committee of the World Press Congress 
composed of James W. Brown, of Epitor 
AND PUBLISHER and Dr. Virgilio Beteta, 
representing the Latin-American Section 
of the Congress. 

Dr. Beteta and Mr. Brown called on 
Secretary Hughes at the State Depart- 
ment and received assurances that the 
American Government, as far as it was 
becoming for it to go on the question of 
conference procedure, would be of all as- 
sistance supaihie to the press and the 
Chilean and Peruvian delegations in their 
relations with the press. 

Later in the day the representatives of 
the press congress were received by Dr. 
Matheiu, the Chilean ambassador, and Dr. 
Pezet, the Peruvian ambassador, both of 
whom, despite the years of strained re- 
lations between their respective countries, 
appeared optimistic regarding their con- 
ference. 

Foreign newspaper 
Washington for the 
Robert Remy, Havas 
Davis, La Nacion, Buenos Aires; W. P. 
Flower, Associated Press correspondent 
at Santiago, Chile; and A. Fernandez 
Concha, of the Latin-American division 
of the Associated Press in New York. 

The delegations are as follows: 

For Chile, Dr. Carlos Aldunate; 
Luis Izquierdo; 
secretary. 

For Peru, Dr. Hernan Velarde, Dr. 
Meliton Porras; Dr. Salon Palo, secre- 
tary. 

For Bolivia, as an observer, Dr. 
berto Gutierrez. 


men already in 
conference are: 


agency; W. M. 


Dr. 
Dr. Alexandro Alvarez, 


Al- 





CAPPER TO INVADE EAST 


Senator’s Weekly Will Issue Washing- 
ton Edition Beginning Next Fall 


Senator Arthur Capper of Kansas, pub- 
lisher of Capper’s Weekly and eleven 
other newspapers and periodicals, is lay- 
ing plans for the bringing out of an east- 
ern edition of the Weekly, to begin pub- 
lication in Washington, probably in Oc- 
tober. 

Circulation of Capper’s Weekly, he an- 
nounced, has reached 150,000 copies east 
of Illinois and good business procedure 
has dictated that an edition be published 
nearer the center of this circulating 
radius than Kansas. 


McCUMBER MUCKRAKES 





Advertising Stores Fix 
Policy of Newspapers 


Wasuincton, D. C., May 10.—Metro- 
politan newspapers were attacked on the 
floor of the Senate Wednesday by 
Senator McCumber, chairman of the 
Finance Committee, for what he termed 
their “counting room” policy in oppos- 


S2ys Tariff 


1922 


ing, the proposed high tariff schedules. 

“The policies of practically all the 
metropolitan papers of the country,” said 
Senator McCumber, “are governed by 
the counting room. If the great depart- 
ment stores do not own stock in the 
metropolitan papers, they are customers 
and through the advertising medium 
control the policy of those papers. From 
the time of the introduction of great de- 
partment stores of the country until the 
present time these papers gradually have 
become their mouthpieces in favor of 
practically free trade, or at least a very 
low tariff.” 

The Chicago Tribune and the New 
York Journal of Commerce were men- 
tioned specifically by Senator McCumber. 





COLLEGE HONORS HANSON 


Publisher of Birmingham News Has 
Day Set Aside for Him by A. P. I. 


Avusurn, Ala., May 8.—Friday, May 5, 
was Victor H. Hanson and Birmingham 
News day at the Alabama Polytechnic 
Institute here. Members of the faculty, 
student body and alumni paid hearty 
tribute to the publisher of the Birming- 
ham News. 

The program accorded Mr. Hanson be- 
gan early in the morning with a break- 
fast at which Spright Dowell, president 
of Auburn, members of the faculty and 
Dr, Miles, Presbyterian minister, were 
hosts, and terminating in Opelika Friday 
night with a dinner given by the Rotary 
and Kiwanis clubs jointly. 

This is the first occasion upon which 
the institute at Auburn has paid such an 
honor to a private citizen, the honor be- 
ing extended as a token of appreciation 
of the interest that Mr. Hanson and the 
3irmingham News have shown in the 
Greater Auburn campaign for the ben- 
efit of the school. 

During the day these was a program of 
speeches at Langdon Hall presided over 
by President Dowell. Resolutions were 
adopted both by the faculty and the 
student body in which Mr. Hanson and 
N. D. Denson were praised for their 
service to the school. 

In his speech before the gathering Mr. 
Hanson outlined the educational work 
which is now being done and which he 
stated the News will continue to do in 
the future. Ata reception at Smith Hall 
Mr. Hanson was introduced to the stud- 
ents individually. 


REALTY MEN ‘UNITE FOR ADS 


Campaign Plans Under Way—Bulk of 
Appropriation to Newspapers 


A committee to outline plans and pro- 
vide national co-operative advertising for 
more than 400 boards of the National As- 
sociation of Real Estate Boards has been 
named by Irving B. Hiett, of Toledo, 
president of the national body. Bartolo- 
mew O’Toole, of Chicago, is chairman, 
the other two members being D. Brand- 
lee Rich, Boston, and Frank L. McNeny, 
Dallas. 

The plan is to do most of the over- 
head in the preparation of copy, draw- 
ings, cuts, plates, and, through a central 
agency distribute matter to participating 
boards and relators. 

Overhead will be prorated. All meth- 
ods of approved publicity are to be used, 
but local display newspaper space wil! 
be the basis of the general publicity pro- 
gram and will take up most of the money 
expended for advertising. 

The subject matter will cover the en- 
tire field of realty activity, including 
home ownership, financing, etc. 





Northcliffe Editor at Capital 


Sir H. Perry Robinson of the North- 
cliffe newspapers’ editorial staff, has been 
in Washington for the past week making 
a survey of American financial, political, 
literary, and general news in connection 
with the Fourth of July edition of the 
London Times, which has become a reg- 
ular feature of the paper. He-renewed 
his acquaintance with President Harding 
by attending a newspapér° men’s confer- 
ence at the White House. 


ADVERTISING CAN Alp 
FOREIGN TRADE 


Philadelphia Commerce Convento, 
Stages Session on Export Adver. 
tising Under Auspices of 
A. N. A. Members 








(By Telegraph to Evitor & PuBtisugp) 


PHILADELPHIA, May 12.—In connection 
with the ninth annual foreign trade con. 
vention at the Bellevue Stratford og 
May 10, 11 and 12, an interesting session 
was held today on export advertising 
This session was conducted under the di- 
rection of the Association of National 
Advertisers. 

The topic of the session was: “Re. 
ducing Export Costs by Advertising” 
and the opening talk was by William 
Menkel, Association of National Adver- 
tisers, New York. He discussed the 
problems confronting the export adver. 
tiser and the best methods of solvi 
these problems. He stressed the impor- 
tance of a thorough study of the people 
their racial characteristics, prejudices, 
religious beliefs, amusements, tastes, ete, 
as an aid in determining the sort of ap- 
peal to use. “Adapt your advertising to 
the market,” said Mr. Menkel. “Trying 
o ‘hustle the East’ is fatal. 

“Suit your selling talk to the tastes 
and character of the people. Emphasize 
points that appeal to them, such as qual. 
ity for some and appearance for the 
others.” 

Importance of the careful study of lan- 
guages and dialects was also taken up, 
the avoidance of terms and phrases that 
would not be understood, the necessity 
of care in copy, the importance of definite 
information as to price, weight, terms, 
etc., and the necessity of impressing on 
the foreigner the trade-mark. 

The media to be used in an advertising 
campaign was also taken up and the 
strong general appeal of novelties was 
suggested. 

The second talk was concerned with 
the “Organization and Management of 
Advertising Forces,” and was given by 
James S. Martin, Remington Typewriter 
Company, New York. Carefully-planned 
and well-aimed introductory advertising 
was advised to minimize the necessity of 
canvassing and_ personal salesmanship, 
and the advisability of using the services 
of a good foreign advertising agency. 
The advantage of keeping in close touch 
with foreign representatives and tactful 
handling of said representatives was also 
stressed. 

“The need of an advertising and mar- 
keting consultant,” said Mr. Martin, “ts 
strongly felt today for productive adver- 
tising.” ss 

The futility of sporadic advertising 
was touched upon, and the belief ex 
pressed by Mr. Martin that the proper 
use of advertising as a business force 
will produce greater prosperity for us 
and for the world. ‘ 

The third and last talk of the session 
was by D. L. Brown, of the Goodyear 
Tire and Rubber Export Company of 
Akron, Ohio. This dealt with the neces- 
sity of close co-operation with the dealers 
and the advantages to be gained by such 
co-operation. 








Baker (Ore.) Herald Open Shop 


Because, he says, he demands certain 
jurisdiction over working conditions and 
employment, which the typographical 
union does not agree to, George Hunting 
ton Currey, president of the Baker 
(Ore.) Herald, will probably not sign 4 
new contract with the union to succ 
the one which expired May 1. The 
Herald is now operating under the opet- 
shop plan. 





Knight’s Political Plans Tentative 


Unless Governor Harry L. Davis is 3 
candidate for re-election, Congressmaf 
Char'es Knight of Akron, Ohio, owner 
of the Akron Beacon-Journal and the 
Springfield (Ohio) Morning Sun has in- 
dicated his intention of seeking the Re 


publican nomination for governor in 
Ohio. 
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Editor & Publisher for May 13, 


NATIONAL ADVERTISERS ASK HELP 
FROM PUBLISHERS 





Say Flood of Non-Advertised Competition Is Reducing Their 
Sales—A. N. A. Also Favors Paper Standardization 
and Next Meeting in Washington 





(Special to 


HICAGO, Ill, May 5.—The closing 
C nl of the semi-annual convention 
of the Association of National Advertisers 
today was the adoption of a resolution 
alling upon the publishers of adver- 
tising media—newspapers, magazines, 
trade papers and other periodicals—to 
yse the influence of their columns in an 
efort to educate buyers to the wisdom 
of buying nationally-advertised goods. A 
committee will be named by the A. N. A. 
jo arrange a plan of co-operation. The 
ound taken for the resolution was that 
present conditions make for keen com- 
petition, in which the makers of non- 
advertised brands of merchandise are 
offering concessions and other induce- 
ments that tend to create a condition 
where the maintenance of uniform qual- 
ity becomes of secondary importance, 
thereby creating a condition that has a 
tendency to decrease the demand for ad- 
yettised goods of uniform quality. 

The association also placed itself on 
record as pledging its co-operation to 
the work of the Bureau of Standards of 
the Department of Commerce to elimi- 
nate waste in the manufacture and dis- 
tribution of paper through establishment 
of standard sizes, grades, etc. The A. 
N. A. desires to encourage the use of 
as few standard sizes of flat paper as 
possible in the manufacture of adver- 
tisers’ printed matter. 

The association is represented on a 
Committee of the Bureau for the bringing 
about of those ends. It is estimated that 
the cost of printing could be reduced 
one-third by such standardization. It 
was pointed out that the printing in- 
dustry is now overstocked with ma- 
chinery by 50 to 150 per cent through 
having to maintain accommodations for 
various sizes and grades of paper in- 
sead of having the paper made to fit the 
machinery, the overhead cost of which 
is charged in the printing bills. An ex- 
planation of the work of standardizing 
paper sizes was given during the course 
of the meeting by George A. Heintze- 
mann, advertising manager of the Dexter 
Folder Company. 

The meeting also recommended that 
the directors consider holding the annual 
meeting in December, in Washington, so 
that the Department of Commerce may 
te invited to have speakers and experts 
from its various divisions and its Bureau 
of Standards explain their work. 

As the final speaker on the program, 
E. S. Jordan, president of the Jordan 
Motor Car Company, told the 200 mem- 
bers present, that the way to succeed in 
advertising is to be 100 per cent honest. 
“The advertiser need not of necessity be 
smart and clever in order to attract at- 
tention,” said Mr. Jordan. “The essential 
quality is honesty. The man who is a 

per cent honest advertiser is so 
unique as to stand out far and above the 
‘mart and clever’ fellows.” Mr. Jordan 
also warned that those who seek success 
in advertising must know the funda- 
mentals of their business beforehand. 
Many failures, he said, are due to dis- 
regarding this precaution. He also said 
idvertising managers can only get the 
proper co-operation from their general 
managers and executives by selling them 
thoroughly on the work they are doing 
to sell the products of the firm so the 
operations of all other departments may 
be made to co-ordinate with the adver- 
tising. 

Advertising agency relations were dis- 
cussed for one whole.session. The pro- 
gram was purely informal, consisting of 
questions and answers by members and 
association data on the agency remuner- 
ation. No information was obtainable 
om the discussion other than the associa- 
tion has made satisfactory progress in 
its effort to have substituted the service 








Epitoxr & PuBLISHER) 


fee for the publishers’ commission method 
of payment. 

Epitor AND PuBLISHER’s representative 
was duly informed that it is not the 
purpose of the A. N. A. to wreck the 
agency business, as has been charged, 
but to assist members who desire a 
change to make agency arrangements 
that will be of the best value to the 
advertiser. 

Where agency relations are satisfac- 
tory to members, no effort will be made 
to disturb them. The association stated 
that it is, however, now in possession of 
information from every possible angle 
on how advertisers of all kinds do busi- 
ness with agencies which is at the dis- 
posal of members. It was freely pre- 
dicted by members of the association 
that “the end of the present commission 
method of remuneration is nearer than is 
generally suspected.” Beyond that, no 
one would go. 

It was difference of opinion over this 
question that caused the resignation from 
the Association of the American Tele- 
phone & Telegraph Company during the 
past year. J. D. Ellsworth of the A. T. 
& T. Company was one of the leading 
figures in the A. N. A for years and had 
long served on its board of directors. 
It was stated, however, that this was the 
only resignation in the A. N. A. caused 
by its policy on agency relations. 

Speaking on “The Law of Mental 
Sale,” Edward G. Weir, advertising 
manager of the Beckwith Company, de- 
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Fp that word of mouth selling is only 

5 per cent efficient. Ninety-five per cent 
of a successful selling argument consists 
of visualizing in the prospect’s mind the 
product under consideration. He urged 
the consistent use of illustrations in ad- 
vertising as the best means of visualizing 
the product. 

Fred P. Mann, president of Mann's 
Department Store, at Devil’s Lake, N. 
D., presented the small retail dealers’ 
problems to the national advertiser and 
suggested ways and means of establish- 
ing better understanding and co-opera- 
tion. Mr. Mann cudnt particularly the 
tremendous waste suffered by national 
advertisers when the dealer fails to hook 
up with the advertiser because of the 
lack of proper understanding. He said 
national advertisers should never send 
out dealer helps without first having sold 
the retailer, by proper education, on 
what can be done with them. Another 
piece of advice from Mr. Mann was 
never to send dealer helps to the retailer 
unless he orders them. They are 100 
per cent wasted, if sent out under any 
other conditions, said Mr. Mann. 

President Charles H. Mackintosh of 
the Associated Advertising Clubs of the 
World said he believed his visits and 
addresses to all the clubs of the organiza- 
tion since he was elected to office a year 
ago had served to increase interest in 
nationally advertised goods to a great 
degree. He announced that he set out 
to visit 210 clubs and to date had suc- 
ceeded in speaking before 208 clubs. 

Blue, red and white ribbons were 
awarded to the advertisers having the 
best exhibits of advertising copy, unique 
issues of house organs, effective posters 
and outdoor bulletins, street car ads, and 
advertising department system forms and 
charts. The jury awarded the blue 
ribbon to Ditto, Inc., Chicago; red rib- 
bon to Del Monte, fruits and foods, and 
the white ribbon to the Prudential Life 
Insurance of America. Honorable men- 








APRIL LINEAGE RECORD MADE IN NEW YORK 
LAST MONTH, WITH FIVE SUNDAYS 








HERE were five Sundays in April, 

1922, and only four in 1921 and 
1920, and the newspapers of Greater 
New York last month carried the great- 
est April volume of business in their his- 
tory, 14,398,424 lines, which was 1,260,- 
258 lines more than in 1921, and 214,976 
more than in 1920. Five of the six papers 





which show smaller totals than in 1921 
are six-day journals. The net total gain 
for all papers is about 9 per cent. 

Use of pages increased from 12,128 in 

April, 1921, to 14,320 in April, 1922, an 
advance of 15.3 per cent. 

Comparative figures for the month in 
1922 and 1921 and for 1922-1916 follow: 





pie 
age o 
Pages total 
1922, 1921, space 1922 1921 Gain Loss 
1,248 956 Americas .6o.ees. 7.5 1,078,400 859,706 ae eee 
1,180 1,026 Brooklyn Eagle ...... 9.7 1,396,412 1,177,088 219,324 
564 394 Brooklyn Times ....... 20 283,106 269,762 RE. acknia 
404 Oe” | 1.5 211,482 Sf Res 50,066 
904 722 *Evening Journal ...... 7.0 1,008,140 936,928 TREe thane 
512 466 *Evening Mail ......... 3.6 18,558 eee 23,130 
522 ae De eee 2.4 346,624 SE osaanmts 171,426 
656 574 *Rveming Sem ..c.cccse 5.6 806,366 725,396 eee 
620 608 Evening Telegram ..... 4.3 614,652 at. Se 35,100 
658 634 *Evening World ....... 5.3 763,970 ST > waste Ons 67,072 
554 476  cckdcahane dn «xae 4.2 603,772 568,130 are 
1,140 932 DEE. «cnduad ec geewas 7.7 1,110,250 1,065,668 See 
872 572 News (Tabloid) 2.0 292,548 *215,212 Tee edawds 
682 594 Standard Union ....... 4.6 669,546 533,342 136,204 
1,586 1,336 EE s¢dudiconaeeadas 16.1 2,311,328 1,923,902 Pf ee 
964 888 io Pee eee o. 60,570 oe MRE 896 
1,254 974 WEEE de rises aceccoces 10.5 1,522,700 1,199,486 eee 
14,320 12,128 WED >. €ndencadashdaudas 14, 398, 4: 24 13,138,166 1,260,258 ‘suden 
*No Sunday Edition. . Net Gain 
COMPARATIVE TOTALS APRIL, 1922-1916 
1922 1921 1920 1919 1918 1917 1916 
American 1,078,400 859,706 903,780 869,829 885,774 888,635 930.024 
Brooklyn Fagle 1,396,412 1,177,088. 1,265,156 1,011,115 800,905 854,508 —- 891,340 
B’klyn Times . 283,106 269,762 SARMER. Qivaacaus. Cadidandes Wenwases Pa tawnes 
Commercial 211,482 261,548 311,852 214,872 189,445 os reer 
Eve. — - 1,008,140 936,928 815.268 922,544 702,779 660,096 662,688 
Eve, Mail .... 518,558 541,688 587,996 374,222 454,450 419,977 411,898 
Eve. Post 346,624 518,050 484,868 378,492 396,524 328,272 327,683 
Eve. Sun ..... 806,366 725,396 711,22 713,083 542,051 506,723 527,396 
Eve. Telegram 614,652 649,752 772,790 830,702 744,583 671,090 583,086 
Eve. Wor 763,970 831,042 880,252 753,866 445,613 476,062 461,583 
CE a asaee as 603,772 568,13 651,030 774,552 472,145 481,842 535,815 
Herald ....... 110,250 1,065,668 1,050,044 702,980 625,098 oo 252 737,429 
News (Tabloid) 392" 548 ye RR Aa, See BRR Toe as 
Stand. Union . 669,546 533,342 782,274 611,324 518,101 Py 424 503,508 
EE SY. ee, eee 06,478 367,782 407,971 348,854 
REED. wesecace 2,311,328 1,823,902 2,146,030 1,499,585 1,212,302 1,175,021 1,112,219 
Tribune ...... 860,570 861,466 865,812 665,124 393,343 436,761 399,817 
WOE dkndcase 1,522,700 1,199,486 1,640,844 1,471,840 1,310,480 1,275,136 1,214,091 
Totals ..... 14,398,424 13,138,166 14,183,448 12,300,608 10,061,345 9,966,889 9,647,431 


+tFigures not recorded. 


tSun and Herald combined into Sun-Herald Feb. 1 
1920. 


, 1920; name changed to Herald Oct. 1. 
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tion was given: The Hoover Suction 
Sweeper Company, the J. I. Case Plow 
Company, Sunkist Oranges and Lemons, 
Auto-Strop Company, John Lucas & Co., 
and The Service Motor Truck Company. 
W. J. Stephens of the Carnation Milk 
Company was chairman of exhibits. The 
exhibit was unanimously approved as the 
best feature of any A. N. A. meeting and 
will undoubtedly be continued perma- 
nently, 

The Chicago committee on arrange- 
ments for the convention consisted of 
R. N. Fellows of the Addressograph 
Company, chairman; Stanley H. Twist 
of Ditto, Inc., and W. J. Stephens of the 
Carnation Milk Company. 

=. N. Hall of the Ralston Purina 
Company was in charge of the Thursday 
night dinner and Arthur D. White of 
Swift & Co., arranged the menu of 
nationally advertised foods. A splendid 
program of entertainment was carried 
out. 

The earlier sessions of the A. N. A. 
convention was reported in detail by Ep- 
itor & PUBLISHER last week. 


LONDON AD CLUB QUITS 
A. A. C. W. 


Decide to Work for Canadian Affilia- 
tion When Asked to “Use Influence 
With Senators of Their State” 
on President Harding 








Lonpon, Ont., May 9—The Advertis- 
ing and Sales Club of London unani- 
mously decided at its annual meeting last 
night to break away from the Associ- 
ated Advertising Clubs of the World. As 
an alternative they propose to work 
toward the formation of a Canadian af- 
filiation. 

The matter was brought to a head by 
President George Clark, who stated hé 
had received a letter from New York a 
few days ago requesting him to write 
President Harding of the United States 
requesting him to attend the Ad Clubs’ 
annual convention in Milwaukee. Mr. 
Cc lark was also asked to use his influence 

“with the Senators in his State.” 

Mr. Clark thought that the New York 
office might possibly know a little more 
about their affiliated clubs and mentioned 
that at a recent convention it was sug- 
gested that the territory occupied by 
Canadian clubs be split up and taken 
over by the nearest United States clubs. 

“We should put our efforts toward the 
affiliation of the Advertising Clubs of 
Canada,” declared Mr. Clark. “We will 
have Hamilton, Toronto and London as 
a nucleus to work upon,” he continued. 
“If our club had a reserve to work upon 
it would be all right, but we should not 
be prodigal in sending our money across 
the line. A Canadian affiliation would be 
better for all.” 

This action was finally approved by 
unanimous vote. 

G. R. Taggart, U. S. consul for west- 
ern Ontario, a member of the club, ad- 
mitted that some of the best read people 
in United States knew very little about 
Canada adding that if they did it would 
be taken for sure there would not be a 
scattering of these “form letters” in this 
country on such questions. 

Election of officers followed: Presi- 
dent, George Clark; first vice- -president, 
Mrs. E. C. Bowker; second vice- presi- 
dent, Harry B. Muir ; treasurer, S. 
Adams; secretary, Allan Gow. Direc- 
tors, T. H. Yull, Peter Glenn, W. R. Jar- 
main, G. A. Wenige, G. L. Spry, A. M. 
Smith, G. R. Taggart, Ed. Hayden, F. 
S. Lawrence and J. B. Hay. 

The annual picnic will be held in July. 





Evansville Clunscies Advertise 


Evansville (Ind.) churches are begin- 
ning to use the advertising calumns of 
the daily newspapers. Through efforts 
of Albert G. Hollander, advertising 
manager of the Courier, ministers of the 
city held a special meeting at which he 
spoke and told of the advantages of the 
churches in “selling” their serviees to 


the public. As a result of the campaign 
advertising. 


six Evansville churches are 








ALABAMA PRESS ELECTS 
CAPT. W. T. SHEEHAN 


Association Endorses Ford Bid for 
Muscle Shoals, Denounces Pulp 
Tariff, Asks New Libel Law 
and R. R. Exchange 


(By Telegraph to Evitor & PUBLISHER) 
Montcomery, Ala., May 11.—Officers 
for the coming year were elected at the 
Wednesday session. of the Alabama 
Press Associa- 
tion meeting 
here, as follows: 


President, Capt. 
W. T. Sheehan, 
editor of the 


Montgomery Ad- 
vertiser; first 
vice-president, F. 
G. Stephens, On- 





eonta Southern 
Democrat;  sec- 
ond vice - presi- 
dent, W. R. 
Jordan, Alexan- 
der City Out- 
Cart. W. T. SHEEHAN. look; third vice- 
president, E. V. 
O’Connor, Mobile Times-News; secre- 


tary-treasurer, Webb Stanley, Greenville 
Advocate; assistant secretary-treasurer, 
Mark Tucker, Haynesville Examiner; 
orator, Frank Julian, Sheffield Stand- 
ard; poetess, Miss Mabel Yerby, 
Greensboro Watchman; historian, John 
Williams, Talladega Mountain Home. 

Resolutions were passed endorsing the 
Ford bid for Muscle Shoals, requesting 
Alabama Senators in Washington to 
exert ‘themselves to have paper pulp 
placed on the free list in the tariff, ap- 
proving the suggestions of E. W. Bar- 
rett, of the Birmingham Age-Herald, 
relative to legislation on the present 
libel laws and other things concerning 
newspaper ‘business, including the ex- 
change of advertising for railroad 
tickets, and unanimously endorsing the 
Farm Bureau Federation. 

The delegates were the guests of the 
Montgomery Journal at lunch at the 
Exchange Hotel at one o’clock and of 
the Advertiser at a lawn party at the 
home of W. T. Sheehan in the evening. 
About one hundred delegates are pres- 
ent. They went to Auburn Thursday 
morning for the closing sessions of the 
convention as the guests of the Alabama 
Polytechnic Institute and for a_ brief 
visit to. the Negro Industrial School at 
Tuskegee in the afternoon. 


POOR RICHARD ELECTIONS 


No Contests for Chief Philadelphia Ad 
Club Offices 


Officers .will be elected by the Poor 
Richard Club, Philadelphia, May 15. 
The following candidates are in the 
field :. 

President, Charles A. Stinson, Gatchel 
& Manning Company; first vice-president, 
Lee A. Hood, Foley Advertising 
Agency; four vice-presidents, Karl 
Bloomingdale, Bloomingdale-Weiler Ad- 
vertising Agency; Cyrus H. K. Curtis, 
Curtis Publishing Company; Philip C. 
Staples, Bell Telephone Company; 
Rowe Stewart, Philadelphia Record; 
secretary, George E. Loane, Capper 
Publications; treasurer, John M. Fogel- 
sanger; directors, Harry L. Appleton, 
Murta-Appleton Co.; Frank C. Gold- 
ner, S. H. Burbank, Inc.; Howard C. 
Story, Story, Brooks & Finley; A. King 
Aitkin, Aitkin - Kynett Advertising 
Agency; Morton Gibbons-Neff, Dill & 
Collins Company; Leonidas Beck, 
Charles Beck Paper Company. 


New York Agents Hear Banker 


John T. Pratt, vice-president of the 
Standard Oil Company of New Jersey, 
and John G. Lonsdale, president of the 
National Bank of Commerce of St. 
Louis and president of the National 
Bank Section of the American Bankers’ 
Associatifm,. were the speakers at a 
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luncheon given by the New York Coun- 
cil of the American Association of Ad- 
vertising Agencies, May 12, at the 
Pennsylvania Hotel. Mr. Lonsdale 
presented the banker’s view of advertis- 
ing. 


SHOPPING NEWS JUNE 1 
IN SAN FRANCISCO 
Twenty Merchants Co-operate in 8- 
Page Weekly—Claim Ad Rates of 


Dailies Too High and Response 
Low—Strict Copy Rules 








The Shopping News idea, started last 
fall in Cleveland, has made its apperance 
in San Francisco, where 20 of the city’s 
largest retail merchants have decided to 
issue an eight-page co-operative adver- 
tising medium with the title of San 
Francisco Shopping News. John G. 
Rayley, formerly of Omaha, said to be 
experienced in merchandising and pub- 
licity, is in charge of organization work 
and will act as manager, with offices in 
the Pacific Building, adjacent to those 
of the San Francisco Retail Merchants’ 
Association, although there is said to be 


nc connection between the two. 
Similar papers now issued in San 
Francisco include the Mission Street 


Co-operative Shopping News, circulated 
by the Mission Street Merchants’ Asso- 
ciation for several years, and the Polk 
Street Retailers’ Co-operative News, re- 
cently started. Both have limited cir- 
culations in neighborhoods adjacent to 
the stores advertised. 

It is claimed that the San Francisco 
Shopping News will start with a circu- 
lation of 100,000 June 1-and that effort 
will be made to put it in every home in 
the city. The merchants backing the 
sheet allege that a recent survey showed 
that there are 32,000 homes in the city 
where newspapers are not regularly 
read and that the Shopping News will 
actively cultivate that 32,000. 


High cost of advertising space is 
given as the one impelling ‘cause for the 
stores’ effort. They also allege that 
responses to their newspaper advertising 
have fallen off noticeable: during the 
past two months. 

Organization of the paper is along the 
lines of the Cleveland and St. Joseph 
sheets, an outline of which has been 
given at length in Eprror & PuBLIsHEr. 
Retailers co-operating have formed a 
voluntary association, each member 
liable for the space he has contracted to 
take. Contracts are for one year with a 
maximum of one page for each store in 
any issue. All costs will be prorated. 

Opening positions will be determined 


by drawing lots, after which positions 
will be given in regular rotation. In 
addition to the space contracted for, 


each store will be allowed a front page 
box, position of which will be rotated. 
Equal space will be given these boxes, 
regardless of the size of the store’s con- 
tract, and the space in the center of the 
page will be devoted to editorial matter. 

Stringent rules have been compiled on 
the character and composition of copy. 





Florida Raises $100,000 Ad Fund 


A fund of $100,000 annually to be used 
in advertising the state of Florida is to 
be raised by business men of the state. 
An offer of $1,000 annually for five years, 
made by Telfair Stockton of Jackson- 
ville, has been matched by D. C. Gillett of 
Tampa, and it is expected that 998 other 
men of the state will pledge like sums, 
thus assuring the annual advertising ap- 
propriation. 


Philadelphia Golfers Busy 


The second golf tournament of the 
Philadelphia Newspaper Golf Association 
took place May 8 at the Stenton Country 
Club. Honors were won by two sports 
writers: William H. Evans, who led 
with 91, and Sandy McNiblick who 
showed a total of 105. 
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ALL URGED TO JOIN 
PRESS CONGRESS 


Large and Small Newspapers of Every 
Class Can Benefit Alike and Help 
Render World Public Service, 
Texans Are Told 


Denton, Tex., May 12.—A call to 
every newspaper in the United States— 
especially the smaller ones, weeklies and 
dailies—to take immediate membership 
in the Press Congress of the World was 
made at the opening session of the Texas 
Press Association convention here today 
by W. D. Hornaday, instructor in jour- 
nalism at the University of Texas. Mr. 
Hornaday, who attended the last gather- 
ing of the Press Congress in Honolulu 
and spoke on the history and development 
of journalism instruction, outlined to the 
Texas editors the plan, scope, accomplish- 
ments and future possibilities of the Con- 
gress and said: 

“To my mind every newspaper in this coun- 
try, large or small, should be and doubtless is 
vitally interested in the peace of the world, 
and each one by doing its part to bring about 
a better understanding of international affairs 
through its editorial and news utterances will 
have accomplished great public good. 

“There is also a commercial, but perhaps 
somewhat remote benefit to be obtained by the 
fulfillment of the main purposes of the Press 
Congress of the World. With the placing of 
foreign news within the financial reach of the 
smaller papers there will come benefits to the 
latter in the way of increased circulation and 
corresponding growth in the volume of adver- 
tising. It is the smaller papers that wield 
a greater influence upon the public mind, and 
when they are in position to give from day to 
day the unbiased, uncensored and truthful 
news political and otherwise, of the various 
governments and countries of the world their 
power for public service will have been broad- 
ened immensely. 

“I am very sure that everyone who attended 
the meeting of the Press Congress of the 
World at Honolulu will agree that one of the 
greatest things accomplished there was of an 
intangible nature. It was of the kind that 
comes from the mingling and good fellowship 
of newspaper people from different parts of 
the world. The country editor exchanged his 
views with the editors of newspapers of for- 
eign lands, doubtless with benefit to both. 
Many new and practical ideas relating to their 
business were obtained through these shop 
talks by the various delegates. 

“The American newspaper man and woman 
found the Australian and New Zealand press- 
men, as they are called in those far off lands, 
were little different from themselves; even the 
Chinese and Japanese newspaper men were 
found to possess the same ambition and ener- 
gy, backed by an earnest desire to be of public 
service, that marks the successful newspaper 
worker in this country. It may be said that 
practically all the newspaper men in the world 
are actuated by the same high motives and that 
through the Press Congress it may be possible 
to weld this great influence into one tremen- 
dous power that will protect and preserve the 
peace of the world. 

“That there are many and great things for 
the good of the press and mankind generally 
which the Press Congress of the World may 
accomplish by proper direction and effort there 
can be no question. It has various committees 
now at work gathering data in an effort to 
solve some of the problems which were brought 
to its attention at its last meeting. It is an 
organization in which every newspaper that 
is worthy of the name should be represented. 
Many additions are being made constantly to 
its membership and by the time the next meet 
ing of the Congress is held, which will be in 
1923, and perhaps at Seville, Spain, every 
country in the world will have newspaper men 
and women on its roll of members.” 


NEW YORK MEETINGS JUNE 27-29 





Press Association and Associated Dailies 
at Hotel Kaaterskill 

(By Telegraph to Epitor & PuBLIsHER) 

Urica, N. Y., May 10.—The executive 
committee of the New York Press As- 
sociation met here today at the Utica 
Hotel and voted to hold the annual ses- 
sion at the Hotel Kaaterskill in the 
Catskills on June 27, 28 and 29. The 
associated dailies will meet at the same 
hotel on June 26. Wallace Odell, presi- 
dent, presided and named F. A. Merriam, 
Mt. Vernon Daily Argus; E. R. Perkins, 
Leroy Gazette, and T. H. Alvord, 
Livonia Gazette, as a committee on pro- 
gram. 


A splendid program is assured for this 
year’s session. The committee went op 
record as opposing the duty on sulphite 
and against the plan to resurrect the 
exchange of transportation for advertis. 
ing with railroads. 

The committee will also recommend to 
the convention that the State Press isgye 
its bulletin monthly. : 

Among those present were: F, A 
Merriam, Mount Vernon Argus;° Frank 
E. Gannett, Utica Observer-Dispatech: 
Elias Vair, secretary, Waterloo; M, 
Atwood, Groton Journal; John W 
Baker, Ithaca Journal; Fay Parsons 
Cortland Democrat; Peter A. Blossom, 
Brockport News, and A. H. Kessinger 
of the Rome Sentinel. 


PAPER MILL STRIKE Js 
AVERTED 


Makers of Newsprint Reach Agreement 
with Skilled and Semi-Skilled 
Workers—Unskilled Men 


in Conference 





Strike of skilled and semi-skilled 
workers in the newsprint industry was 
averted May 11, when representatives of 
the unions signed an agreement with a 
committee representing the leading paper 
manufacturers at the Murray Hill Hotel, 
New York. 

The contract does not provide for any 
reduction in wages and stipulates a min- 
imum of 38 cents an hour for semi-skilled 
men and a maximum of approximately $1 
an hour for skilled paper workers and 
power house men. The manufacturers 
originally asked these workers to a 
a 10 per cent. wage cut, but later with- 
drew this demand, when it was rejected 
by a referendum of the union. 

The unskilled workers, represented by 
the International Pulp, Sulphite and 
Paper Mill Workers Union, declined to 
agree to the manufacturers’ proposal that 
they accept wages current for other sim- 
ilar labor in the mill communities. They 
also were asked to wipe out a provision 
for over time rates and double time on 
Sundays and holidays. 

The. wage conference between the 
union representatives and the manufac- 
turers was in session all day Wednes- 
day and up to noon yesterday before an 
agreement was reached, as the workers 
wanted the unskilled men protected in 
the agreement. 

John P. Burke, president of the Inter- 
national Pulp, Sulphite, and Paper Mill 
Workers who stated that he thought that 
the skilled and semi-skilled men had 
made a grave mistake by signing this 
agreement and leaving the unskilled men 
unprotected, and his colleagues met May 
12 with representatives of the High Falls 
and De Grasse paper mills of New York 
and the. Ontario Mills of Canada a 
Eprtor & PUBLISHER was going to pres 
in the interest of the unskilled workers. 

The International Paper Company, the 
largest paper making concern, is not? 
party to the new agreement, as it has 
been operating on the “open shop” plan 
for the last year. 


Inland to Meet May 16 and 17 


The Inland Daily Press Association 
will hold its May meeting at the Hotel 
La Salle, Chicago, May 16 and 17. “The 
Open Shop.” “The Make-up of First 
Page not Featuring Crime,” “Cost_of 
Selling Ads per Inch,” and “How Far 
Should Inlanders Go in _ Assisting 
Merchandising for National Advertisers’ 
are some of the topics scheduled for the 
program. 





Labor Paper Fails 
A receiver was appointed May 11 for 
the W. H. Bastian Printing Company, 
publisher of The Union Advocate of 
Sioux City (la.), official organ of of 
ganized labor. Publication will be sus- 


pended but the job printing plant, vail 
at $110,000, will continue in operation 
The indebtedness is said to be approx 
imately $50,000. 
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THEY ARE ALL IN THE DAY’S NEWS 


This week all honor goes to H. E. Krehbiel 
(right), music critic of the New York Tribune, 
who is celebrating his golden anniversary in 
journalism. Forty-one of the fifty years have 
been spent on the staff of the Tribune. 


Why is it we always find cartoonists in the 
attitude of “We can do it, because it costs 
money?” At our left we present the man 
who made a certain New York saloon inter- 
nationally famous. With Mrs. McManus, 
George sailed for Ireland last week. They 
say they are going to buy a castle. 


Below, we have Edward Wheelan, the “Min- 
ute Movie” man, with his boss, the fairly 
well-known George Mathew Adams (right), 
enjoying rare Miami. 








“Pretty Well,” answers Old Irv Cobb (left), 
to all queries regarding his health these days. 
A let of people hope that he is going to 
qualify in the scheduled newspaper men’s 
tournament. 


Having started in life as a wrestler, only to 
be thrown for a broken leg, Gene Byrnes 
(below) spent his time in bed copying car- 
toons, with the result that today he is one 
of the reg’lar fellers himself. 
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MORE PROFIT THAN EVER TO PAPERS 
WHO SECURE FARMERS’ PATRONAGE 





Changed Business and Political Conditions Make Agricultural 
Districts a Live Field for News and Circulation 
Men Who Stick to Their Jobs 





By B. L. CRANDALL 


IKE the warrior of old, looking 
about for new fields to conquer, 
many circulation managers and manag- 
ing editors of daily papers throughout 
the country, especially those that have 
country circulation and who have reached 
practically the saturation point with their 
city and town circulation, are looking 
about for new sources of subscriptions, 
and at a time when it appears as though 
a field is opening before them that has 
been touched but little in the history of 
American journalism, the open country 
and the farmer reader. 

It is a just claim to make, that despite 
the fact that agriculture is the basic in- 
dustry of the nation—the one upon which 
all other industries are to a greater or 
less extent dependent—the various hap- 
penings in the agricultural world, many 
of which have a greater bearing on eco- 
nomic conditions than events which are 
accorded a big spread in the average 
daily, are not given the space or atten- 
tion which they deserve, nor has a con- 
certed effort been made by many papers 
to so conduct their issues that they 
would have an appeal to the man in the 
country aside from their being a source 
of ordinary news. 

Ever since business began to slow up, 
attempts bho been made to determine the 
underlying cause, and it has been quite 
definitely proven that the reason is the 
disproportionate buying power of the 
farmer as compared with the man in 
other indus tries, due to a greater relative 
drop in the products of his labor than 
those of other lines. 

Because “business” 


was affected by the 


condition of the agriculture of the na- 
tion, and because the agricultural bloc 
in’ Congress. became a new source of 
news, agriculture has of late been get- 


ting more attention from the newspapers 
than before. The fact still remains, how- 
ever, that most papers, particularly those 
in, the East, still overlook the impor- 
tance of and continue to belittle or ignore 
farm news and the possibilities awaiting 
them in rural fields. 

With the spread of good roads through 
the open country, the increasing use of 
automobiles and trucks by farmers, and 
greater numbers of telephones, the farm- 
er is steadily getting closer to the town. 
There is less of the trading at the cross- 


roads grocery and more of a tendency 
to go to the larger centers. His children 
going into town and city schools are 


becoming infected with the idea of being 
up and doing and knowing what is going 
on. There is a steady increase in the 
demand from him for news of the outside 
world, 

In addition, due to the activity of 
county agents, agricultural colleges and 
other organizations, the farmer is more 
and more coming to realize that his en- 
terprise is a business which must be con- 
ducted on business-like lines. This calls 
for the reading of a daily paper to keep 
in touch with national and international 
conditions as a guide to him in conduct- 
ing his business, and also for daily mar- 
ket quotations so that he can sell his 
products to advantage and incidentally to 
the advantage of the entire country, 

The farm paper is involved in a way 
which it is hardly likely will prove ben- 
eficial to it. Most of them are monthly 
publications, while some are _ weeklies. 
For that reason it is impossible for them 
to give their readers live news about 
markets in time to be of benefit. Fur- 
thermore, the farm paper which is now 
trying to hold the field against the daily, 
is considered by many agricultural au- 
thorities as having a declining value to 
farmers 

The circulation managers and manag- 
ing editors who will investigate this sit- 


uation carefully are bound to see in it 
the answer to their question about new 
sotirces of  ealamalellens. but the usual 


methods of sending out subscription men, 
putting on various circulation stunts or 
the handling and printing of agricultural 
news in any haphazard way will have 
doubtful results. 

Any move to increase the number of 
rural readers must be undertaken as a 
long-time proposition. The farmer is 
not as yet accustomed to farm news in 
the daily and has but little faith in plans 
to print news claimed to be for his spe- 
cial interest, because, heretofore most of 
the matter has been largely bunk and too 
often newspapers have disregarded the 
importance of agriculture and played 
against the farmer. In addition, the 
farm paper will fight to hold its readers, 
but in the long run the daily is bound 
to win out in the march of progress and 
can come to wield a mighty power over 


agriculture for the good of the nation 
as a whole. 
As stated before, the effort to get 


added subscribers in the country is likely 
to prove a long-time matter. It involves 
educational work through carefully writ- 
ten news items which will create interest 
and confidence in the paper. This in- 
cludes close study of and contact with 
local, national and international affairs 
and their presentation by a competent 
writer, coupled with the personal touch 
in articles telling of the doings of prom- 
inent individual farmers within the par- 
ish, written in a style which will meet 
favor with farmers. The farmers’ lan- 
guage, terms and expressions must be 
used, even if not exactly in accord with 
ordinary newspaper practice. 

This leads to two questions. 
will such news matter be handled, 
will an ordinary news writer fit the job 
of writing it? Going on the theory that 
the farmer is a business man, and in line 
with present newspaper practice to 
regate various kinds of news in 
sections, it seems advisable to have a 
special sec tion for agricultural news 
The farmer’s time for reading is limited 
and observation has shown that he reads 


How 
and 


seg- 


special 


first the items bearing on his industry 
and then goes to the others if time 
permits, 


Can the average staff man successfully 
hold down the job of agricultural ed- 
itor or news writer and make his work 
prove profitable to the paper? In a very 
large majority of cases the answer is 
NO. Usually the news writer has little 
if any knowledge of agriculture, is not 
familiar with farm practice, cannot get 
the farm viewpoint, analyze various 
events in their relationship to farming, 
and is quite apt to make glaring blun- 
ders. One clever writer, totally igno- 
rant of his subject, sent to cover a much 
advertised sale of Poland-China hogs, 
wrote the sale story and in his ignorance 
gave names to the animals sold which 
anyone at all familiar with farming 
knew were absolutely bovine in their 
nature. An agriculturally trained man 
would not have made this mistake, which 
caused considerable ridicule and lost for 
the paper much of the prestige it had 
gained among farmers. 

While it may seem like a radical state- 
ment, actual contact with farmers for 
25 years has shown that they are more 
observant and analytical readers than 
most any other class. For this reason 
the news for them must be “right.” The 
paper which does not have an agricul 
turally trained man as its writer, a man 
thoroughly conversant with the many 
factors entering into and affecting farm- 
ers, is likely to be doomed to disappoint- 
ment in any move to add rural people 
to its lists of readers, but if it does have 
such a man to pave the way, then the 
circulation. department can come along 
and reap the harvest. 

The agricultural writer, if provided 
with a means of locomotion, can keep in 
touch with the rural correspondents, 
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guide them in writing their news items, 
improve the quality of the news they 
send in, and often pick up high grade 
stories of more than just local interest. 
In this way the hold of the paper on the 
small town residents is strengthened, as 
it becomes more attractive to them, and 
another way is paved for added readers. 

The stage is now being set. Condi- 
tions are right for the newspapers to 
strengthen their subscription lists and 
their standing in their communities and 
incidentally their revenues, and at the 
same time be a party in the much needed 
move to bring about closer relationships 
between the town and the open country. 





STORY QUEST BRINGS CHARGE 


Police Commissioner Enright Involves 
N. Y. Herald in Public Complaint 


A complaint made by Police Commis- 
sioner Enright to District Attorney Ban- 
ton that the New York Herald had as- 
signed a young woman reporter, Marion 
Manley, to go on the streets and solicit 
men in order to be arrested and write 
a story on her treatment by the police, 
was the talk of the week along News- 
paper Row. The Police Commissioner 
charged violation of the law against the 
Herald and asked prosecution, 

After her arrest and arraignment be- 
fore Magistrate Jean Norris, the magis- 
trate stated that she was convinced that 
the Herald had not ordered the story 
but that the woman was working the 
scheme herself in order to write an arti- 
cle which she intended submitting to the 
Herald in the hope of obtaining a place 
on the staff. Following this, Commis- 
sioner Enright stated that he, too, was 
satished that neither Frank A. Munsey, 
publisher of the Herald, nor Charles M. 
Lincoln, its managing editor, was re- 
sponsible. Further than this, however, 
he did not withdraw his charge. 

It is understood that a thorough in- 
vestigation has been made in the Herald 
office, but no information on the result 
is obtainable. 


It is reported that H. L. Gates, Sun- 
day editor, has left the staff of the Her- 
ald. Managing Editor Lincoln refused 
absolutely to confirm or deny the report, 
stating he had nothing to say. Neither 
could Mr. Gates be reached at the Herald 
office up to the time Epitor & PuBLISHER 
went to press, 


NEWSPAPER CLUB ORGANIZATION 


Six Committees Named by Board of 
Directors for 1922 


The newly elected board of directors 
of The Newspaper Club, New York, held 
an organization meeting in the new quar- 
ters, 133 West 4lst street, last Saturday 
and elected the following standing com- 
mittees : 

EXECUTIVE: 
Vivian, Ben 
Ford, Herbert 
Clarke. 

Ernics: William P. 
Hamilton Peltz, William 
rick McEvoy. 


MEMBERSHIP: 


Charles G. Hambidge, H. A. 
Mellon, John R. Binns, Andrew 
Bayard Swope and Arthur C. 


Beazell, Elmer Davis, 
A. Thayer and Pat- 


James A. Hagerty, W. P. 


Reazell, Ben Mellon, John R. Binns, George T. 
Hargreaves, James L. Durkin. 

Hovse: J. Earl Claussen, Michel Haggerty, 
William L. Curtin, Bozeman Bulger, W. A. 


Davenport. 


ENTERTAINMENT: Martin Green, Frank Pope, 


Philip Hoyt, William J. Guard, Oliver H. P. 
Garrett, Burns Mantle, Edwin Staats Luther. 

Liprary: Thoreau Cronyn, Edwin N. Jenks, 
Den Marquis. 


Two new pool tables were instalfed this 
week and a 24-hour dining room service 
will start Monday. 

The charter membership period 
been extended to June 1. 


has 


To Reaiet the A. N. P. A. 


Louis H. Brush. general manager of 
the East Liverpool (Ohio) Review, and 
Ralph H. Booth of the Grand Rapids 
(Mich.) Press have been appointed the 
permanent representatives of the Ameri- 
can Newspaper Publishers’ Association 
in the American -Publishers’ Conference. 


BIG RADIO TRADE SEEN 
BY RETAIL STORES 


National Association Predicts Anny} 
Volume of $200,000 to $500,000 
for Large Stores—10 News- 
papers Now Broadcast 





Radio | statistics 
amazing pace, 

Fifty-six radiophone supply companies 
were incorporated in New York during 
April, most of them in New York City, 

Broadcasting stations of the 360-mete 
wave-length now number well over 10), 
an increase of 50 per cent in a month, 

Department store broadcasting stations 
now number about 13. 

Licenses are now held by 10 newspaper 
broadcasting plants. 

Manufacturers of radio apparatus, jp. 
cluding 34 plants which claim to produg 
complete sets, now number 202. 

Magazines devoted to radio are still 
springing up, nine new ventures being 
noted during the past month. 

These statistics are contained in a re. 
port just issued by the Bureau of Re. 
search and Information of the National 
Retail Dry Goods Association, which 
sees great merchandising possibilities j in 
the new communication devices. One 
statement in the report put it that “the 
annual volume in each of many of the 
large Eastern department stores prom- 
ises ion be anywhere from $200,000 
$500 

Unless the number of broadcasting sta- 
tions increases so greatly that there will 
be one within 25 miles of every home in 
the populous districts of the country, the 
doom of the cheap crystal set as a widely. 
distributed article of merchandise is seen 
by the association. Advising members on 
this point, the report says: 

“If a broadcasting station is located in 
your city, the sale of all kinds of radio 
goods will be very brisk and you can 
count on at least one in every 20 families 
owning a receiving set within the next 
five or six months. If a broadcasting 
station is not in your immediate vicinity, 
the sale of crystal sets ranging in cost 
from $15 to $40 and receiving up to 3 
miles will not be at all practical. Only 
the higher-priced vacuum-tube and am- 
plifying sets, ranging in price from $73 
upward, must be counted upon.” 

Noteworthy instances of striking radi 
advertising are cited in the report. Ex- 
amples of radio-page advertisements are 
reproduced. Brief reviews are given of 
radio contests, inaugurated by depart- 
ment stores, and the manner in which 
store broadcasting has been linked up 
with newspaper advertising receives de- 
tailed attention. Emphasis is laid on the 
effective publicity attending the installa- 
tion of broadcasting stations by depart- 
ment stores, several of which have be- 
come the radio headquarters in their re- 
spective cities. 


continue to set ap 


La Presse Instalis Radio 


La Presse, of Montreal, Canada, has 
signed a contract with the Canadian 
Marconi Company for the immediate in- 
stallation of a radio broadcasting station. 
At stated hours each day, starting early 
in June, it will broadcast in French and 
English condensed bulletins of the most 
interesting news of the day, as well as at- 
tractive excerpts from the feature pages 
of the paper. 


Radio for Evansville Courier 


The Evansville (Ind.) Courier will 
erect a radio telephone broadcasting 


station and supplies have already been ob- 
tained. The Courier has started a radio 
page and already is cashing in on adver- 
tising matter. 


Spokane Chronicle to Broadcast 


Radio broadcasting service will be 


started by the Spokane Daily Chronicle 
soon, a federal license having been re- 
ceived and_a ten-watt broadcasting set 
The Chronicle call is “KOE.” 


installed. 





WaT 
B. Jot 
Daily 
Univer 
ject, “ 
papers, 
definite 
exhibit 
newspé 
ferent 
featur« 
partict 
copies 
of En 
editior 
Mail» 
Eveni 
contra 


and 

land 
of t 
Glo 
mor 
pres 
com 
city 


o- ck oe 6 ot oe oF 








ng sta- 
re will 
me in 
ry, the 
videly. 
iS seen 
TS on 


ated in 
radio 
Mu Can 
umilies 
> next 
-asting 
cinity, 
Nn cost 
to 25 


ven of 
epart- 
which 
od up 
°s de- 
on the 
stalla- 
epart- 
re be- 
ir re- 


1, has 
adian 
te in- 
‘ation. 
early 
h and 
most 
as at- 
pages 


will 
isting 
n ob- 
radio 
dver- 


1 be 
nicle 
1 re- 
z set 
OF.” 





PRESS NO MORE VOICE 
OF ABSENT OWNERS 





American Newspapers More and More 
Are Coming Under Control of 
Professional Newspaper Men, 
Says Watertown Editor 


Watertown, N. Y., May 10.—Harold 

B. Johnson, editor of the Watertown 
ily Times, speaking at St. Lawrence 
een at Canton, today, on the sub- 
jec “Personalities of American News- 
errs, said that newspapers have as 
definite personalities as do individuals. He 
exhibited copies of 30 or more American 
newspapers published in as many dif- 
ferent cities and pointed out distinctive 
features and points which win for them 
particular following. He also displayed 
copies of the principal Northcliffe papers 
of England, The Times and its weekly 
edition, the Daily Mail, the Continental 
Mail and the Overseas Daily Mail, the 
Evening News and the Weekly Dispatch, 


contrasting them with American news- 
papers. : eh 
“Here is the Montreal Gazette,” said 


Mr. Johnson in discussing the press of 
the American continent. “It is British, 
yet it is American. It has been run as 
a daily continuously since 1778, and 
Benjamin Franklin was indirectly re- 
sponsible for its appearance. Franklin 
and a group of colonists went to Mon- 
treal in '76, carrying with them a print- 
ing outfit from Philadelphia, their pur- 
pose being to win over Canadians to the 
Continental cause. They published sev- 
eral volumes and when they gave up 
their mission to return to Philadelphia 
one of the printers remained and three 
years later he established this newspaper 
with the printing outfit that came from 
Philadelphia. 

Mr. Johnson characterized the papers 
of Boston as the most sprightly of any 
in the country in the attractiveness with 
which they present news and news fea- 
tures. 

“We may make light of the Transcript 
and call it the palladium of New Eng- 
land, but it is a newspaper in every sense 
of the term,” he said. “The Post and 
Globe present features that are often 
more to the public taste than anything 
presented in New York, and the Herald 
compares favorably with the best in any 
city of the country.” 

The speaker said that the New York 
papers as a whole did not necessarily 
represent the best in the American news- 
paper field by any means. “They are 
sometimes over-syndicated in their news 
and in their features,” he said, “and their 
individuality is lost sight of so far as 
relates to the news and its treatment. 

“The New York Times is probably 
the greatest newspaper of the American 
continent, and is made so by reason of 
the fact that its owners have no personal 
axes to grind and permit trained news- 
paper men to make a genuine newspaper 
in the greatest field in the world. It apes 
nothing; it stands alone. It dominates 
its field and properly so.” 

Mr. Johnson also mentioned the Brook- 
lyn Eagle as one of the really great news- 


papers of America, one which uwunder- 
stands thoroughly its constituency and 
supplies its every need in matter of 
news, discussion and features. 

“Philadelphia has its Bulletin, with the 
evening circulation of nearly half a 
million,” said Mr. Johnson, “and it is 


so much an institution in the community 
that some people cannot go to bed at 
night until they have read it. It is slow, 
it may seem to the outsider turgid at 
times, but it is thoroughly reliable and 
like a man who speaks slowly but is to 
be trusted implicitly. it has a loyal fol- 
lowing. C. H. K. Curtis’s Public Led- 
gers, morning and evening, have sur- 
Prised the newspaper world in the 
Progress they have made in the past five 
years, and the Morning Ledver with its 
cable se rvice and Washington corres- 
Ppondence is in a fair way to be a rival 
of the New York Times for recognition 
as a great national newspaper.” 

Mr. Johnson spoke of the Sun news- 
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papers of Baltimore with their strong 
editorial policies, “their Old World con- 
nections by which they get the cables of 
opinion as well as the cables which pre- 
sent the news.” 

The Washington papers are hardly up 
to the standard which would naturally 
be expected in the capital city of Amer- 
ica, he said, and he attributed it to the 
fact that there has been at times owner- 
ship which proved so profitable that it 
did not seem to require close personal 
attention of the actual owners. 

He presented the newspapers of Chi- 
cago and called attention to the fact that 
the Tribune is one of the most profitable 
papers in the world and that its editorials 
are as smooth as though hewn cut of 
marble. 

“Chicago newspaper proprietors 
lieve in the foreign correspondents,” he 
said, “and they publish more foreign 
correspondence than any other American 
journals. The Chicago Daily News is 
one of the greatest afternoon papers in 
the world, and it is so by reason of the 
fact that it never misses an item of news 
or an important feature.” 

Mr. Johnson discussed at length the 
papers of the trans-Mississippi country. 
He showed Mr. William Allen White's 
Emporia Gazette and pointed out that 
it possessed so strong a personality that 
all the world quoted it even if it had a 
circulation of less than 5,000. He dwelt 
upon the Star and Times, the W. R. 
Nelson papers of Kansas City, and held 
that they were among the great papers 
of the continent because they maintained 
staffs that knew exactly what the people 
wanted in the way of news—high class 
news, and gave it to them. “They have 
done more for the Missouri val'ey than 
any other influence of civilization,” he 
said. 

He characterized the Portland Ore- 
gonian as the greatest newspaper of the 
Pacific Coast, and attributed its pre- 
eminence to the fact that its editorial ex- 
pressions are invariably sane and always 
reflective of the views of the compara- 


be- 


tively new country up and down the 
coast. 
“The press of America is improving 


in a very appreciable way every year,” 
said Mr. Johnson in closing, “improving 
in that the personalities of the individual 
papers are becoming more and more dis- 
tinctive under ownership or direct con- 
trol by the professional newspaper men 
who go to make them. They are less 
and less the mouthpiece of absent owner- 
ship that has money in them, and more 
and more the honest and fearless expres- 
sion of the people in the communities 
where they circulate, set forth by trained 
newspaper men, absolutely untrammeled.” 


College Journalists Elect 


The North Carolina College Press As- 
sociation, at its semi-annual meeting at 
Wake Forest, elected the following offi- 
cers: Alice Lowe, president; Lewis 
Rogers, first vice-president; R. D. 
Pickens, second vice-president ; D. D. El- 
kins, treasurer; Fannie Paul, secretary. 


28-Page Section for Single Ad 


The New Orleans (La.) Times-Picay- 
une on April 20 published a 28-page ad- 
vertising section entirely taken up by a 
single advertisement. A. Baldwin & Co., 
hardware dealers, were celebrating their 
100th birthday. This section was 4 pages 
larger than the regular issue of the 
Times-Picayune. 


Plant Lost 

The job printing plant of Wooley 
Brothers, Selma, Ala., was among the 
haildings destroyed in a disastious fire 
which occurred in that city Saturday 
morning. Practically all equipment, 
stock and machinery was destroyed, and 
the loss will total many thousand dollars. 


in Fire 


Now Has Own Building 


The Avon Park (Fla.) Pilot, weekly 
has moved its offices into its own build- 
ing. 
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QUARTER CENTURY MEN 
CELEBRATE 


Employes of New York World for 25 
Years or More Honor 39th 
Anniversary of Joseph 
Pulitzer’s Purchase 








In celebration of the 39th anniversary 
of the purchase of the New York World 
by Joseph Pulitzer, members of the 
World Quarter 
Century Associa- 
tion on May 10 
held a_re-union 
and shore dinner 
at Sheepshead 
Bay. Eighteen 
new members 
were admitted, 
making the total 
active member- 
ship of the as- 
sociation 158 
World men who 
have been with 
the paper con- 
tinuously 25 years 
or longer.  Fiit- 
teen of these began their service May 10, 
1883, when Mr. Pulitzer took possession 
of the old building, opposite the Post 
Office. 

Two members, William Jenkins of the 
composing room and Charles Monaghan 
of the circulation department, were with 
the paper before Mr. Pulitzer acquired 
it. Another member, Samuel C. Collins 
of the circulation department, had been 
with the paper six years before Mr. Pu- 
litzer bought it. Mr. Collins retired 
just before the last meeting to become a 
farmer, 

Mr. Collins came in from his farm and 
the association, through Isaac D. White, 
president, paid him a tribute for his long 
and faithful service and notified him 
that he couldn’t resign under any cir- 
cumstances. Mr. White also announced 
that Ralph Pulitzer, president of the 
Press Publishing Company, had made 
Mr. Collins a gift of a Ford car. 

In reviewing the history of the asso- 
ciation Mr. White said it was started in 
1911, with a membership of 41. Of 
these charter members 25 remain on the 
active list. 

Herbert Bayard Swope, executive 
editor of the World, and Heywood 
sroun, dramatic critic, book reviewer, 
sports writer and author of the daily 
column “It Seems to Me,” were guests 
of honor and spoke briefly. Mr. Swope 
delivered a personal message of felici- 
tation from Mr. Pulitzer, who was un- 
able to attend. John F. Bresnahan, 
assistant general manager of the World, 
also was a guest of honor. 

Other officers of the association are: 
Daniel J. Collins, first vice-president; 
Henry Jenkins, second vice-president; 
Frank McCabe, secretary, and William I. 
Shimer, treasurer. 


Maritime Daily for Puget Sound 


Plans for the publication of a new 
daily maritime paper to cover the Van- 
couver, C., Puget Sound and Port- 
land, Ore., field are being made by 
William C. Empey, publisher of the San 
Francisco Guide, and William Lee 
Reauveau, publisher of the Portland 
Daily Shipping News. The news service 
will include wireless and radio, and will 
cover the movements of ships on both 
the Pacific and Atlantic Coasts. 





Isaac D. Wuite. 





Peg Reuiyment in Florida 


J. G. Gallemore, editor and part owner 
of Sn ‘Bartow (Fla.) Polk County Rec- 
ord, has just added another Linotype 
to his plant’s equipment. A new Inter- 
type has just been received in Tampa 
by the new Tamna Sunday Citizen. 
3ryant Paper Mills, and one of the best 
known paper makers in the United 
States, died May 4. 





Full Page for Janleve on Friday 


The Spokane (Wash.) Daily Chronicle 
is now issuing every Friday a special 


ll 


Junior Page under the heading “Things 
Which Interest Chronicle Juniors.” It 
occupies the back page and contains orig- 
inal poems and feature stories appealing 
to children. The paper will continue its 
regular Junior department on other days. 


JAMES A. OUTTERSON DEAD 


Long a Leading Paper Maker, 
Headed New York World’s Mill 


Watertown, N. Y., May 10.—James 
A. Outterson, one of the most widely 
known paper manufacturers in the 
United States, who died in New York 
May 6, was laid to rest in Fairview 
cemetery, Carthage, yesterday. Mr. 
Outterson had a _ wide acquaintance 
among publishers through his connection 
with the New York World and its sub- 
sidiary organizations. 

Mr. Outterson was president of the 
DeGrasse Paper Company at Pyrites, 
N. Y., owned by the New York World 
and the total output of which is con- 
sumed by the World. He was also presi- 
dent of the Carthage Sulphite Pulp & 
Paper Company, which he controlled, 
and in his connection of 40 years with 
the paper industry was an officer in more 
than a score of paper manufacturing 
concerns. He was responsible for the 
organization of about 15 paper com- 
panies. He was 64 years of age. 


Obituary 


H. J. Fasnacut, aged 73, editor of the 
Lewiston (Pa.) Daily Sentinel, died 
there on May 5 after a long illness. He 
located in Lewiston in 1879 to edit the 
True Democrat, which changed its name 
shortly afterwards to the Democrat and 
Sentinel, 

Cormack J. Suors, publisher of the 
Caldwell, Idaho, Daily News, died in 
Caldwell on April 23. 

Reno LeRoy Hayrorp, aged 44, dean 
of the editorial staff of the Minneapolis 
Tribune, died on May 3. He had been 
with the Tribune twenty-two years as, 
respectively, reporter, Northwest editor, 
Sunday editor, telegraph editor, night 
editor and exchange editor. He was 
formerly editor of the Dassell (Minn.) 
Anchor and the Crookston Tribune and 
reporter for the Winona Independent. 

Perry Hawkins, aged 82, retired 
newspaper publisher, an old resident of 
Williamson County, Tex., died last week. 

Tuomas J. HANNAN, for many years 
a compositor on the Lynn (Mass.) Item, 
and Boston newspapers, and vice-presi- 
dent of the New England branch of. the 
International Typographical Union; died 
in Salem, Mass., May 7 

Jesse NEwMAN, aged 62, proofreader 
of the San Francisco Chronicle, is dead. 

Jupnce Frank Farrar, aged 74, a 
pioneer editor of the San Joaquin Valley 
in California, died in Merced recently. 

Mrs. Frank P. MacLennan, wife of 
the publisher of the Topeka State 
Journal, died last week after a long ill- 
ness. 








He 





Savadel Quits Fourth Estate 


Joseph A. Savadel, for more than a 
quarter of a century connected with the 
Fourth Estate, New York, as business 
manager, has severed his connections 
with that publication. Mr. Savadel in- 
tends taking a good vacation and then re- 
entering the trade paper field, but he is 
not ready yet to announce his future plans 
definitely. 


Faris Recovering from Operation 


Barry Faris, news manager of the In- 
ternational News Service, is resting eas- 
ily after a serious operation which he un- 
derwent at Lloyd’s Sanitarium, New 
York, this week. 


Garners Lease Arkansas Paper 


John G. Pulliam has leased the Berry- 
ville (Ark.) Democrat to Garner & Son, 
of Kansas, who will take charge on 
May 1. 
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KANSAS ASSOCIATION 
30 YEARS OLD 


Editors in Two-Day Session Elect Drew 
McLaughlin President—May Have 
Field Secretary—Bailey Reviews 
History 





(By Telegraph to Evitor & PusiisHEr) 

Sauina, Kan., May 10.—Kansas editors 
celebrated the 30th anniversary ol the 
founding of the Kansas Editorial Asso- 
ciation at Lawrence, May 5, and at 
Kansas City, Kan., May 6. As a result 
of a special campaign about 40 new mem- 
bers were secured. Drew McLaughlin, 
Paola Republican, was promoted from 
vice-president to president, ; while 
Chester Leasure, Hutchinson Gazette, 
was elected vice-president; O. B. Little, 
Alma Enterprise, was elected secretary 
for the eighth time, while L. M. Christy, 
Larned Chronoscope, was elected _Te- 
corder and E. A. Pinkerton, Glasco Sun, 
was elected treasurer. Members of the 
executive committee are George Harmon, 
Valley Falls; C. F. Richardson, Garnett ; 
H. W. Shileler, Girard; G, W. Mus- 
grove, White City; Ray Green, Con- 
cordia; Charles Mann, Osborne; George 
H. Youst, Sylvia; J. L. Napier, Newton. 

By custom the vice-president 1s always 
promoted to president, while the vice- 
president is first a daily and then a 
weekly man. 

Opening the session at Lawrence, Roy 
F. Bailey of the Salina Journal, retiring 
president, said: _ 

“Within the thirty years of the ex- 
istence of this association, printing has 
developed from a trade to a profession. 
No longer is a newspaper man a synonym 
for poverty, and a printer convicted in 
advance of carrying a bottle in his hip 
pocket.” Mr. Bailey stated that the 
Kansas Association was the first pub- 
lishers’ organization in the United States 
to adopt a code of ethics. : 

“By the development of this code of 
ethics,” he said, “The Kansas Editorial 
Association has had some part in_ this 
improvement, but the greater credit is 
due to the necessities of the profession, 
which in these later years has demanded 
men and women of clean vision, clear 
heads and a sense of responsibility to the 
community which they serve. 

“Newspapers deal with human nature 
entirely, and as a result journalism is 
always the most interesting profession 
that can be followed. This session finds 
the association stronger in influence, and 
a higher sense of public obligation than 
ever before. Country weeklies are mak- 
ing their owners prosperous, and every- 
where the newspaper has changed from 
a burden that must be supported to a 
necessity that every community must 
have. Of special interest were the papers 
devoted to the early history of the pro- 
fession in Kansas.” ; 

William Allen White of the Emporia 
Gazette told of his “thirty-seven years 
in the harness.” 

He spoke also to the students of Kan- 
sas University, where he told the girls 
they were not so bad as their elders 
would make them think. 

“Your mother banged her hair,” he 
said, “While you bob yours. You roll 
yours, and grandmother wore a bustle. 
We have done the best we could with 
the tools of our time. Laugh at us, but 
go ahead with the work we have started, 
just as we laughed at our fathers and 
mothers and then carried on their work.” 

John Montgomery of the Junction City 
Union told of his 50 years’ experience in 
newspaper making, while D. O. McCray, 
now assistant secretary of state, covered 
a similar period in Kansas history. 

As a result of a speech by G. L. Cas- 
well, managing director of the Iowa 
Press Association, it was decided to ap- 
point a special committee to consider 
ways and means to establish a_ field 
secretary in Kansas, the members being 
Ralph Tennel, Sabetha: George W. 
Marble, Fort Scott; Perl Barton, Her- 
ington; L. N. Flint, School of Journal- 
ism, Lawrence, and ©. B. Little, Alma. 

An interesting feature was a paper 


by Mrs. Charles H. Browne, Horton, 
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who told of the newspaper from a 
woman’s viewpoint, while O. C. Jones, a 
banker of Augusta, told the publishers 
of their faults as the advertiser sees 
them. 

Entertainment the first day concluded 
with an automobile trip and a visit to 
Haskell Indian School, where a special 
program was given by the students, fol- 
lowed by a banquet which they served. 
Early Saturday morning the editors took 
a special interurban train for Kansas 
City, where they made an industrial trip, 
completed their program, held their busi- 
ness session and concluded with a ban- 
quet where a special program was given, 
finishing with an address by Dr. Burris 
Jenkms on “A Double Barreled Pro- 
fession.” 





Ad Men Want Clean Montreal 


Montreal Publicity Association, with 
which practically all Montreal’s leading 
publicity men are connected, has taken 
under its wing the annual clean-up week 
which Montreal is to hold starting May 
15, and has undertaken to see that due 
publicity is given to the need of special 
efforts towards civic cleanliness during 
that week. 
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PRESS BLAMED FOR LAX 
LAW ENFORCEMENT 


Cleveland Investigators Report in 730 
Pages That Papers Defeat Justice 
by “Tipping Off’ Criminals 
and Playing Trifles 








The Cleveland Foundation, a body 
similar to that founded by the Rocke- 
feller fortune, has made a survey of crim- 
inal justice in Cleveland and charges the 
daily newspapers with a share in the 
responsibility for lax law enforcement. 
The report covers 730 pages and was 
written by M. K. Wisehart of the Amer- 
ican Magazine. 

He contends that the daily press fre- 
quently “tips off” criminals sought by 
the _police and often over-emphasizes 
trivial details and creates an atmosphere 
of public opinion detrimental to justice. 
Several extracts from the Plain Dealer 
are taken to prove his contention. Ex- 
tracts are also taken from the Cleveland 
Press and the Cleveland News, as well 
as the Sunday News-Leader. 


Mr. Wisehart also points out that 








N. E. AS MONTANA TOUR ITINERARY 








Chicago 


Me ED. ckd v0 esti axatinrnesSibe 10:55 P. M. Cc. B. & Q. Sunday, July 9 
Ee IE wan neasevnveccsascnsens 11:30 A. M. Cc. B. & Q. Monday, July 10 
Lae, PINS. oon i.n ns cascicdacons 6:30 P. M. N. P Monday, July 10 
Dit SE Sk weeker sed ansnewes case 11:00 A. M, N. P Tuesday, July 11 
DU. NOR. Sis bi nivnncnonesaesscsranes 12:30 P. M. NM, Fe Tuesday, July 11 
FeSO RN is a0 00.006 6554.00 shb an wens 4:45 P. M. x.’ P. Tuesday, July 11 
Le FO MOE 2 ktsecencceenebeure cee 13255 P. m. P. Tuesday, July 11 
ee a ee ery erie nes 6:00 A. M. MP. Wednesday, July 12 
Ls ND. <0n0 th tack evanensnsesesece 11:30 P. M. Cc. B. & Q. Wednesday, July 12 
Se rr eee rs ere 6:00 A. M. Cc. B. & Q. Thursday, July 13 
RA SE. S6b00ccnecistescurekiseeacs 7:30 A. M. Fe ES Be to Thursday, July 13 
eS TE iso owhinncewaxnwetnaln need 11:15 A. M. 2. F. Te Ge, Thursday, July 13 
EN EN pv schon sn cescedendusacute 12:15 P. M. z.'P, F Ca Thursday, July 13 
Bey TE CAAA occccsccsecwedcsds 4:30 P. M. YY. B F.-Ge Thursday, July 13 
cy epee wie: eetia. 6ck ss ccccescens 8:30 A. M. 2. B.S. Se Friday, “July “14 
ee rer 12:30 P.M. YY. P. T. Co. Friday, July 14 
Lv. Old Faithful via Yellowstone Lake.. 8:30 A. M. Zs. Be. oa oe Saturday, July 15 
Ar. Grand Canyon ...........e0e0eeee 12:30 P.M. Y.P.T. Co. Saturday, July 15 
Ly. Grand Canyon via Dunravens Pass.. 9:00 A. M. a. Bs a Ok Sunday, July 16 
Ar. Mammoth Hot Springs ............ 12:30 P. M. a... Bs To Ge. Sunday, July 16 
Lv. Mammoth Hot Springs ............ 8:00 P. M. ¥.- 2. Zs Ca. Sunday, July 16 
EE ns cb adeiendcn hase iede Ge 8:30 P. M. a. 2-3. Oe Sunday, July 16 
DS SONNET os hnncsncceceuncs<shosdun bee 9:30 P. M. et Sunday, July 16 
re OOD 45.00. 60.6e pw nahes-cuw teenies 6:00 A. M. N. P. Monday, July 17 
Se NOD: a scnnsenenimeesetietedeeun 12:30 P. M. N. P. Monday, July 17 
ier UR. 6 ckksndssenwedeandebandeen 4:00 P. M. ee Monday, July 17 
REM, i ocanan a csenswaxaceoenes bey 2:30 A. M. G. N. Tuesday, July 18 
Bs SD: 50s enseeeenweceekeaiu makes 6:30 A. M. G. N. Tuesday, July 18 
DTU nce avcupueaucctadscee bebe 11:55P.M. N.P., Tuesday, July 18 
RE OND oss 4 dw ec seen eceae hua 4:00 A. M. N. P. Wednesday, July 19 
At Missoula—Convention Sessions Wednesday, July 19 
At Missoula—Convention Sessions Thursday, July 20 
, At Missoula—Convention Sessions Friday, July 21 
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Sleeping cars occupied every night with exception 
National Park, and July 25 in Glacier National Park. 
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often the newspapers “try” cases in Dub. 
lic, giving the names of witnesses before 
they are actually called to testify, 

He says the newspapers usually oye. 
emphasize irrelevant, dramatic and spec- 
tacular matter in reporting trials, 

' Citing January, 1919, the report Says 
the Plain Dealer’s crime news duri 
the first two weeks this month totaled 
379 inches of space, exclusive of head. 
lines. 

An introductory chapter, written by 
Felix Frankfurter, one of the editors of 
the survey, recognizes the competitive 
nature of newspaper publication and the 
demand for speed and the public’s de. 
mand for a steady stream of news, and 
yet he maintains the newspapers can do 
much to correct what he believes to be 
evils. However, he says, Cleveland 
newspapers are no worse than those of 
other cities and says, that for all he 
knows, they may be better. 

He suggests: 

1—A strict rule that newspapers are 
to have no direct participation in the ad- 
ministration of justice. 

2—Formation of rules governing the 
publication of evidence before its use in 
a trial. 

3—An increased effort to make reports 
of criminal trials sober and informative. 

4—Recognition of the fact that the 
newspapers have a great responsibility in 
keeping public opinion adequately in. 
formed in regard to crime matters, 


The Cleveland Foundation — was 
founded in 1914, plan being formulated 
by F. H. Goff, president of the Cleveland 
Trust Company. It provides a means for 
distribution of bequests left by men and 
women interested in social welfare work. 
Most of available funds are now used 
for surveys. It is governed by a com- 
mittee, three of the five members being 
selected by a Federal Judge, the Pro- 
bate Judge and the Mayor of Cleveland. 
Two are named by the Cleveland Trust 
Company, the majority of board repre- 
senting the public. Surveys of the 
school system and criminal court pro- 
cedure have been made and attracted 
much attention and work has just been 
started by a committee selected by Goff 
to survey the Cleveland Board of Edu- 
cation and its Finances, 





WILSON JOINS CONSOLIDATED 


Becomes Pacific Coast Superintendent 
of Lawrence Service 


E. F. Wilson, since 1913 with the As- 
sociated Press, has been appointed 
Pacific Coast superintendent of | the 

: Consolidated Press 
with headquarters 
in San Francisco. 
His appointment, 
effective May 15, 
was announced 
from the Wash- 
ington offices of the 
Consolidated Press. 

After several 
years’ experience 
on various papers 
he joined the New 
York office — staff 
of the Associated 
Press and with the 

exception of a year 
with the Committee on Public Informa- 
tion in Washington in 1918, has been with 
the Associated Press ever since. He is 
leaving the A. P. as Western division traf- 
fic chief at San Francisco to go with the 
Consolidated Press. Some of the big as- 
signments covered by Mr. Wilson for the 
Associated Press included the Roosevelt- 
Barnes libel trial at Albany, and_ the 
A. B. C. conference at Niagara Falls. 
He reported for the A. P. the famous 
Roosvelt statement in which the former 
president referred to the sinking of the 
Lusitania as “an act of piracy.” 





FE. F, Witson 





Evening News in Kansas City 


The Kansas City Journal plans to issue 
an afternoon edition, to be called the 
Evening News and to make its first ap- 
pearance June 1. 
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ADVERTISER CLAIMS DEFINITE DAMAGES 
FOR TYPOGRAPHICAL ERROR 





Case Against Mt. Vernon Argus Has Few, if Any, Precedents— 
Newspapers Tell of Various Methods of 
Adjusting Printing Mistakes 





PHOUGH adjustments of advertisers’ 
claims, due to typographical errors 
in advertisements, are among the every- 
day problems of newspaper management 
_—most cases being settled to the mutual 
satisfaction of all parties concerned—oc- 
casionally a new point of difference 
arises which is of especial interest and 
pears the possibility of coming up be- 
fote any other newspaper at any time. 

In such a case the Mt. Vernon 
(N. ¥.) Daily Argus is now involved. 
the details are stated by F. A. Mer- 
riam, publisher of the Daily Argus, in 
a letter to Eprror & PuBLISHER, which 
follows: 

“I have noticed from time to time items in 
Eprror AND PUBLISHER concerning various 
court decisions regarding newspaper matters, 
but so far have failed to find any relating to 
guits or claims brought by advertisers against 
newspapers for errors in advertisements. 

“Frequently I notice on the first page of 
the New York Times a small item at the 
bottom of the column stating that there was 
a mistake in a certain advertisement in the 
Times and making a correction of the same. 
Of course, we have had claims made against 
us on account of mistakes in advertisements 
and we have usually satisfied our customers by 
printing the ad over again and also inserting 
a notice on the first page of the paper that a 
mistake had occurred. Now, however, we are 
confronted with a claim for $75 due to the 
omission of the party line letter in a tele- 
phone number in an advertisement. 

“If you know of any cases or decisions along 
this line would you let me know at your earli- 
est convenience.” 


A thorough search of the files of 
Enitor & PusBLisHeER failed to reveal any 
case similar to that outlined by Mr. 
Merriam. Inquiries made by represen- 
tative newspapers also failed to disclose 
any case that had not been settled by 
agreement, and none where the advertiser 
refused to accept the usual form of ad- 
justment and held out for a specific sum 
of money as damages. Neither could a 
trace be found of any such case that 
teached the courts and has been made 
the subject of a legal decision. 

The Mt. Vernon Argus case seems so 
unusual, in fact, that Eprror & PUBLISHER 
believes it and the methods of represen- 
tative newspapers in making correction 
adjustments with advertisers as stated 
in reply to its inquiry, are well worth 
while studying. Those received to date 
follow : 


Gardiner Kline, Amsterdam (N. Y.) 
Recorder: 


“When a typographical error appears in an 
advertisement in the Recorder and the price 
of an article is given erroneously, our prac- 
tie is to write a letter to the advertiser ex- 
jlaining the matter. He shows it to his cus- 
tomers and thus is able to convince them that 
amistake has been made. We have done this 
anumber of times with apparently satisfactory 
tesults. 

“However, once several years ago, we got 
the price of an article wrong in an ad—quite 
a bit lower than it should have been, and the 
advertiser insisted on selling the article at the 
advertised price. He demanded that we re- 
imburse him for the difference—which we did. 
As a rule we find our advertisers inclined to 
be reasonable and not try to make us trouble 
wer typographical errors. It is our practice 
to show proofs of ads to advertisers and get 
thir O. K. on them. Of course, in that case, 
ve are not held responsible for errors. How- 
wer, it is not possible to submit proofs of 
il ads, especially small ones, but most of the 
large local ads are submitted for the adver- 
tser’s 0. K. 

“Sorry to say I do not know of any legal 
decisions in such cases, and never before 
tard of an advertiser making trouble for a 
Paper over such a small matter as omitting a 
Party letter from a telephone number. It 
tardly seems reasonable.” 


Charles A. Tyler, general manager 
Philadelphia Public Ledger: 

“We have never known of any suit being 
brought for damages in connection with in- 
Settions of advertising, either throvgh errors 
% commission or omission. When we are 
tesponsible for an error we try to adjust any 
difficulty with the advertiser by calling his 


attention to it and suggesting a re-insertion if 
the error is of any importance, or, if of minor 
importance, an adjustment in the charge. We 
have found that in practically every instance 
there is no difficulty in settling with the ad- 
vertiser in this way.” 


Jerome J. Vogel, New York Evening 
Mail: 

“Our method in adjusting claims for typo- 
graphical errors that we are responsible for 
is usually as follows: If the mistake has 
any serious effect upon the selling value of 
the ad, we give the advertiser a regun on 
some other day without cost. If the mistake is 
a negligible one and does not affect the value 
of the ad we make no adjustment. Of course, 
we have to use our good judgment in handling 
the situation. There is no specific rule that 
governs it, but rather we are usually inclined 
to favor the advertiser for we realize that we 
must pay for our own mistakes.” 


James J. Kane, Albany (N. Y.) 
Times-Union: 

“Typographical .errors in the Times-Union 
are made good either by republishing the ad- 
vertisement or through a news item ealling 
attention to the error. We have no recollec- 
tion of anyone demanding a money settlement 
for damages nor have we ever heard of a legal 
decision in a similar case.” 


H. H. Knickerbocker, 
Globe: 


“Your inquiry regarding our experience in 
connection with adjustments with advertisers 
or agencies of errors which may have occurred 
in advertisements appearing in the Globe, either 
because of error on the part of those furnish- 
ing the copy or ourselves, brings up a question 
which is very interesting. 

“I have made inquiry through the regular 
channels and can learn of no instance during 
the past thirty-five or forty years where the 
Globe has not been able to satisfy all of its 
advertising patrons who may have had any 
reason whatever for complaint in connection 
with the publication of paid announcements. 

“Typographical errors are usually adjusted 
by either cancelling the charge for the adver- 
tisement or by giving a duplicate insertion on 
a corrected basis, which I am inclined to be- 
lieve almost any publisher would be willing to 
do if the mistake be found within the publi- 
cation office. 

“I know of no legal decision which would 
allow damages because of an advertent typo- 
graphical error and am surprised to learn by 
your letter that the advertiser in the case you 
cite insists on $75 damages because the tele- 
phone number of the advertiser was omitted 
from an advertisement which appeared in a 
certain newspaper. 

“You are privileged to use the information 
contained in this letter in any manner you 
wish, and I will appreciate having you advise 
me just what the outcome is in connection with 
the subject which occasioned your inquiry.” 


Rowe Stewart, Philadelphia Record: 

“We do not often have difficulty with ad- 
vertisers over typographical errors in adver- 
tisements. However, when we do, we give 
another insertion, sometimes of the whole ad- 
vertisement and sometimes of part of it, de- 
pending upon the advertiser’s humor at the 
time. Sometimes with department stores, 
where we have made a mistake in price, we 
have paid the difference for any article sold 
through that error. In these cases, however, 
they withdraw the article from sale as soon 
as they can and keep faith with their customers. 

“In any case of error in address or tele- 

phone number, we feel that the advertiser is 
not damaged, except to the extent of the cost 
of that particular advertisement and, therefore, 
by re-printing it, he gets full value for the 
error. I know of no legal decisions in such 
cases. 

“IT could imagine if we were to print the 
wrong telephone number or an address in the 
case, for instance, of an undertaker, sale of 
second-hand goods, or something of that kind, 
and through that customers were sent to some 
other address, that the only person to complain 
would be the one whose address was printed. 
He might be annoyed, but I doubt if he could 
prove damages.” 


New York 


C. C. Lane, New York Evening Post: 


“T am glad to give you what information I 
can concerning typographical errors in adver- 
tisements. Our own practice in such cases is 
either to rebate the charge for the advertise- 
ment or to reprint it correctly in a subsequent 
issue as the advertiser may elect. We have 


1922 


not had occasion, in my recollection, to make 
an editorial correction nor have we had any 
protests against our method of adjusting. 

“So far as the law is concerned, I believe, 
in the absence of statute, the advertiser might 
sue for damages suffered in consequence of 
the error, but in that case the burden of proof 
would be on him to show that he had actually 
suffered damage to the extent demanded. I 
have been told, however, that there is in New 
York State a statute which specifically defines 
typographical errors as beyond the control of 
the publisher and, therefore, not subject to 
damage claim. 

“I cannot give you at the moment any 
legal decisions affecting such cases, but I may 
be able to get information on this point in 
the course of a few days and if I do I shall 
be glad to notify you.” 


Robert B. Waters, Albany (N. Y.) 
Journal: 


“Many claims are put against newspapers 
for errors, yet we cannot take issue as a gen- 
eral proposition with the advertising agency 
which criticizes a bill, whether the mistake 
be a typographical error or something more 
serious. The average agency, or for that 
matter any foreign account, is liberal in the 
construction of checking an advertisement, and 
it has not been our experience that insertions 
disallowed have become a hardship, nor would 
we question the right of the advertiser to pass 
an incorrect insertion along to our credit. 

“A large percentage of advertisers and 
agencies permit of a ‘make good’ and the 
Journal in its experience of nearly 100 years 
in the publishing business, has never taken 
issue with the advertiser, where the mistake 
has been wholly our fault. Some publishers 
may view this situation differently, but a mis- 
take is a mistake. If the business of advertis- 
ing is to be extended the publisher should be 
big enough to correct his own mistakes. If 
he makes proper publication under the accept- 
ance of an order, he will also be big enough 
to have a rate and ‘stick to it? and make the 
advertiser pay for it. This sums up the 
answer to your question as we feel it deserves, 
and, if our opinion is worth anything to you, 
use it as you see fit.’ 


E. M. Alexander, New York Herald 
and Sun: 

“We have no set rules for settling claims 
made by advertisers for errors in advertise- 
ments. We try to make all adjustments on 
the basis of fairness considering all circum- 
stances. One thing we do not do is use our 
editorial columns to correct mistakes in ad- 
vertisements. I am sorry I cannot give you 
more definite information but I think the pub- 
lisher who wrote you will have to solve his 
problems as other 


own individual newspa- 
pers do.” 

C. D. Osborne, Auburn (N. Y.) 
Citizen: 


“We have occasion to make or give rebates 
to advertisers where there has been mistakes 
in composition, Before doing so we make ab- 
solutely certain that the copy was perfectly 
legible and that the error was on us. Up to 
the present, we have made individual settle- 
ments with our customers, sometimes reprint- 
ing the advertisement in full at our expense 
and sometimes rebating a per cent of the 
cost depending upon the magnitude of the 
error. I do not know of any legal decision 
covering such cases, but I cannot believe that 
a paper can be held financially responsible for 
errors in doing a service to its clients. Please 
let me know how this case to which you re- 
ferred is settled.” 


Carroll Shaffer, General Manager, 
Chicago Evening Post: 


“Our position has been that we cannot be 
held responsible for any error in any advertise- 
ments beyond the cost of the advertisement 
and so faf® we have had no trouble with this. 
Where the typographical error in an address or 
a telephone number is serious enough to ma- 
terially affect the value of the advertising, we 
have offered to run the advertisement over 
again and it has almost always been accepted in 
the spirit in which we offer it as doing all we 
could to make up for our error. 

“Occasionally, in Chicago, where an article 
has been offered at a bargain price making the 
price much lower than was intended, the news- 
paper and the advertiser have agreed on a 
certain number of the articles which might be 
sold and when these have all been sold, the 
prospective purchaser has been informed that 
the articles were all sold out. In that case, the 
newspaper has stood the difference in price be- 
tween the actual advertised price and the in- 
tended advertised price on the number of arti- 
cles mutually agreed upon to be sold. 

“As far as I know, there has been no legal 
decision affecting such cases,” 


Louis Wiley, Busi Ma 
New York Times: 


“If the error is a serious one, we reprint the 
advertisement without charge. Frequently, in 
a large advertisement, a typographical error de- 





ger, the 
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tracts only partly from its value and we make 


an adjustment by canceling the charge for part 
of the space. If a serious typographical error 
oceurs.in a prepaid announcement, we refund 
the amount paid, if so requested. We do not 
make cash settlement because of a claimed money 
loss. We have had no litigation on claims of 
this kind nor do we know of any legal decision 
on the subject.” 


BILLINGS GAZETTE OPEN SHOP 


Typo Union Refused to Arbitrate Wage 
Cut and Walked Out 


Negotiations looking to an agreement 
for a new wage scale in the composing 
room of the Billings (Mont.) Gazette 
Printing Company have failed, and when 
the old contract expired last week, the 
members of the local typographical union 
failed to report for duty. It had been 
apparent for several weeks that an agree- 
ment could not be reached by concilia- 
tion, and the union refusing to arbitrate, 
the publishers assembled a crew of men. 

In order to meet competition from the 
east and south, the Gazette found it 
necessary to reduce its subscription rates 
and asked the typographical union to ac- 
cept a wage reduction equal to the ad- 
vance given in the last arbitration pro- 
ceedings—$l1 a day—or from $7.25 to 
$6.25 days and from $7.75 to $6.75 nights. 


CARTHAGE DAILY GETS A HOME 


Has Ten-Year Lease and Will Install 
Machinery During Month 


Watertown, N. Y., May 10—R. M. 
Reichel, who announced last week plans 
for a new daily newspaper at Carthage, 
has taken a ten-year lease of a two story 
concrete garage building in North Me- 
chanic street, Carthage; with the privilege 
of renewing for an additional ten years. 

The building is 50 by 60 feet, with en- 
trances on two streets. It has light on 
three sides and a skylight will be added 
over the composing room. The first floor 
will be given over to the business offices 
and press room. On the second floor 
will be located the editorial room and 
telegraph room. On this floor will also 
be installed four linotype machines and 
the stereotype department. 


Waco Paper Builds Annex 


The Waco (Tex.) Times-Herald has 
let contracts for the building of an an- 
nex to its building. It is to be com- 
pleted about Sept. 1 and the entire build- 
ing will be occupied by the paper. 





HIDDEN NEWS REAL DANGER 
TO SOUTH AMERICA 





(Continued from page 5) 











“I attended a very interesting dinner 
in the La Prensa building at Buenos 
Aires on the night before my departure 
from Argentina. The principal business 
men of the city and the various editors 
of the paper sat down at three o'clock in 
the morning to a repast such as might 
be served in America at eight o’clock in 
the evening. This dinner was served by 
the chef who conducts La Prensa’s 
private restaurant and was held in one of 
the many great halls which provided ac- 
commodations for two hundred diners, 
with space to spare. At the conclusion 
of the dinner, the guests visited the 
press-room where they witnessed the end 
of the run of the paper for that morning, 
which showed a total of 246,000, by far 
the greatest circulation of any paper 
south of the equator. 

“An American traveling in South 
America at this time cannot but be fa- 
vorably impressed with the high type of 
our diplomatic representatives. Embas- 
sador Morgan in Brazil, Embassador 
Riddle in the Argentine, and Embassador 
Collier in Chile, represent the very finest 
type of American diplomats abroad and 
they are doing great work for all Ameri- 
can interests in their respective capitals.” 


i 


res 


comcre ot 


oreees 





14 


Editor & Publisher for May 13, 


CHEMISTS DISAGREE, BUT ADVERTISERS 
WANT NEWSPAPERS TO DECIDE 





Agency Intimates That Contract Will Not Be Placed Until Com- 
petitive Firm’s Copy Is Censored to Suit—Publishers Voice 
Criticism of Specials Who Work by Figures Alone 





By RALPH PERRY 


HAT attitude a newspaper should 

adopt toward the request of an 
agency who intimates that he will not 
place advertising with a newspaper, un- 
less a present advertiser removes certain 
objectionable wording from his copy, is 
an old question which arose again last 
week. 

If I am not mistaken it is the renewal 
of the old fight which has led to much 
bitterness and will probably be reflected 
on the floor of the Milwaukee convention, 
for both sides have perfect “alibis,” so 
to speak and can discuss the matter en- 
tirely to their own satisfaction, but rather 
hazily to that of the onlooking news- 
paper, who would like to see both 
schedules running in his paper. 

The copy complained of in this instance 
was that of a food product. There was 
no reflection in any way regarding any 
other company’s product, just a plain 
statement of the fact, that the product 
did not contain something which the other 
manufacturer’s product did. Now if this 
first manufacturer stated that his product 
contained this and that, and the other 
manufacturer said his didn’t what would 
be the status of the case. 

The question involved is one of chem- 
istry. 

It is stated the ingredient in question 
is and is not harmful. Chemistry 
answers the question both ways. The 
first manufacturer says his doesn’t and 
says no more. The other manufacturer 
says nothing about what his product does 
or does not contain, but objects when the 
first manufacturer says that his does 
not contain something. 

Chemists have disagreed. Now it 
would seem that the newspapers are asked 
to decide. The manufacturer has been 
using this particular line for a long time, 
and as there is no direct statement or in- 
direct reference to the other manufac- 
turer’s product, it would seem that the 
newspaper could safely run both pieces 
of copy, and let the manufacturer do his 
arguing with printed matter, carried in 
the container of his product. The buyer 
has considerable’ sense, even if some 
sellers don’t think so— and after all, the 
buyer will decide whether the product 
is acceptable. 

* * * 

PECIALS seem to be coming in for 

criticism these days by newspaper ex- 
ecutives, but as to the merits of the con- 
troversy, I must remain strictly neutral. 
It seems that every now and then when 
a newspaper grabs a juicy contract which 
his near neighbor feels should have been 
deposited in his back yard, the special 
is called to task for it. 

There is a growing feeling, however, 
among executives, and I have had it called 
to my attention from all parts of the 
country, that specials are not close enough 
to the publications they represent. The 
matter was brought home to me particu- 
larly the other day, when a well-known 
representative, in this neck of the woods, 
remarked, “Well, do you know it is 15 
years since I was in .......... , and the 
old town has sure changed.” 

This, of course, is one case out of 
many, but a survey of the first hand inti- 
mate knowledge that a special has of 
his paper, might bring forth a surprising 
condition. One successful special whom 
I know very well tells me that he, or a 
representative of his office, visits all of 
his papers not less than twice a year, 
spending enough time with the paper to 
get in intimate touch with all things per- 
taining to it. 

In these days of intensified selling, the 
advertiser, or his representative, needs 
something more than a handful of stan- 
dardized facts on which to base his con- 
clusions as to the value of the medium. 
Circulation, so long held as a criterion 





R. PERRY conducts in Epitor & 

PusLisHer each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 


pressed and contributions should be 
sent to the office of the president of 
the N. ., Star-Telegram, Ft. 
Worth, Tex. 











for the purchase of newspaper advertising 
space, offers many pitfalls. There is cir- 
culation and circulation. Reading over 
some of the publishers’ statements which 
have recently appeared, I have stumbled 
on to some very interesting vital facts. 

Take for instance, the paper with the 
street circulation predominating, or per- 
haps greatly out of proportion to the 
home circulation. 

The newspaper bought on the street, 
on the car, or delivered into an office, 
for and used by the man, naturally 
will not be as valuable to the space-buyers 
in many instances as the paper which 
shows a tremendous home circulation, of 
either paid mail subscriptions or carrier- 
delivered subscriptions. 

Do specials know all these things, and 
if they do, have they the knowledge 
to go with it outside of the bare state- 
ment of fact? Have they seen the big 
stacks of mail subscriptions coming in, 
have they had the opportunity to gauge 
the class of readers who are sending in 
these subscriptions. Do they know poli- 
tical conditions, the standing of the paper 
in the community? There are a hundred 
and one things, which a man selling space 
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must know, and those things cannot be 
learned from bare figures. 

“Give me a human special,” says one 
publisher in a letter to me. “By that I 
mean the kind who really represents my 
paper—not presents it. There’s a differ- 
ence, which is noticeable in the account- 
ing department.” 

a + * 


HERE’S going to be a whopping big 

attendance at the Milwaukee conven- 
tion, judging from reports coming into 
headquarters from members and vice- 
presidents. In all probability there will 
be special cars for many Milwaukee- 
bound delegates. Formal announcement 
of the program will be made almost any 
day. Committee chairmen are working 
up the details of their parts of the pro- 
gram now. 

* * k 

HE Cincinnati Advertisers Club is ar- 

ranging to have Ad Club delegates 
to the big Milwaukee convention enroute 
from Richmond, Knoxville, Chattanooga, 
Atlanta and other southern points go to 
Milwaukee via Cincinnati, it being the 
purpose of the Cincinnati Club to show 
them the sights and then unite with 
them and go via special train to the big 
show. We are advised that the Big 
Four railroad is arranging with different 
clubs enroute from Cincinnati to also 
join with them in making this special 
train a most creditable one to the differ- 
ent clubs taking advantage of it. 











Women Edit Tribune for Day 


The editorial, news and business staffs 
of the Sioux City Tribune had a holiday 
May 6, when the entire paper was turned 
over to the Sioux City Woman’s Club, 
members of which took the places of 
editors, reporters, advertising managers, 
solicitors, and on down to “news hust- 
lers,” issuing a 48-page evening edition. 

Even the editorial policy was left to 
the women. The society page featured 
the men in a four-column layout, with 
pictures, mirroring their social activities. 

The club’s percentage of the advertis- 
ing proceeds, slightly over $1,000, will 
go into its building fund. 





PUBLISHERS, 


IX days was needed so the Bible 


-solve his own problems. 


a task in any number of days—BUT 


anyway send ONE anyhow. 
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For further information, address, 


world, and on the seventh a day of rest was called. 
When the omnipotent supreme being created man, he left it to him to 


Newspaper publishers cannot hope to create and complete so gigantic 


Three days which have been set aside for the sessions of the National 
Association of Newspaper Executives at Milwaukee, with something doing 
from sun-up to sun-down—that will help you, Mr. Publisher, solve many of 
those problems, inherited by newspaper men from the first days, when 
news and accounting problems were hacked out of stone blocks. 

To commingle with others following the same line of endeavor as you 
are, to know their successes and failures, to put your own squarely before 
others, whether it being in local display, classified, merchandising or agency 
problems, will be three days of big accomplishment. 

If you cannot be present yourself—send one or more representatives— 
one from each department of your paper if you can spare that many—but 


The program is as follows; the speakers will be announced within a 


Monday, June 12, 9 to 12 a. m.—Joint session with agency men not 
Monday, June 12, 2 to 5 p. m.—Joint session of agency men members 


Tuesday, June 13, 9 to 12 a. m.—Merchandising service session. 
Tuesday, June 13, 2 to 5 p. m.—Local display advertising session. 
Wednesday, June 14, 9 to 12 a. m.—Classified advertising session. 


Wednesday, June 14, 2 to 5 p. m—Closing session, including elec- 


Mr. Publisher, you cannot afford not to have representation at these 
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National Association Newspaper Executives. 
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ROUND TABLES GALORE 
AT INLAND MEETING 


Member Will Eat With Group of }j, 
Newspaper Class, Move to An. 
other, and Then Go Into a 
General Discussion 








Postage reduction and advertising wij 
be the chief topics of the Inland Daily 
Press Association’s meeting May 16 and 
17 in the Hotel La Salle, Chicago. Other 
questions which will come before the 
meeting are: Promotion and merchandis. 
ing service to national advertisers, ang 
discussion of the proposed duty on ink 
and paper materials. 


Luncheon will be served at tables which 
will be marked: 


Under 3,000 Circulation. 
Under 5,000 Circulation. 
Under 10,000 Circulation. 
Under 15,000 Circulation. 
Under 20,000 Circulation. 
Above 20,000 Circulation. 


Publishers seated at luncheon with 
others of their own class of newspaper 
will “talk turkey,” the idea is, and the 
ideas gained in the class chats will be 
distributed when everybody is asked to 
change tables and smoke their cigars 
with a different group. A general round 
table will follow. 

Among other topics on the fixed pro- 
gram, the following are announced: 


“Respect for Law”’—Editorials once a week 

“Wages Regulated in the Front office and in 
the Back office, as well as in the Work Rooms” 

“The Open Shop.” 

“Uniform Account Keeping.” 

“A Farmer to Talk on Advertising.” 

“Possibly a Circulation Manager on Cirev 
lation.” 

“Want Adv. Management, by an Inlander.” 
_ “Makeup of First Page—Not Featuring 
Crime.” 

“Germs _ in Newspapers and How to De 
stroy or Cultivate Them.” 

“The American Newspaper Has Never Been 
Too Good.” 

“No Outsider Exploiting Propoganda.” 

“Country Circulation.” 

“Postal Rates, But no Conflict with the Goy- 
ernment.” 

“The Cost of Setting Advs. Per Inch.” 

“What Should a Manager’s Salary Be.” 

“How Far Shall Inlanders Go In Assisting 
Merchandising For National Advertising.” 


CRANDALL BACK IN MONTREAL 





Sells Part of His Interest in Vancouver 
(B. C.) World 
(By Telegraph to Epitor & PuBLISHER) 


MontTreat, May 10.—C. F. Crandall, 
former managing editor of the Montreal 
Daily Star, who has for some time held 
a strong interest in the Vancouver (B. 
C.) World, with which paper he was 
actively connected, has relinquished part 
of his financial interest, and has ceased 
active work on that paper, he is in Mon 
treal now, and intends to spend a month 
here, the greater part of which time he 
hopes to devote to the work of extend- 
ing and co-ordinating the work of the 
Dominion News Bureau, Limited, of 
which he is the head, it is understood, 
however, that he has not sold out his 
entire interest in the World. 


Accurate Prediction in Spokane 


More than 2,500 votes were cast in the 
recent test vote taken by the editorial 
department of the Spokane (Wash.) 
Daily Chronicle prior to the recent 
special city and school board election 
The issue was the street car franchise vs. 
jitney busses. The test vote gave 
street car franchise a majority of about 
four to one, while the actual vote cast 
in the election was about two to one @ 
favor of the franchise. The test vote 
also showed the true standing of t 
school board candidates with the public. 


New Home in Salisbury 


The Salisbury (N. C.) Evening Post 
gave a reception to its friends and pa- 
trons April 27 in its new home. The 
building is four stories and especially de- 
signed for the Post’s needs. 
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NOMBER NINETEEN OF A SERIES 





What Boston stores KNOW 
Concerrinz the 
Boston American’s 





roved value 
to Advertisers 


Right well-known Boston stores recently 
joined in writing a remarkable advertise- 
ment about the remarkable results from 
advertising in the Boston American. 





The stores are T. D. Whitney Co., Linens, 
founded 1796; O’Neil, Larkin Co, Men’s 
Clothiers; Nettleton Shoe Co., Men’s Shoes; 
Arthur Wallace, Men’s and Women’s 
Shoes; Reagan Kipp Co., Jewelers: E. B 
Horn Co., Jewelers; Morgan’s, Furniture; 
J. P. Co“'ins, Musical Instruments. 


Copy sent on request 




















Research and Promotion Departments at Service of Advertisers 
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PRESS FRANKLY AND RIGHTLY PARTISAN, 
SOAP MILLIONAIRE DECLARES 





Lord Leverhulme, Who Raised $70,000 for British Newspaper 
Press Fund Last Year, Testifies Also to the Advertising 
Power of the Newspaper at Meeting of Fund Trustees 





By HERBERT C. RIDOUT 


(London Editor, 
ORD LEVERHULME, the mil- 
lionaire proprietor of Sunlight 
Soap, Pears Soap and many allied lines, 


had a good deal to say regarding the 
newspaper press when presiding over the 
59th anniversary of the Newspaper Press 
Fund, which, under his organization this 
year has raised the record total of £14,000 
for the relief of necessitous journalists. 

Lord Leverhulme said he claimed to 
be a semi-detached editor himself. It was 
always the custom for a journal to claim 
to have the largest circulation in the 
world. He was joint editor of a quar- 
terly which he claimed to have the larg- 
est circulation of any quarterly in the 
world. It had no advertising revenue 
and no free insurance. Newspapers he 
knew, must be very wealthy, because they 
were willing to relieve their readers of 
all insurance. 

He often wondered why, with this 
favoritism for insurance they would not 
supply England with free soap. It would 
give the soapmakers a little return for 
the income they had to spend in advertis- 
ing. The circulation of the quarterly 
to which he referred was not obtained 
by such an aid as free insurance; it 


was sent post-free to everybody. They 
got requests for it regularly and he 
could assure them that it was good 


value for the price. 

He felt that the press must have some 
wonderful influence in order to be able 
to give all the advantages it offered to 
the readers. He would like to know how 
it was done, but he had all the greater 
respect and regard for the newspaper 
owned by the president (Lord Burnham) 
because it did not need to circulate it- 
self free or dabble in insurance policies. 
He supposed these things would all ad- 
just themselves in time. 

Newspapers in Great Britain, the 
speaker continued, had always upheld, i 
the highest way, the dignity of their posi- 
tion. The editor of a newspaper who 
could change the opinions of his readers 
could quickly change a government, and 
they would notice that whenever an 
editor announced that the policy which 
he advocated had swept the country at a 
general election, he generally came out 
with a leader to say that the result proved 
that the British race was just as re- 
markable as ever for hard-headed com- 
mon-sense and sound judgment. 

If, on the other hand, he had advocated 
a policy which had not met with support, 
then he marvelled how the country had 
been deceived and misled by a lot of 
tricksters. What he admired about the 
press was that whilst it was both judge 
and jury, it never wanted to hear both 
sides. But people only went to the news- 
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papers to hear the echo of what they be- 
lieved, and if their favorite newspaper 
did not give every morning articles that 
its readers endorsed, they changed their 
paper. 

Newspapers and editors were frankly 
partisan. He was a partisan, and he 
hoped they all were. He did not think 
very much of people who were not. If 
they believed in something, let them 
write for it, speak for it, work for it, 
and, if necessary, fight for it. It was 
in no way contrary to the dest interests of 
the country that newspapers and their 
readers should be frankly and sincerely 
partisan. He thought nothing of the 
man who believed in a policy that was 
neither one thing nor the other. 

It sometimes appeared to him that the 
country was divided into three classes— 
(1) the man who was a partisan, (2) 
the man who opposed everything and 
called himself independent, and (3) the 
wabbler who changed his party on the 
slightest pretext. On those lines the 
country had been built up and in build- 
ing up the country the press had had a 
far greater influence than most people 
recognized. 

In choosing him to preside, Lord Lever- 
hulme said the journalists had perhaps 
some method in their madness. It was as 
well to get some one who could speak 
from experience of the power of the 


press. As an advertiser he knew all 
about it. He sometimes heard people say 
they never read the advertisements. 


Whenever he met a man of that kind he 
said to him: “If your wife asked you to 
bring home a tin of mustard and you 
went to the grocer, whose would you 
ask for?” The reply was always “Co!- 
man’s.” Why? There were many other 
makers, but the man never knew of any 
other. There it was. 

People might say the influence of the 
press was only in politics, but its in- 
fluence in advertising in building up the 
right article was so enormous that only 
those who were closely connected with 
it would realize it. A newspaper certainly 
had to popularize itself, but it must also 
have a financial basis if it was to be sound 
and progressive. 

The president of the fund (Lord 
Burnham) who followed, referred to the 
hazards of the working newspaper man 
and said the truth was that for the 
journalist his profession was always what 
the poet called “the grand perhaps” and 
for a good many “the grand perhaps” in 
the long run turned out to be a deadly 
certainty of failure and destitution, 

The journalist suffered from big 
figures of the papers with which he was 
associated. Net sales did not always 
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NEWS AND FEATURE SERVICES 


Maintain Prestige — Create Circulation — Attract Advertising 
NEWS SERVICES 
(Via leased wire or laid down in New York, Washington, Chicago, 
St. Louis, Dallas, Seattle, San Francisco or Los Angeles.) 
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mean net profits, and net profits did not 
always go into the pockets of the work- 
ing journalist. Big figures were very 
deceptive. 

Thackeray wrote a paper on the thorn 
in the cushion. There was always a 
thorn in the cushion of the journalist. 
That thorn was the uncertainty of his 
tenure. He lived both by public and 
private patronage. He might lose pub- 
lic patronage if he failed to please the 
public and he might lose private patron- 
age if he ceased to please his employers 
and some newspaper proprietors were 
difficult to please, so journalists told him. 
Worst of all, the private patron might 
cease to please the public patron, but 
the person who suffered in the long run 
and went to the wall was the working 
journalist, for whose benefit the Press 
Fund existed, 


Hutchinson News Building 


Contracts for the building of the new 
home of the Hutchinson (Kan.) News 
have been let. The building is to cost 
approximately $100,000. It will be a 
3-story structure of brick, stone and 
terra cotta. Work will start in July and 
is expected to be completed next March. 
A new press has been ordered. 


Buffalo Times Incorporated 


The Buffalo Times, established in 1877, 
has just been incorporated. Norman E. 
Mack, Harriet T. Mack, Morma E. Metz, 
Harriet Mack, Philip F. Metz and 
Thomas M. Clark are the directors of the 
new corporation which has issued 1,000 
shares of stock without nominal or par 
value, 


INDEPENDENT A FORTNIGHTLY 





Believes Weeklies Do Not Get Careful 
Enough Attention 


The Independent made its first appear. 
ance in New York as a fortnightly ma 
zine May 13. The reasons for the ch 
are given by the publishers in the fg. 
lowing statement: 


“The Independent was absorbed by t 
Weekly Review on October 1, 1921, the latte 
appearing weekly thereafter as the Independen 
and The Weekly Review, until the last iggy 
in April, 1922. The change to fortnightly 
publication is especially noteworthy, Since th 
Independent has been published weekly, g 
most without interruption, since 1848, and th 
Weekly Review has appeared each week sing 
it was founded in 1919. In entering the fog, 
nightly field, the magazine changes its nam 
to the Independent, A Fortnightly Journal 
Information and Discussion. 

“In making the change the publishers ay 
prompted by the feeling that, amid a mu. 
plicity of reading matter, the weekly jou 
which seeks to be more than merely ent, 
taining does not get the careful attention ; 
deserves. They feel that a fortnightly «&; 
torial comment is just far enough away frog 
the news to take on a definite tone of authority 
And they believe that in the presentation ¢j 
deliberate comment on events in such ber. 
spective an American fortnightly, ably cm 
ducted, will be of inestimable service to th 
thinking people of the country.” 


With the first fortnightly issue, Fabian 
Franklin assumes the position of cop. 
tributing editor, relinquishing the duties 
of responsible editor which he has share 
with Harold de Wolf Fuller since th 
founding of the Weekly Review. Mr 
Fuller remains as_ responsible editor 
Hamilton Holt, editor of the Independ 
eit previous to its absorption by th 
\Wweekly Review, retires. 
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DIO SUPPLIES 
STORE SHELVES 











. prevalent. 


1920. 





The Detroit News Responsible 


» Detroit, radio has ceased being a 
novelty; it has become a home fix- 
ture like the telephone or the phono- 
graph. Mr. Average Citizen now makes 
demands on the corner grocery or drug 
store for radio supplies; wire, phones, 
detectors and condensers just as he 
does for the daily necessities. As a re- 
sult the corner stores have stocked 
their shelves with radio equipment, 
making the pursuit of radio entertain- : 
ment convenient and still more widely 


In creating this universal demand 
for radio supplies in Detroit, The De- 
troit News is responsible, having main- 
tained a continuous radio development 
and broadcasting service since August, 














competitor. 


In the local trading territory The Sunday 
News has increased its lead from 18,530 in 
1915 to 90,476 in 1922 over its only Sunday 











The Detroit News 


“Always in the Lead” 
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Baltimore Merchants Prefer 


“The Sunpapers” 


Baltimoreans 
Don’t Say 
“Newspaper” 
They Say 

















*“SUNPAPER” 


pong WHEN you 
are at a business conven- 
tion that includes a number 
of Baltimore men, ask a few 
of them what they think of 
the Sunpapers. 


If you don’t get some of 
the most enthusiastic answers 
you ever got in your life, 
there is something wrong 
with the law of averages. 


MORE than 100 local mer- 
chants are today concentrat- 
ing their local advertising 
exclusive!, in the Sunpapers. 


Here is a SUN Carrier delivering his paper to 
the porch of a Baltimore home. While most of 
their deliveries are made into first floor door- 
ways, these men are nevertheless expert in land- 
ing their papers on balconies and porches that 
are high above the street level. For a long shot, 
the paper is folded four ways and then locked 
together so that no wind nor jar can dislodge it. 
Great care is taken never to leave a paper ex- 
posed to wind or rain, or where it is likely to be 
damaged or stolen. This kind of carrier service 
is one reason why Baltimore merchants have 
such confidence in SUN advertising power. 


These men have made an 
exhaustive study of the local 
situation. They have had an 
opportunity to weigh, and to 
compare, and to get the facts. 


More than 100 of them 
have found that they need 
no other introduction, or ap- 
proach, to the people of 
Baltimore except through the 
advertising columns of the 
Sunpapers. 


IF YOU are considering 
introducing a new product to 
the Baltimore market, or 
coming into it for the first 
time, it might be well to con- 


Net Paid Daily 
Circulation 
for April— 
230,324 


sider what the merchants of 
Baltimore think of the adver- 
tising power of the Sun- 
papers. 


You will want, doubtless, 
to market your product 


through their stores—unless 





you have local retail branches 
of your own. And even then 
it is not well to go against 
the weight of local opinion. 


The retail merchants of 
Baltimore have spoken. 


THE SUN’S Merchandis- 
ing Service Department will 
be glad to introduce you to 
them. 


Everything in Baltimore 


Revolves Around 


THE «= SUN 


MORNING EVENING 


JOHN B. WOODWAR 


D 


Times Bldg., New York 


SUNDAY 


GUY S. OSBORN 
Tribune Bidg., Chicago 
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Editor 


LABOR SAYS THE QUESTION OF BOGUS 
CAN BE SETTLED BY CONFERENCE 





Writer Calls It Economic Crime That Is Being Slowly Elimi- 
nated and Should Be Abolished Entirely—Claims 
Responsibilty Is Joint 





By JOHN C. MAHER 


Epitorta Note—Mr. Maher is a member of Internaticnal Typographical Union No. 6, known 


as “Big Six” 


— HERE appeared recently in the press 

a statement from the Newspaper 
Publishers’ Association that they had 
struck a snag in negotiations with the 
International Typographical Union for a 
new arbitration agreement on wages and 
working conditions to replace the con- 
tract which expires May 1, 1922, the 
chief trouble being the “time-honored 
‘bogus’ rule, which is required by the 
union—that all advertising matter set up 
outside the newspaper plant shall be re- 
produced in the plant of the newspaper 
within four days of the date the matter 
appears in print.” 

Without giving its readers a knowl- 
edge of the inception of “bogus,” the 
publishers have ingeniously placed the In- 
ternational Typographical Union before 
the public and the advertiser as _ re- 
sponsible for this uneconomic condition 
and opposed to modern appliances and 
improvements and adhering tenaciously 
to usages of bygone days. 

“Bogus,” as it is applied in the com- 
posing rooms of a newspaper, is the re- 
setting of an advertisement that has been 
sent to a newspaper by an advertiser in 
the shape of a plate, or the resetting of 
an advertisement that has been borrowed 
from a newspaper in the form of a matrix 
or papier-mache mould. The resetting 
is done by hand and by typesetting ma- 
chines. 

To the average intelligent layman’s 
mind the question naturally arises: Why 
this economic waste of time and mate- 
rial, how was it brought about, why is 
it continued and who is responsible? 

A comprehensive, intelligent and accu- 
rate review of the history of “bogus” 
would entail too much time and space; 
and as the writer has been denied the 
privilege of space in the columns of the 
newspapers, he must confine himself in 
a general way and to a limited amount 
of publicity in trade publications. 

Many years ago, before the advent of 
typesetting machines, the reading matter 
and advertisements of newspapers were 
set in movable type by hand at piece 
work, and it was agreed between the pub- 
lishers and the union that there would be 
no exchanging or borrowing of advertis- 
ing matter. The setting of reading mat- 
ter alone by piece would not compensate 
the printer, and the publisher conceded 
that the printers were entitled to every- 
thing within the pages of a newspaper, 
including cuts, which were few, and news 
plate matter (boiler plates). 

The bulk of out-of-town advertising 
consisted of patent medicines, and local 
advertisers were content to display their 
wares within a single column. 

The wonderful success of a Philadel- 
phia department store merchant in taking 
a large amount of advertising space in 
the columns of local newspapers stimu- 
lated advertising throughout the country. 

Following this came 1-cent newspapers, 
cheap magazines, national advertising 
agencies, mail order houses, bicycles, 
phonographs, automobiles, &c. A verit- 
able boom had set in in advertising and 
great fortunes were being made by the 
newspapers and advertisers. 

Along came the ‘perfection of typeset- 
ting machines, which threw a number of 
hand compositors out of work, but en- 
abled the publishers to increase the num- 
ber of pages for advertising purposes. 

During the early period of this boom, 
unable to fill orders that came in late, a 
request came from the publishers to the 
union for permission to borrow and ex- 
change advertisements. The publishers 
promised the union that as soon as the 
paper went to press the printers would be 
allowed to reset the advertisement. The 
union granted this permission. Six hours 


ig: and is an employe of the New York World. 
——- of presenting the Typographical Union’s side of the “bogus” controversy. 
UBLISHER’s views On this matter are well known and need not be repeated here. 


He requested and was given the 
Epitor & 


of composition was all the time the 
printers could get from the publishers at 
piece work. Then came time work at 
eight hours with the introduction of 
typesetting machines. 

The permission granted by the union to 
the publishers to reset advertisements 
immediately after the paper went to press 
was the beginning of the snag, in which 
the publishers were the transgressors. 

Testimony from published reports of 
arbitration proceedings between the pub- 
lishers and local unions of the Inter- 
national Typographical Union will show 
that in many cities advertisements are 
not reset, that many modifications and 
concessions have been made by the vari- 
ous unions and that in New York City 
a publisher admitted before an arbitrator 
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that if the “bogus” was divided up among 
the employees of his composing room “it 
would not make a cigar once for them.” 

The out-of-town advertiser is not con- 
versant with the controversy between the 
publishers and the union. He is led to 
believe that the high cost of advertising 
space is due to the resetting of advertis- 
ing matter by the printers. He pays full 
advertising rates and his advertisement is 
not reset. 


The “bogus,” as admitted by the pub- 
lishers before an arbitrator four years 
ago, is gradually being eliminated; and 
while it has been a great loss to the 
printers, the publishers have been profit- 
ing in an economic crime that would not 
be tolerated in any other business, and 
they continue this practice shouting “stop 
thief!” 

If “bogus” is an economic monstrosity, 
then both parties are equally responsible 
and culpable for its uneconomic creation, 
and further continuance of this wanton 
waste cannot be defended by either. The 
elimination of “bogus” can be accomp- 
lished without loss to the publishers or 
the union, and the reason this has not 
been done is because the publishers have 
insisted on the lion’s share. Instead of 
seeking to remove the law of the union 
from the scope of arbitration let the pub- 
lishers ask for a conference and the 








one of the several 
|} new Houston 


past year, but 
riously considered 
founder only 


by 
recently 


with policies and 


ing and 


Post. 


Sunday 


That a demand for such 
newspaper in the 
evening field really exists, 
evidenced by the fact 





daily average circulation 


creased more than 12,000. 


|| papers. 








3 months ending 


Jan. Feb. Mar. | 
Post ..... 47,818 50;300 52,860 \| 
Chronicle 48,359 49,282 49,818 
Press .... 25,110 26,211 27,011 


All papers members A.B.C. 


World Bldg. New York 
Tribune Bldg., Chicago 
Bryant Bldg., Kansas City 


The new Evening Post is not 
mythical 
newspapers, 
talked of so much during the 
was first se- 


when 
, convinced of the positive de- 

mand in Houston and South 

Texas for an evening paper 
principles || 
similar to those of the morn- 
Houston 


that 
during the 12 months ending 
March 31, 1922, the net paid 


the morning Houston Post in- 


|| Average Total Net Paid Daily 
|| Cireulation of Houston News- 


Mar. 31, 1922 





“bogus bugaboo” will follow in the Wake 
of the tramp printer. 





In the present arbitration agreemen 
between the International Typographical 
Union and the American News 
Publishers’ Association a reservation 
made by the union and accepted by the 
publishers reads: “The laws of the Ip. 
ternational Typographical Union in effeg 
Jan. 1, 1916, shall not be subject to the 
provisions of this arbitration agreement” 

The publishers now object to this anj 
say “they will no longer agree that by. 
dens of this sort shall continue to be im. 
posed upon them by the expedient of re 
moving the law of the union from the 
scope of arbitration; that the arbitration 
shall be a genuine one, in which both 
parties are on a parity, and which gives 
neither the advantage of imposing jts 
unrestricted will on the other.” 

If there are to be no restrictions by 
either parties in future arbitration pro. 
ceedings then the publishers must expos 
their book and business methods before 
an arbitrator. This they dare not do, 
Of all trusts in this country the news. 
paper trust is the most arrogant, im- 
perious and hypocritical, and the only 
trust that is safe from criticism, public 
censure and the law of the land, 


(Continued on page 31) 








A New Houston Newspaper 


Supplying a Demand— | 


tion and the 


its 








= EVENING POST 


of 


Ford Bldg. Detroit 
Atlanta Trust Bldg., Atlanta 
Post Dispatch Bldg., St. Louis 








] On Monday, May 8&8, the Evening Post made 
its first appearance with 
announcement 
advertising will be accepted for publication on 


and after June 1, 1922. 


Save for a short period, we have represented | 
the morning Houston Post, daily and Sunday, | 
for more than 37 vears, and it will be our 
privilege to offer, on and after June 1, indi- | 
vidually and in combination, the following: | 


HOUSTON POST, morning (daily)— 
. circulation 50,000 


Houston 
(daily except Sunday)— 
circulation 25,000 (now) 


SUNDAY POST (Sunday morning)— 
circulation 55,000 


Special direct leased wires, strong features, special 
news service, capable writers, supported by an ex- 
cellent Houston staff—assure an Evening Post as 
successful in its field as the old Houston Post has 
been in the morning field for more than 37 years, or 
since it was founded by the late J. L. Watson, father 
of Roy G. Watson, founder of the new Evening Post | 
and present 'Presidfent-Publisher of all three—who | 
will carry into effect on his new paper all of the well- | 
known progressive policies, sound principles and 
a high ideals of the old Houston Post. 


THE S. C. BECKWITH SPECIAL AGENCY 








= . | 
25,000 gross circula- 
that national | 


Hearst Bldg., San Francisco 
Homer Laughlin Bldg. Los 
Angeles 
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WE HAVE SECURED THE NEWSPAPER SYNDICATE RIGHTS 
FOR THE ENGLISH-SPEAKING WORLD OF 


H. G. WELLS 
OUTLINE OF HISTORY 


To Be Released in Daily Instalments of About Fifteen 
Hundred Words Beginning September 11. 


Mr. Wells is making an exhaustive and com- 
plete revision of “The Outline” especially for 
newspaper publication and will add additional 
chapters including the Washington and Genoa 
conferences, and will bring “The Outline” 
absolutely up to date when the newspaper 
publication ends. 








The “Outline” Is the Most Famous Popular History Ever Written. 
H. G. Wells Is the Best Known and Most Distinguished Living Witter. 


The Advertising and Feature Value of 
this Combination Cannot Be Equaled. 








CONSIDERABLE TERRITORY 
IS ALREADY CLOSED 


Wire for Option, Samples and Full Particulars 





THE McCLURE NEWSPAPER SYNDICATE, 373 Fourth Ave., New York 
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Editor 


NO LAW SAYS NEWSPAPERS CAN’T OPEN 
ANSWERS TO BLIND WANT ADS 





Advertisers Can Be Protected by Publisher Under Post Office 
Rule That Its Responsibility Ends When Carrier 
Leaves Mail at Stated Address 





By C. L. PERKINS 


Executive Secretary \ssociation f 


TPHE classified advertising manager 

who has not at some time opened all 
the mail coming into his office addressed 
to blind box number addresses will re- 
ceive a surprise by doing so. Some may 








Boughner Membership Cup 


have the idea that the only persons an- 
swering blind advertisements are those 
who can satisfy the want expressed in 
the copy. Investigation proves this un- 
true. 

One newspaper recently opened all the 
box number mail that came into its office 
for the period of a week. During this 
time numerous abuses were discovered. 
Employment agencies were found to be 
sending circular letters to all Situation 
Wanted and Help Wanted advertisers, 
advising them not to advertise but to 
patronize their agencies. A rental bureau 
was circularizing the blind addresses with 
the suggestion that it would be more 
efficient to use their services than it would 
Want-ads. Business chance brokers were 
soliciting customers among the adver- 
tisers in the “business opportunity” col- 
umns. Fake stock companies and bucket 
shops were reaching prospects by address- 
ing circular letters to people with real 
estate and automobiles for sale. Numer- 
ous other lines were found to be making 
the blind ads a mailing list for circular- 
izing, while one publication discovered 
a degenerate addressing obscene mail to 
advertisers in the female situations 
Wanted column. 

All of this brings up two questions— 
First, how far should a newspaper go in 
opening advertisers’ mail and throwing 
out all not pertaining to the advertise- 
ment? Second, has the newspaper a 
legal right to open such mail? 

The answer to the first question seems 
to be that an advertiser placing a want-ad 
does so to find some person or persons 
who can satisfy the particular want ex- 
pressed in the advertisement. He does 
not place the advertisement as a method 
of getting on the mailing list of numer- 
ous people with propositions of doubt- 
ful character and irrelevant to the thing 
advertised. Therefore, as a protection to 
the advertiser, the newspaper should open 
the mail and discard the undesirable. 

The second question is answered by 
the following opinion by the Solicitor of 
the Post Office Department at Washing- 
ton, D.-C., recently given-te the -Associa- 


Newspaper 


Classified A Managers 


vertising 
tion of Newspaper Classified. Advertising 
Managers: 

“The Postmaster General has referred 
to me for attention your letter of the 
25th instant, inquiring as to the legality 
of newspaper publishers opening answers 
to blind advertisements appearing in their 
papers for the purpose of disregarding 
those which are not responsive to the ad- 
vertisements but which are of an inde- 
cent, fraudulent or irrelevant character. 

“In reply 1 have to advise you that the 
responsibility of the Post Office De- 
partment is considered to be terminated 
when a letter is delivered to the person 
entitled to it or to his agent, hotel, and 
the like, and the rights of the person 
for whom the letter is intended are there- 
after governed by the laws of the State 
and not by those of the United States 
(See U. S. v. Parsons, 2 Blatch 104, 
27 Fed. Cas. 451; U. S. v. Sander, 6 
McLean 598; U. S. v. Safford, 66 F. R. 
942; U. S. v. Lee, 90 F. R. 256). Con- 
sequently, the Post Office Deparment 
would make no objection to the establish- 
ment of such a practice by newspapers if 
their advertisers of the character involved 
availed of the advertising columns with 
full knowledge of the practice of the 
newspapers in this respect. 

(Signed) 
“JOHN H. EDWARDS, 
“Solicitor.” 

If a newspaper has a legal right to 
open mail coming through a_ United 
States Post Office it certainly has a right 
to open that left at its office in person 
and bearing no stamps. 

Some few advertisers, not appreciating 
the attempt of a newspaper to protect 
them, will no doubt object to having their 
mail opened. This number, however, 
will be small. One paper is using a rub- 
ber stamp, with which it places on all 
opened mail the following: 





“Opened by the newspaper as a 
to the dvertiser 
irrelevant replies.” 


protection 
fraudulent and 


rainst 











Another angle of the receiving of 
worthless replies by advertisers is that 
it causes them to lose confidence in the 
want-ad columns. They are apt to ar- 
rive at the conclusion that want-ad col- 
umns are chiefly used by crooks. 

* * * 
N EMBERSHIP cards are now being 
sent to the members of the Associa- 
tion of Newspaper Classified Advertising 
Managers. These cards are being sent 
out only on payment of the dues for the 
coming year, and admittance to the ses- 
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HENRY J. MOEHLMAN TELLS 
HIS STORY 








GTARTED my journey ‘round the news- 
paper circle in Baltimore with the 
American, my duties being that of book- 
keeper in the cir- 
culation depart- 
ment. Three 
years later | was 
selling special ed- 
ition copy for a 
religious publica- 
tion of national 
character. 

Tiring of trav- 
el, I accepted my 
first position sell- 
ing classified ad- 
vertising with the 
3altimore News, 
covering every- 
thing from rooms 
to resorts in the 
six years of my service with that paper. 

On February 22, 1919, joined the Sun 
classified staff, and shortly afterward was 
appointed assistant classified advertising 
manager. Succeeded Robert H. Wild- 
— as classified manager on May 1, 
( 











Henry J. MoenLMAN 


sions of the Milwaukee convention in 
June will be limited to those holding 
membership cards. 

Already the number of members who 
have made definite arrangements to at- 
tend the Milwaukee convention of the 
Association exceed the total attendance 


of last year’s meeting at Atlanta. Prag. 
tically all the members who were Present 
during the Southern meeting will be in 
Milwaukee. 

\s convention time approaches keen 
interest is being shown in the President's 
Cup, which President L. J. Boughner ap. 
nounced last year that he would award 
to the paper accomplishing the most dur. 
ing the year. The cup will be awarded 
by vote of the members of the Assocjg. 
tion after all have presented their accom. 
plishments of the past year. 

M. P. Goodfellow of the Brooklyn 
Eagle is chairman of the committee in 
charge of the cup contest and will give 
full details to anyone interested. 

Those who will attend the cx Nventiog 
and desire a room in the Hotel reserved 
for classified managers should notify 
L. Perkins, 326 West Madison Street, 
Chicago. 


Houston Post Wins Libel Case 

Libel suit for $50,000 instituted by W, 
G. Pryor, former state prison commis. 
sioner, against the Houston (Tex.) Post, 
for alleged injury done by publishing 
charges against Pryor when the Goy. 
ernor recently removed Pryor from of. 
fice, resulted in a judgment for the paper 
during the past week. Mr. Pryor has a 
damage suit growing out of the same 
matter, against the San Antonio Express, 





France Honors Chicagoan 
Herman Devries, music critic for the 
Chicago Evening American, was honored 
by the French government last week 
when he was presented with a vase de 
Sevres, as a reward for his work for 
French music in America. 





Capital. 


ists. 


New York Office 


Dan A. Carroll 
156 Nassau Street 








Washingtonians Ride 
in Automobiles 


There are more than 57,000 machines 
operated on the streets of the National 


Every owner is a prospect for a new 
car; or new equipment—for Washing- 
tonians have the money to buy what they 
want—and they are enthusiastic motor- 


Put your product directly before this 
prosperous community. 
is sufficient to completely cover the field. 


e Evening Star 


WITH SUNDAY MORNING 


WASHINGTON, D. C. 


The Star alone 


EDITION 


Chicago Office 
J. E. Lutz 
Tower Building 
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Boston » Sunday Advertise 


ec — has the |\—~_> 


Largest Net Paid Circulation 
Of Any Newspaper New England 


Daily or Sunday 

















April 1, 1922 April 1, 1921 


Boston Sunday Advertiser, 416,358 380,668 35,690 Gain 
Boston Sunday Post 401,797 432,949 31,152 Loss 
Boston Sunday Globe... .. 322,907 310,015 12,892 Gain 
Boston Sunday Herald.... 115,201 111,776 3,425 Gain 


Sworn statements of net paid circulation made to the United States Gov- 


ernment covering the six months period ending March 31, 1922 











| is the more remarkable when it is 
considered that the Boston Sunday Advertisor 


Sells everywhere for ten cents. while the paper 


with the next largest Sunday circulation sells for 
Six cents in Boston and seven cents outside ™ 











BOSTON SUNDAY ADVERTISER 


82 Boylston Street BOSTON, MASS. 
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PRESS HAD ONE ERROR 
IN 3,250 CHANCES 


Lee White Uses Baseball Figure to Tell 
Minnesota Editors How Accurate 
Newspapers Are, Critics 
Notwithstanding 





In an address at the annual short course 
for editors at the University farm of the 
University of Minnesota, Lee A White 
of the Detroit ( Mich.) News said that as 
a result of an investigation made-by him- 
self, daily newspapers make only one 
error in every 3,250 opportunities for 
mistakes. The investigation was made 
in consequence of repeated criticism of 
the press. 

“The miracle of the press,” said Mr. 
White, “is its accuracy. Recently we 
celebrated the anniversary of the landing 
of the Pilgrims at Plymouth Rock. Our 
histories have told of the event and 
have pointed out the very spot. But a 
scientist found that at the time the Pil- 
grims landed Plymouth Rock was under 
the sea. If histories cannot get things 
right in 300 or 1,000 years, is it a sur- 
prise that we cannot in six or eight 
hours? 

“You read your paper and are con- 
vineed that the printers are blind and that 
the proofreaders never had eyes; but a 
painstaking investigation of the Detroit 
News, line by line, revealed that there is 
but one mistake for 3,250 opportunities 
for errors.’ 

The speaker urged the editors to throw 
out cartoons, comic strips and jokes 
which make light of the 18th amendment. 
“That amendment,” he declared, “is a 
part of the Constitution which we teach 
should be respected ; and yet we make the 
18th amendment the butt of half of the 
jokes of today.” 

W. J. Keyes of the Kelvin technical 
school, Winnipeg, spoke on “The Servic 
Problem of the Country Paper”; Edward 
3arr of the St. Paul Association of Pub- 
lic and Business Affairs on “Developing 
Good Advertisers Among Local Mer- 
chants”; Benjamin Wood of Montgomery 
Ward & Co. on “The Mail Order House 
and the Local Merchant,” and C. M. 
Kellogg of the American Type Founders 
Company on “The Efficient Arrangement 
of the Country Print Shop.” 

Prizes totaling $50, donated by the pub 
licity department of the Minnesota State 
Fair, were awarded og 


In the contest for the best front page 


make-up: First prize, $15, to the Park 
Region Echo, Alexandria; second prize, 
$10, to the Bemidji Sentinel. In the con- 


test for the best farm news department: 


= neces 


Editor 


First prize, $15, to the Northfield News; 
second prize, $10, to the Owatonna 
Journal-Chronicle. The judges were T. 
L. Bayard of the North Dakota Agri- 
cultural college and C. L. Hubbs, editor 
of the Leader, Lake Mills, Wis. Seventy- 
five editors attended the course. 

Answering the question “Why have 
leading newspapers in the United States 
gone in for broadcasting?” Mr. White 
said their only purpose is to perfect a 
continuation of service to the community, 
in the same manner that newspapers aid 
and instruct its readers in other matters. 

Mr. White emphatically believes that 
radio service will have no effect on the 
circulation of newspapers. He believes 
that it will be too boresome for those 
who now read newspapers to adjust their 
time to getting the news by radio. 


MUST KNOW WORLD AFFAIRS 





Correspondents Insist Writers Ought to 
Consider International Effect 


Thorough knowledge of world affairs 
is becoming more and more to be an es- 
sential requirement of newspaper men, 
Gus J. Karger, Washington correspond- 
ent of the Cincinnati Times-Star, told 
members of George Washington Uni- 
versity School of Journalism. Karger 
insisted that writers on national subjects, 
particularly Washington correspondents, 
must consider their efforts from the 
standpoint of the effect on international 
affairs. 

J. Fred Essary, Washington corre- 
spondent of the Baltimore Sun, who also 
addressed the students, declared that the 
reporter had the most enviable and yet 
the most exacting job in the whole com- 
plex organization of the modern news- 
paper. Both men emphasized the impor- 
tance of hard work, intellectual honesty 
and clean handling of the news. 


Longs for City Life 

Clifford Baker, 
Montreal Herald, 
St. Lambert, “The 
treal” (at least, it 





associate editor of the 
has been residing in 

Brooklyn of Mon- 
will be when it has 
got another two million people in it) for 
some months, but has got. tired of 
ruminating, and longs for the hustle and 
bustle of city life once again. So he re- 
turned to Montreal this week for keeps, 
and is now occupying a_ stylish city 
apartment on Park avenue. 


Texas Paper out for Readers 


- The Beaumont (Tex.) Ente rprise and 
Journg . are conducting a_ circulation 
drive. The prizes offered include 10 au 
tomobiles and other articles. 





O. O. McINTYRE 


has signed a contract to write for us for a period of 


his 


clients will be the gainers. 


exclusive attention to 





eae et re 


several years his famous daily news letter. 


New York Day by Day 


Mr. McIntyre has had remarkable success in handling the 
] feature himself, and there is every reason to expect much bet- 
ter things under the new arrangement. 
to divide his time, Mr. McIntyre has developed the most suc- 
cessful New York letter yet attempted. 
his 


The letter is already used in fifty cities, but there are many 
good territories where it is still available. 


The McNaught Syndicate, Inc. 


TIMES BUILDING, NEW YORK 


With other interests 


He will now devote 
his 


writing, and newspaper 
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WEST VIRGINIANS SEEK 
BETTER PUBLICITY 


State Publishers Name Committee to 
Plan and Finance Advertising—New 
Libel Law Demanded—Discuss 
Joint Purchase of Supplies 





The present libel law of West Virginia 
was discussed at a meeting of the West 
Virginia Publishers and Employing 
Printers’ Association at Parkersburg 
last week and Secretary James W. Weir 
submitted data relating to the libel laws 
of other States. A committee was ap- 
pointed to secure an attorney to draft 
a “just and equitable libel law.” 

Collective buying of newsprint and 
other supplies was discussed. The pro- 
posal met with favor and was referred 
to a committee consisting of H. C. Ogden, 
of Wheeling; J. H. Long, of Huntington, 
and E. A. Brast, of Parkersburg, who 
will get in touch with the publishers of 
other states and ascertain the feasibility 
of the plan. 

There was a wide discussion of the 
publication of the county financial state- 
ments and delinquent lists. 

T. D. Harman, of Pittsburgh, publisher 


of the National Stockman and Farmer, 
made an address on “Selling West Vir- 
ginia.” He pointed out that West Vir- 


ginia with its vast resources of a varied 
character, was not properly advertised 
abroad, and that outsiders have a very 
hazy view of what is transpiring within 
the state on account of the sensational 
stories of the trouble in the mining 





regions, and have no idea of the Te 
sources and great possibilities of ma 
this one of the leading states in the 
Union. 

A committee was appointed, consisting 
of Earl H. Smith, of Fairmont; W.L 
Mengert, of Huntington ; J. H. Lon , of 
Huntington; Charles Hodel, of Beckley 
and S. C. Shaw, of Moundsville, to de. 
vise a plan for ‘properly advertising the 
resources and possibilities of the state and 
to seek the co-operation of the civic 
organizations to raise a sufficient fund 
to carry out the purpose. 


Newsies’ Band in Baltimore 

The Evening Sun Newsboys’ Band of 
Baltimore has been formed by the Balti. 
more Evening Sun for its carriers and 
newsboys. The paper has engaged Frank 
Mores, conductor of the Band of Bands 
and the Philadelphia Old Guard band, 
as leader. Instruments have been ordered 
and each member of the band will hk 
supplied with a uniform. It is expected 
that the boys will be ready to appear 
in public in three months. 


Millers Buy a Weekly 


J. H. Miller & Son, who until recent- 
ly operated the Trenton (Mo.) Daily 
Times, have purchased the Lees Summit 
(Mo.) Journal from Lee Lampkin, Jr 
This paper was purchased in 1887 by 
lee Lampkins Sr. and Sons, and has 
been operated by three generations, Le 
Lamkin Jr. has been secretary of the 
Missouri Press Association for the past 
four years. 





Eastern Office: 





Selection of method is 
most important— 


Making decision on method of producing 
display composition is vitally important 
to any newspaper. 


The selection you make must cover along 
period and you get or do not get adequate 
display capacity—according to the deci- 
sion you make. 


Thorough investigation and rigid com- 
parison are necessary. You want to know 
which system will produce display lines 
fastest—give you the faces and the sizes 
necessary for good typographic display. 


Big newspapers, whose selection is based 
entirely on capacity and quality, are using 
the Ludlow method for display on slugs. 


Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago 


World Building, New York City 




















The Ludlow is a system for display 
composition on slugs—12 to 60 point 





LUDLOW QUALITY SLUGS COMPOSITION ABOVE 10 PT. 
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7 The Weight of Authority 
recent- 
Daily e : 
nie NTERNATIONAL AFFAIRS, whether they concern the reappor- 
a7 tionment of territory or the redistribution of national wealth, are 
sl treated in THE Wor.pD in a manner that conveys the weight of 
roa authority. 
~“ At the Genoa Economic Conference, for instance, THE WorLD 
has been represented by John Maynard Keynes, editor of the Eco- 
nomic Journal, of London; author of .“The Economic Conse- 
quences of the Peace” and “A Revision of the Treaty”; Fellow 
and Bursar of King’s College, Cambridge, and by Frank A. Van- 
derlip, former president of the National City Bank of New York, 
and one of the most profound students of economics in America 
It is to the credit of an American newspaper that its daily dis- 
aa” patches from the one-time commercial metropolis of civilization 
. are signed by economists of international authority. 
* 
I'S This same weight of authority attaches to its masterful han- 
dling of the financial news from the money-markets of the world, 
EVENING and advertisers who have taken advantage of its financial columns 
300,740 have found a large and responsive audience schooled in the doc- 
ig trine of sound investments. 
nt . ° ° . 
The power of absorption of tested investment issues shown by 
SUNDAY this audience serves to make THE Wor _p one of the most profitable 
a 609,290 financial advertising mediums in the country. 
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WOODBRIDGE ELECTED 
N. Y. AD CLUB HEAD 





Dictaphone Sales Executive Gets Unan- 
imous Vote as Club Takes Final 
Steps for New Home—Whit- 
man Named a Director 





C. K. Woddbridg 
ager of the 
was unanimously 
elected president 
of the Advertis- 
ing Club of New 
York, May 9. At 
the same time, 
George Ethridge 
was elected vice- 
president; H. H. 
Charles, treas- 
urer; Oliver B. 
Merrill, director 
for three years; 
Russell R. Whit- 
man, director for 
roy years, and O. 


e, general sales man- 
Dictaphone Company, 





>. Harn, director C. K. Woopsripce 
a one year 
Frank E, Fehlman presided and with 


a few appropriate 
photographic panel of the 
cers, to the club. 

President Fehlman announced that the 
signatures of the president, treasurer and 
secretary had been affixed to the build- 
ing contract, and that plans for the build- 
ing would now be rushed forward. 

President-elect C. K. Woodbridge made 
a brief response to an introduction by 
Mr. Fehlman, in which he spoke of the 
splendid work of the club, stating that 
the handsome building which will be 
erected was the result of the progress 
which it had made steadily year by year. 

At the meeting Monday evening, it 
was announced that the new home of the 
club will be twelve stories high, instead 
of ten, as first announced. 

Mr. Woodbridge has long been iden- 
tified with advertising and merchandis- 
ing interests. Since September, 1918, he 
has been general sales manager of the 
Dictaphone Company, and previous to 
that was New York sales manager of 
the Loose-Wiles Company, and before 
that sales manager of the Kellogg Food 
Products Company. For two years he 
has served as president of the National 
Association of Office Appliance Manu- 
facturers. He is a member of the 
American Society of Sales Executives, 
a Rotarian, a Mason and a member of 
the Phi Delta Theta Fraternity. He re- 
sides at Flushing, L. I., where he is presi- 
dent of the Pomonok Country Club, and 
a member of the Bayside Yacht Club. 


remarks presented a 
retiring ofh- 





SCRIPPS PAPERS BURNED OUT 





Des Moines and Houston Plants Dam- 
aged But Editions Didn’t Stop 


The Des Moines (Iowa) News, a 
Scripps-McRae newspaper, had its build- 
ing completely destroyed by fire May 9 
Not only was the building ruined by the 
fire but the entire mechanical plant, con- 
sisting of a stereotyping room, compos- 
ing room with 7 typesetting machines, 
and the press room with two presses, 
was completely ruined. One press may 
be salvaged. 

The News, which had lately been con- 
verted into a tabloid paper, has not had 
to suspend. For the present it is being 
printed in the plant of the Des Moines 
Capital, upon the invitation of Lafayette 
Young. 

Early next week the News will move 
into the new plant of the Iowa Farmer, 
which was completed last Fal! but not oc- 
cupied by the agricultural monthly. New 
equipment has already been ordered for 
the News but, for the present, the paper 
will revert to conventional newspaper 
size. 

At the New York office of the Scripps- 
McRae Newspapers it was stated that 
the loss sustained by the News would 
be nearly $80,000 for the building and 
a large sum for the machinery. The 
News had tons of. newsprint stored 
elsewhere in Des Moines. This was the 


Editor & Publisher for 
only property of the paper which the 
hire did not consume, 
W. W. Thornton of the Scripps- 


McRae organization has already gone to 
Des Moines and will commence at once 
to make plans for the rebuilding of the 
plant. This paper was founded in 1881 
and since its inception E. W. Scripps has 
held an interest in it. About 18 years 
ago he acquired control of the paper. 
Fire started in the stereotyping depart- 
ment of the Houston -(Tex.) Press, 
caused several thousand dollars damage. 
The roof was burned off the stereotyping 
department and the press room, all elec- 
tric wires leading to the linotype ma- 
chines were destroyed, and all machinery 
of the composing room and the press 
room was badly damaged by water. 
Roy G. Watson, editor and publisher 
of the Houston Post, tendered use of 
the equipment of the Post and the Press 
will be published at the plant of the Post 
until its own plant can be repaired. 


New Daily in ilies, B. C. 


Nelson (B. C.) will soon have a new 
daily newspaper. George M. Murray, 
formerly editor of the Vancouver Farm 
and Home, and later editor of the Van- 
couver Daily Sun, will be in charge of 
the editorial department. Nelson, a min- 
ing centre, already has one daily. 


Charter for Baltimore News Service 


The Calvert News Association, 5302 
Winew avenue, Baltimore, has been in- 
corporated to furnish to its members by 
telegraph or telephone news bulletins of 
sporting, financial, political, marine and 
general news events. Shares have a par 
value of $1. Incorporators are Paul 
Eckert, Morton Rascovar and Carroll 
D. Phillip. 


Alimodt ‘Elected Mayor 


W. M. Pepper, editor of the Gaines- 
ville (Fla.) Sun, was defeated recently 
in his race for the position of mayor by 
17 votes. 





The fellow 
who figures 
9 ounces to 
the pound. 


He is the only kind 
of chap who will at- 
tempt to cover Wash- 
ington’s 437,571 popu- 
lation (within D. C. 
lines—528,199 popula- 
tion, including  sub- 
urbs) with one news- 
paper 

In this great U. S. gov- 
ernment work-shop city, 
the average family unit is 
less than 4, and the most 
of the leading stores in all 
lines carry the great bulk 
of their daily advertising 


in the two evening news- 
papers. 


The 
Washington 
Times 
3c Daily, 10c Sunday 
G. LOGAN PAYNE, Pub. 


— Advertising Representative 
»LOGAN PAYNE Co., 
Chicago, Detroit, 

St. Louis and Los Angeles. 
PAYNE, BURNS & SMITH, 
New York and Boston. 
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HELEN HILL HEADS WOMEN 


Jane J. Martin Retires After Seven 
Years as President 


Miss Helen M. Hill was elected presi- 





dent of the New York League of Adver- 
tising Women at their annual meeting 
May 8, taking 

over the post that 

Jane J. Martin — 

has held during 

the past seven 


years, which have 


been a_ period 
of remarkable 
growth. Miss 


Martin has been 
ill during the past 
few months and 
was unable to 
accept renomina- 














tion. Miss Minna 
Hall Simmons, 
vice - president, Heren M. Hite 
who was re- 


garded as Miss Martin’s most probable 
successor, also declined the honor for 
personal reasons. 

Other officers are: Vice-president, Miss 
Helen Waldo; secretary, Mrs. Louise 
Whaarf-Rogers; treasurer, Miss Anna 
Mason McLean. Miss Edith V. Righter, 
who has been treasurer for five years, 
reported that during her term she had 
seen the annual revenues increase from 
a few hundred dollars to $10,000 last 
year, 

Miss Hill, the new 
charge of promotion for the Gravure 
Service Corporation, New York. She 
has been in advertising work for several 


president, is in 





years, as an associate of 
thaniel C. Fowler, Jr., and for two years 
in charge of publicity for the Porto 
Rico Government. 

Next Tuesday the League will give 
its last informal dinner for the season at 
the Advertising Club. Speakers will be 


the late Na- 


William J. Betting of the Wynkoop. 
Hallenbeck-Crawford Company, Miss 
Ruth Leigh, and Howard Myers, vice. 


president of the Roger & Manson Pyb. 
lishing Company. 


D. A. Orr Dies 


Daniel Alonzo Orr, aged 70, publisher 
of the Chambersburg (Pa.) Daily Valle, 
Spirit, died May 10 from the effect of a 
stroke of paralysis with which he was 
stricken a month ago. With his. brother 
J. G. Orr he acquired the Valley Spirit 
in 1879 and in 1886 he merged it with 
the Daily Herald and made it a daily, 


Paper Comes to Aid of Boy Scouts 


The Wilmington (Del.) Every E -Vening 
has launched a movement to raise a fund 
with which to keep intact the Boy Scout 
organization in Wilmington, which will 
collapse if money is not forthcoming. 
The campaign was prompted by William 
F. Metten, publisher of Every Evening, 


U. P. Boston Office Moved 


The New England Bureau of the 
United Press Associations, of which ] 
J. Rowlands is manager, has moved 
from the Boston Herald building to new 
quarters at 95 Portland street, the Bos- 
ton Telegram building. 
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A.A.C. 


Church 
ot W. 
the country are 
men: 


‘FRANK CRANE 


using 


KANSAS 


BRUCE BARTON 


approval for a stamp. 


20,000 circulation is $5. 


about it. 


York City, 


church advertising field. 





PUT THESE MEN ON 
YOUR COPY STAFF 


Advertising Department of the 
has persuaded ten prominent men to 
tell why they go to church. Papers in all parts of 
this 


ROGER W. BABSON 

GOVERNOR ALLEN OF KANSAS 
SENATOR WILLIS OF OHIO 
SENATOR SHEPPARD OF TEXAS 
SENATOR ARTHUR CAPPER OF 


DR. ROYAL S. COPELAND 


Health Commissioner of New York City 
FRANK E. FEHLMAN 


President, New York Advertising Club 


JOSEPHUS DANIELS 


former Secretary of the Navy: 


Each ad is approximately 150 words. 
is available in mimeographed form and is sent on 


Price for exclusive use for newspapers under 
Over that $10. 

More of your readers are interested in religion 
than in sports—but they don’t make so much noise 
Order these ads now. 
build up your church page. 


Send orders to Herbert H. Smith, 156 Fifth Ave., New 
with check to order of John Clyde Oswald. 


CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 


This announcement is another effort to show advertising managers they are ovef- 
looking a possible source of large income om Saturdays if they do 


series. Here are the 


The series 


They will help 


not cultivate the 
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Every part of the Lino- 
type is there because 
the machine is better 
for it and every part 
fits into the big scheme 
of simple operation. 
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tainers were secured from a theatrical bureau, 
while local young people were secured for living 
models. A megaphone announcement preceded 
each entertainment number, those for the Style 





WHAT OUR READERS SAY 














Show numbers running something like this, 
How a Style and Food Show Worked “Style Show Number, living models presented 
; by Smith & Brown, shoes from Jones, hats 

Cxiinton, Mass., April 27, 1922. from Miss Adams.” 

To Epitor & PusiisHer:—I have just fin- An added feature which kept the crowd to 
ished reading the very interesting article by the last every evening was the drawings for 
Frank H. Williams in the current issue of Epi- prizes. Each merchant agreed to offer a prize 
Tor & PusiisnHer (April 22), and I want to go having a retail value of at least $10. Every 
en record as endorsing some of his ideas, for I admission ticket was numbered with stub at- 
know them to be entirely practical and pro- tached. These tickets sold for 10 cents. Upon 
ductive of additional business, not only for the surrender of the ticket at the entrance the stub 
newspaper, but for merchants as well. was torn off and deposited in a box, and the 

We recently staged a Style Show, Exposition holder cautioned to “‘hold the ticket.” At clos- 
and Food Fair in Clinton that was a decided ing time, 10.30 each evening, the prize-winning 
success and with which everybody was satisfie numbers were drawn and announced from the 
It was held in the main auditorium and banquet stage. As there were 41 bcoths sold, there 

hall of the Municipal building, three evenings were 41 prizes, far a prize went with every 
and one afternoon, under the auspices of the booth. If a merchant took three booths he 
Chamber of Commerce. gave three prizes. Twelve prizes were given 


each evening, while the five 
drawn at the close of the 
was held. 


1 to 12, donated by 


out at the end of 
remaining prizes were 
one afternoon the show 

The first evening prizes, 


While the idea was conceived by the advertis- 
ing department of the Item, which took it up 
with the Chamber, all credit was given to the 
latter organization. 


Here’s how we did it: occupants of booths numbered 1 to 12, were 
A meeting was called to which all prominent drawn, the second night prizes 13 to 24, and 
business men were invited. The idea was sold so on. This feature created a lot of interest 
at the very first meeting and committees were and all but five prizes were claimed. 
then and there appointed: General, Hall, Deco- Exhibitors were in most cases able to secure 
rating, Entertainment pede Publicity. Dates, hearty cooperation from jobbers and manu fac- 
March 27, 28, 29, were selected. These dates turers who furnished displays, free samples, and 


came about two weeks before Easter. in some cases sent factory representatives, dem- 


The hall committee contracted for the erection Onstrators and in a few instances even paid 
of 32 bcoths on the main floor. These booths for the booth. 
were erected in groups of four, each block being The effect of this co-operative movement is 
14x14 feet, and each booth 7x7 feet. By this still being felt; everyb« was well satisfied 


and the second annual is a surety. 
Of course, we carried columns of additional 
advertising, getting advertisements from manu- 


arrangement each booth had a seven-foot front- 
age on each of two sides. Each booth had one 
large electric light in the center, while a large 


dome light adorned all corner posts of each facturers as well as local dealers. In addition 
block. These booths were sold to merchants at to our regular issue on Saturday night preceding 
$25 each. the opening of the show we published a supple- 
All booths were sold upon application and it ment 
was not necessary to solicit the occupant of a _ This Style ee supplement was run off dur- 
single booth. Some merchants applied for four ing the week and 1,500 additional copies were 
booths, and later, due to a heavy demand, were mailed to non- subscribers in the surrounding 
restricted to three. The demand was so heavy towns. These were used as a follow-up of a 


that eight extra booths had to be erected in the 
basement and these were occupied by grocers, 
plumbers and hardware dealers. The tonic and 
ice cream concessicn was let on a 50-50 basis. 
Booths were only sold to members of the Cham- 
ber, but a non-member could get a booth by 
paying a year’s dues. 

he stage was sold to a furniture dealer at 
regular booth rate as we wanted his exhibit for 
a background for the Style Show. 


circular letter which was mailed a week in ad- 
vance calling attention to the supplement. 

Then, too, there was a quantity of small jobs 
to do for the various committees, and for indi- 
vidual merchants who wanted some flyers struck 
off to give out during the event. e also col- 
lected from all those interested a quantity of 
their business envelopes on which we Fie in 


red ink, “Style Show Exposition and Fair, 
Clinton Municipal Building, March 27. 28, 29. 
Be there. 


Merchants in all kinds of business were rep- 
resented. Dry goods, druggists, notions, hard- L 1 
ware, plumbers, electrical contractors, clothiers, a Suburban week. Plans include the following 
milliners, shoe dealers, florists, grocers, phono- ideas. All the surrounding towns will be cir- 
graph dealers, etc., and a local battery service cularized by letter calling attention to the week. 
station had a radio in operation and with the In each letter will be inclosed a card which will 
use of a Magnavox gave a wireless concert entitled the bearer (name written in before card 
each evening. is mailed) to a 10 per cent discount at any of 

The entertainment program and the the stores listed on the reverse side of the card 
Show were presented from the stage. during that week. A slogan for the week is to 


This event is to be followed up in May with 


Style 
Enter- 








ABOUT BUYING TYPESETTING MACHINES 








Consider the Product 


When purchasing any sort of machine the first consideration given 
is to the quality and utility of its product, or the service rendered. 
Slug-casting machines are no exception. The more perfect their 





product, the slug, the more serviceable the machine itself. 
’ -T ~ . . ~ 
The Exclusive Linograph Low Quad Slug 
The LINOGRAPH is so designed as to produce a slug that will best 


meet the requirements of the most exacting printer. There are three 
important points to consider: 

The Accurate Alignment. The LINOGRAPH Elevator Jaw is abs« 
lutely rigid—its lockup is solid and accurate, thus producing a more 
uniformly perfect alignment of characters 

The Perfect Printing Surface. The specially constructed casting 
mechanism forces the metal against all the characters with uniform 
pressure, insuring a printing surface that requires little, if any 
make-ready. 

The Low Quad Line. This feature needs little explanation. Study 
the illustration. Note the unusually low quad line. One can readily 
see how this eliminates all the chiseling or routing necessary to get 
clean proof. 

These points combined make the LINOGRAPH product, the slug, a 


profitable asset to any printer. Many other equally import ye 
LINOGRAPH features told by actual users themselves in our bookle 
“Answers to your Questions.” Write for it. 


THE LINOGRAPH COMPANY 


DAVENPORT, IOWA, U.S. A. 






















THE MACHINE THAT GROWS WITH YOUR BUSINESS 
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be adopted having approximately the number of 
letters and blank spaces between words as there 


will be stores behind the idea. 
words forming the 


slogan 


Letters of the 


will be printed on 


small separate cards and will be distributed, one 


each, to all stores interested. 
somewhere 


be concealed 


In 


These cards will 
the windows, the 


idea being to get the visiting customers to hunt 


in all the windows 
seeing all the merchandise 


for the letters, 


incidentally 


displayed. A cash 


prize will be awarded to the one filing with the 


Chamber of Commerce 
of 
is also 
doubtedly added features will be 


The 
local 


issuance 
theaters 
fore the event. 
I shall 


be glad 


free 


to 


garding these two events. 


To Epiror & PUBLISHER: 


editoria di at 
in Eprror 
“Less Noise, 


ack 


as yet recovered from the 


Cc. NEWELL 


answer 


the correct slogan. 
matinee 
being 


tickets to the 
considered. Un- 
introduced be- 
questions 


any 1e- 


FELTON, 


McCone’ s ay 


Burrato, N. 


upon the 


& PuBLisuer, 
But More Work,” you have 


Y., May 10, 1922. 


Judging from the 
writer that appears 
of May 6, entitled, 
not 
and 


shock that you 


the other jelly-fish closed-shop publishers ex 


perienced 

Association 
succeeded in 
that the time 
said, “‘for 


when 
that I 


had 
Americans 


the 


Open 

created 
impressing upon the A. N. P. A. 
come, 
to 


Publishers 


developed, 


Shop 
and 


as Major Stahlman 
prove themselves.” 


I am unable to bring myself to the point of 


resenting the 
in your latest 
tional menace. 
sympathize 


with 


malicious 


outburst 


you 


in defense 
On the contrary, I 
as 


contained 
of a na- 

can only 
with any 


innuendos 


I would 


other owner “of a perverted mind. 


For the 


yourself from 
keep the truth, 
to the fact that the Open Shop Division 
P. A. was created largely as a result 


the A. 


of my “own suggestion and efforts, 


benefit 


of 


that better 
which apparently 


portion of 
you would 


may I not call your attention 


of 


and that 


such a division has been my goal for the past 


three years. 


am amused to 
as an attorney, 
hold all attorneys to be mentally 
upon a par with yourself. 
you popular with the profession at 
pecially in view 


of the 


notice that you class me 
and that, by inference, you 
dishonest, or 

at should make 


large, es- 


fact I happen to be 


entirely lacking in knowledge of that honorable 
calling and must concede that you are the first 
to change me from what I am, a plain business 


worker. 


As regards the censorship of the press by ity 
unionized operatives, there are now more thay 
a hundred open shop publishers sue have pub 
licly confirmed my exposures. Iso there are g 
number of closed shop publishers who like 
wise agree they cannot run their own editorial} 

ages. Numbered among the latter is Mp 
Haile, of the Lorain (Ohio) Times- Herald, 
who told you a year ago ~ in making your 
attacks 


foolish and = childish upon the writer 
you were “doing civilization and America g 
great harm.” Of course, it is quite plaig 
civilization means nothing to you, and Amer. 


ica means even less, otherwise you would at 


least be fair with those who seek only ty 

re-establish a free and non-dominated pregs 
E. J. MeCONE, 

General Manager, Buffalo (N. Y.) Commercial 


Why Not Mats in 12 Ems 


Tarrytown, N. Y., May 8, 1922, 
To Epitor & PusiisHer: Not that I have 
any desire to “burst into print,” but with the 


thought that I may help my fellow_ publishers 
and also some of the syndicates, I write t 
ask why all syndicate matter is not prepared for 
newspapers on the 12-em basis. 

Recently we had two propositions fromesyn 


dicates and both had their mats prepared ig 
12% ems, so we could not use either. mats 
were prepared 12 ems, we could use_ them 
and so could all other papers, even if ti 
run 12% or 13 ems. It seems to me that this 
is a vital question and | am surprised , 
the syndicates are so slow to realize it. 


advertising is now prepared in 12 ems. 
are the syndicates lagging behind? 
WALLACE ODELL, 


President and Managing Editor, 
Tarrytown News. 


wy 


Bay State Daily Insures Staff 


The entire ‘staff of the Wakefield 
(Mass.) Daily Item are now insured by 
the paper with the Metropolitan Insur- 
ance Company. The minimum insuranee 
for a member of the Item staff is $1,000 
Harris M. Dolbeare, the publisher of the 
Item, who placed this group insurance, 
has been the publisher of the Item since 
1900. 








\tr 


i 


= 





Kelly 


Marbri 
Lytton 





xThe daily circulation § 

of the Indianapolis Star 

for the monthof April was 

a ~48)7 more than 
orthesamemonthlast £ 


¥Ee ar 


was] 


*& The circulation 
Indienapoli 
Star ‘or oi month of Apri 


s Su 


O-~amnincrease 


of €)10 over April 1921. #& 





a: 


4 he Indianapolis Sunday 
tar enjoys @ gre meee 
circulation than 


milanapelisRewspéperh ; 


INDIANAPOLIS | 
STAR 


FOREIGN REPRESENTATIVES 


x? — 


‘Smith, R.J-Bidwell Co. 


742 Market St.San Fran 
Times Bids los Angeles 





Editor & Publisher for 








May 13, 1922 

















SOUTHERN DAILY NEWSPAPERS 






















AND THEIR MARKETS 


Southern markets, like 
Southern soil, yield abundantly 
when intensely cultivated. 


The publishers of daily news- 
papers throughout the South have 
specialized on intensive cultiva- 
tion and can sow the seed 
thoroughly. 


Plant your trade mark in 


the South. 


Keep after it, through daily 
newspapers and local dealers, 
and watch it take root firmly 
and grow. 


These Southern daily news- 
papers go into the homes of 


Southern people — people who 
have money to spend, wants to 
satisfy and stand ready and will- 
ing to buy your goods—provided 
that their own merchants have 
and recommend them. 


Local dealers and local daily 
newspapers close the gap 
between you and the consumer, 
particularly in the South where 
folks who are folks are home 


folks. 


The greatest and most re- 
sponsive market on earth today is 
open to you in this territory— 
and these daily newspapers will 
help you sell it. 








Circula- 2,500 10,060 


ALABAMA. tion lines lines 
‘tBirmingham News ................... (E) 65,746 AS AS 
ttBirmingham News ...........+-..++-. (S) 72,261 1S 1S 
CE BONED an cdcccsccccdectens (E) 10,840 5 8S 
“Hebe Megleter ..cccccccccsccccccess (M) 21,105 47 7 
CORO TROND ccc cccccccccsccestecces (S) 33,739 08s 085 

FLORIDA. 

Jacksonville Metropolis .............-. (E) 19,508 7 7 
*Florida Times-Union, Jacksonville(M&S) 33,398 £8(9cS) .08(9cS) 
COPOONI «GUGM oc cccccsceccevcacs (M) 3,552 025 025 
CPI. SUG kien edccocceccescss (S) 4,831 O25 025 
**Pensacola News .........6:-cceeceeees (E) 5,266 83 83 
PE UND  cincdececsatccneucsiccs (S) 7,000 43 By 

GEORGIA. 

Augusta Chronicle ................. (M) 11,168 45 4s 

Augusta Chronicle ........... Oe ..(S) 11,404 45 s 
"Raeeh. TRAE: scccccctcasésccsteess (E) 12,886 x] x] 
*Augusta Herald .........+...essseeess (S) 12,803 Os Os 
*Columbus Ledger .............+00++ (E&S) 8,789 “ x Ty 
Cees - FORGONE cacccccéecsccecsees (M) 28,378 6 06 
"Macon Telegraph ...............0++5- (Ss) 21,837 A 06 
**Savannah Morning News......... (M&S) 21,201 055 x) 

KENTUCKY. 

“Lexington Leader ...........-++00++5: (E) 15,621 05 %.. 
“Lexington Leader ...........0++00++ (S) 15,566 OS 05 

Lowleville Herald .....ccccccccccccse. (M) 43,629 - x) 

Rewlovie BEareRR oc ccccccccccccsscces (S) 55,572 . x) 


NORTH CAROLINA. 


“RUE GORE ci vndercccecsecssss (M) 10,280 4S 45 
. a er (S) 8,932 045 4S 
"Charlotte Observer .............-s005 (M) 21,098 6 x 
"Charlotte Observer ..........ssesee0> (Ss) 25,260 a7 87 
Greensboro Daily News............. AS OS 




















tion lines lines 
Greensboro Daily News..........--.. (S) 26,112 A x) 
“Raleigh News and Observer......... (M) 24,005 06 06 
*Raleigh News apd Observer.......... (S) 28,190 06 x] 
“Raleigh Tiakes ...ccciccocccccccccccces (E) 8,203 03 04 
tttWilmington Star ..........0e+ee0s (M&S) 6,228... 04 04 
**Winston Salem Journal........... (M&S) 6,325 04 04 
SOUTH CAROLINA, 
SE RED caccwacdisicecneaceona (M) 20,298 A. 6 
CED UND , ccvcccsccsccccccccascess (S) 21,766 06 06 
*Greenville Piedmont ...............+. (E) 8,759 04 04 
tttGreenwood Index Journal........ (E&S) 4,185 02S 025 
*Spartanburg Journal ...... .......... (E) 4,165 04 04 
*Spartanburg Herald .............. (M&S) 5,511 4 oy 
TENNESSEE. 
"Chattanooga News ............ «-+++: (E) 20,731 a] x 
SEetemeees THD f.cccccccccccccess (M) 21,209 47 xi 
"Chattanooga Times .............++0+. (S) 23,053 7 #7 
*Knoxville Sentinel ...........-+..++ .(E) 25,793 7 06 
Memphis Commercial Appeal........ (M) 83,113 16 AS 
Memphis Commercial Appeal........ (S) 110,907 19 18 
CHUM GIR onc dsc cecccacdetccsas (E) 41,706 07 i 
COROT GE wc kncccaccscocteaces (S) 42,931 A 48 
VIRGINIA.... 
tBristol Herald Courier............ (M&S) 7,336 4 04 
Danville Register and Bee........ (M&E) 11,992 O45 4S 
Newport News Times-Herald........ (E) 9,041 . 0s 
Newport News Daily Press....... (S&M) 6,051 8S 5 
"Roanoke Times & World-News.(M&E) 21,420 07 06 
“Hams TED 0s cendacdceddcaesuciacl (S) 14,560 7 x 


A ae wee Statement, April 1, 1922. 
B. C. Publishers’ Statement, April 1, 1922. 
stichedos Bristol, Tenn. 
+tPublisher’s Statement for April, 1922. 
tPublisher’s Statement, Dec. 31, 1921. 
tttGovernment Statement, October 1, 1921. 
“*A. B. C. Statement, October 1, 1921. 






















28 Editor 


NO BALKANS IN THE NEW WORLD 

EW North Americans have any conception of 

the relation of the conference of delegates rep- 

resenting Chile and Peru, which opens in Wash- 
ington next Monday, to their own welfare. 

The peoples of those two nations hate one another 
—not as individuals but as nationals. It is the kind 
of hate upon which excuses for war are built. It is 
more intense than the hate that existed between 
France and Germany in 1914. It has taken more than 
forty years to bring it to its present intensity and 
under its cloud honest understanding has been made 
impossible. 

Secrecy, with its dollar and cents diplomacy, is 
largely responsible. 

Modern transportation has made these two coun- 
tries and their neighbors next-door neighbors of the 
United States; their troubles are our troubles and 
complete understanding of them is our national duty. 

The flame of hate that blazed for a century in the 
3alkans sucked the pick of our manhood into the 
worst war that has ever swept the world; the troubles 
of Peru and Chile are an even greater menace to our 
welfare. We are bound to them more closely by ties 
of commerce, trade and ideals than those that carried 
us as a militant foree into the affairs of the Old 
World. 

The representatives of Chile and Peru have come 
to this country to settle their differences at our in- 
vitation. They undoubtedly will be guided in their 
actions by our friendly suggestions. 

Billions, as well as human rights, are involved 
and out of this conference will come lasting peace 
and prosperity based upon justice to all that has 
understanding as its bulwark, or bitter hate, in- 
creased distrust and finally war. 

Understanding will be possible only if the cards 
of the two nations are laid on the table face up under 
the light of complete publicity, in order that public 
opinion can render its verdict based on all the evi- 
dence in the case. 

The press of America won a signal victory in the 
conduct of the Conference on the Limitation of Arm- 
aments and if it today accepts its full responsibility 
in demanding that all negotiations involving the wel- 
fare of peoples held on American soil must be in the 
open there will be no doubt about the conduct and 
result of this attempt to settle the most dangerous 
problem facing South America. 

Leaders of both Peru and Chile, and Bolivia, whose 
problems must be disposed of immediately afterward 
say they have nothing to conceal; in a measure they 
have placed their troubles in our hands for consider- 
ation and aid in solution. 

The Press Congress of the World and other agen- 
cies working for werld betterment through under- 
standing have already made their plea to Secretary 
Hughes, who will deliver the opening address, but it 
is the duty of the American press to demand the right 
to report the presentation of evidence in this case in 
detail and to exercise that prerogative. 

We want no Balkans with their clouded issues on 
this hemisphere 


JOYS OF STICKING 
REQUENTLY we hear men remark that news- 
paper-making does not offer the necessary in- 


Of course, that is 
have convincing 


ducements to hold employes. 
not true, but it is not often that’ we 
proof of the contrary at hand. 

This week 158 employes who have served the New 
York World more than 25 years joined in celebration 
of the 39th anniversary of that newspaper’s purchase 
by Joseph Pulitzer; Peter Campbell took a day off 
to celebrate 25 years’ service on the editorial staff of 
the New York American, and H. E. Krehbiel was 
tendered a dinner on the occasion of his completion 
of SO years in journalism, 41 of which have been spent 
on the staff of the New York Tribune. 

Few of them do their work in private offices. The 
big prizes that Park Row awards are in other hands, 
but it is a safe venture that the men honored this 
week will be at their posts so long as their strength 
lasts, possibly even unto the end. 

Those who love the work of newspaper-making and 
serve, stick. 
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THE BILLBOARD BLIGHT 


HERE is no question but that the 

to remove the billboard from the places of 

beauty on our countryside is growing. The 
surprising thing is that the people have so long 
tolerated the contempt of some of the billboard 
owners for good taste and public welfare. 

Joseph Pennell is undoubtedly the outstanding cru- 
sader against this national disfigurement and he de- 
serves every encouragement from the lovers of 
beauty. He has been calling the out-door advertisers 
some pretty hard names lately. “They have stolen 
the beauty of the country,” he said recently, “and 
a man who steals beauty is a greater criminal than 
a man who steels cash.” This is rather harsh but 
it contains an idea worth pondering over. Mr. Pen- 
nell is our ablest living scold and there is no stop- 
ping him when he once gets started, giving every 
assurance that the campaign will be pushed in a 
manner that is sure to attract attention. 

Massachusetts law providing for billboard regula- 
tion which went into effect on July 1 is operating so 
successfully that many cities have started regulations 
of their own that areymuch more drastic than the 
statutes of the state. Under the Massachusetts law 
all billboards are licensed and their erection is pro- 
hibited in certain scenic areas and within 300 feet 
of public parks and boulevards. The Philadelphia 
store of John Wanamaker has an advertising policy 
that forbids the use of billboards. It is based on the 
theory that advertising should be confined to places 
where people expect to find it. That is not in places 
of rare beauty, according to the Wanamaker policy, 
but in the daily newspaper. 

It is possible that Broadway would not be Broad- 
way without its flaring billboards but Riverside 
Drive, especially in the neighborhood of Grant’s Tomb 
would be improved 100 per cent if the eye-sores 


movement 


were removed. 
No greater service has been rendered New York 
in the last 10 years than by the Fifth Avenue Asso- 


ciation, which has made that thoroughfare the most 
beautiful and cleanest business street in America. 

This is the time of year when men with lumber 
and buckets of paint are sent out through the 
country to pick out spots that hold the natural 
beauty to attract the eye of the passerby; the most 
disgusting of all are those who dab “Say it with 
flowers” instead of following their own advice. 

More power to those who would regulate and 
punish those who outrage beauty. 





AN AMERICAN’S CREED 


Compiled by CHartes W. MILter, 
Vicksburg (Miss.) Herald 


FoR this cause shall a man leave his father 
and mother, and shall be joined unto his 
wife, and they two shall be one flesh. This is 
a great mystery: but I speak concerning Christ 
and the church. Nevertheless let every one of 
you in particular so love his wife even as him- 
self; and the wife see that she reverence her 
husband. (Eph v; 31-33.) Likewise, ye wives, 
be in subjection to your own husbands; that, 
if any obey _ oe word, they also may with- 
out the word be won by the conversation of 
the wives; IV hile they behold your chaste con- 
versation coupled with fear. Whose adorning 
let it not be that outward adorning of plaiting 
the hair, and of wearing gold, or of putting on 
of apparel; But let it be the hidden man of 
the heart, in that which is not corruptible, even 
the ornament of a meek and quiet Spirit, which 
is in the sight of God of great price. For 
after this manner in the old time the holy 
women also, who trusted in God, adorned 
themselves, being in subjection unto their own 
husbands. (1. Peter iii; 1-5.) 











MORE TIN-WHISTLE VENTURES 


a on ARKABLE similarity of plan and detajj 
seems to mark the Shopping News ventures of 

merchants in the cities of Cleveland, St. Joseph 
and San Francisco, and, while direct evidence of q 
central source of inspiration is lacking, there ar 
numerous imponderable signs of a national move 
ment by retailers to force reduction of newspaper 
advertising rates. 

This aim is disclaimed by the Cleveland retailers: 
the St. Joseph group refused to discuss this phag 
of their plan when Epitror & PuBLisHER asked the 
direct question this week, but the San Francisg 
merchants are frank to say that their newspaper 
advertising costs too much and that the newspapers 
are missing 32,000 homes in the city. 

The latter two statements are not borne out by 
the figures which Epitor & PUBLISHER has recently 
compiled, 

Comparison of circulations and rates of the Say 
Francisco Bulletin, Chronicle, Examiner, News and 
Call-Post as they were in 1913 and on October |, 
1922, gives the following table: 
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Minimum 
Rate 
= , on Foreign 
Circulation Advertising 
Paper 
1913 1922 1913 194 
Ee eee 102,334 73,335 14 ©] 
Chronicle 70,000 88,610 18 uM 
POE: srccacwess 102,992 148,141 20 ai 
Era ae 34,369 48,588 07 LB 
Re” akescesenece 67,349 95,078 14 a 
377,044 453,752 7 1 


In other words, circulations have increased in the 
aggregate 76,708, or 20 per cent, while minimum ad 
vertising rates on general contracts increased % 
per cent. The rate per line per million circulation 
on foreign business advanced 22 per cent from $19 
to $2.35. 

These increases, effective in 1921, are not against 
a high-cost war year, but the year 1913, when low 
prices and business depression ruled throughout the 
country. The 1913 statistics were prepared by 
Thomas Rees, publisher of the Illinois State Journal, 





Springfield, Ill., and printed in the Publisher’s Guide 
Their accuracy is unquestioned, as is that of the 
1922 figures, taken from Barbour’s Advertising Rate 
Sheets, Inc., as of October 1, 1921. 

They prove conclusively that the San Francisco 
newspapers are covering their territory and that the 
increases in rate are in large part accounted for by 
increased circulation. The increase since 1913 alone 
is almost enough to put one paper in every one of 
the 108,000 homes cited as newspaperless by the met- 
chants, 

Where the rest of the advertising revenues welt 


can be seen at a glance in the following table off 


weekly wages enjoyed by San Francisco newspaper 











employes from 1914 to 1921: 
Craft 1914 1921 
Ty pographical Union ........ $29.00 $48.50 
Pressmen-in-charge ........ 31.00 47.50 
ROUGE. vicevioacs 27.30 44.50 
Stereotypers ..... 30.00 46.50 
Photo-Engravers ...... 26.00 48.50 
RE SES errr a 24.00 40.50 
vacpnc, MET OEE OL $27.92 $46.00 
Average increase ........... 64 per cent 


There has been no profiteering by the San Frat 
cisco newspapers, and the presumption is that thet 
efficiency as advertising media is as great as it eve 
was and that they are read by more people tha 
during any peace-time year. 

Neither is it likely that they will suffer great 
when the Shopping News with its tin whistle circt 
lation starts after prospects that it thinks the news 
papers have overlooked. But the San Francisd 
retailers, as well as their brethren in Clevelani 
and St. Joseph and other cities where the germ # 


active, will find the problems of the publishing bus bain 
which, i 


ness no easier than those of a merchant, 
their own acts, they admit they have failed to solve 





I‘: is a very good thing that a man like E. S. Forde 

of the motor car company that bears his name) 
gets up in meeting once in a while with the remindé 
that 100 per cent honesty and not cleverness alos 
brings results from advertising. : 
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PERSONAL 
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LBERT W. FELL has resigned as 
general manager of the Worcester 
(Mass.) Telegram-Gazette and will de- 
yote his full time in future to the Hud- 
gn (N. Y.) Republican, in which he 
chased a large interest last year. He 
of § is president of the publishing corporation 


oh | ad was welcomed back to Hudson by 
Pa the Republican staff with a dinner, May 
an 6 A feature of the occasion was Vol. 1, 
No. 1, of the Fell Republican, which re- 
ve @ sewed the honor guest’s former con- 
Pet § ection with the paper and his subsequent 
career. 
3; A. L. Glassmann, editor and joint 
last B oublisher with J. U. Eldredge, -Jr., of 
the B the Ogden (Utah) Standard-Examiner, 
isco Bs vacationing in California with his 
pers § R. A. Crothers, president and editor of 
the San Francisco Bulletin, was a recent 
t by salt Lake City visitor. He was accom- 
ently gnied by Loring Pickering, associate 


ditor and secretary of the paper. 

San @ Amon G. Carter, general manager of 
the Fort Worth Star-Telegram, who has 
en in New York since the publishers’ 











nventions, left for home May 12. 

B. F. Grosfield of the London Daily 
=, s, is expected to arrive in New York 
reign t week on the new liner Majestic. 
“sit B/ Paul Poynter, owner and publisher of 

19 Wie Sullivan (Ind.) Times, Kokomo 
4 ind.) Tribune and St. Petersburg 
}\fa., Times, who has been spending 
‘ty Phe past few days in Indiana in the 
2% B\tecest of his interests, leaves in a few 
Te ¥ 4s for St. Petersburg. He spent the 


htire winter in Florida. 
in th} £. D. Coblentz, managing editor of 
im ad- te San Francisco Examiner, has been 
ed 4% Bumpelled to postpone his European trip, 
station @ianned for the end of May. He is going 
1 $19 » take charge of the San Francisco 
lxaminer for a month. 
Count del Rivero, president of the 
Vario de la Marina, of Havana, Dr. 
se Isnacio Rivero, executive editor of 
te publication, and Don Miguel de 
) lrraga, its New York representative, 
ournal, were recently the guests of Mr. and 
Guide firs. Norman E. Mack of Buffalo. 
of the § Samuel E. Shannahan, editor of the 
ig Rate fisston (Md.) Star-Democrat, has been 
bpointed by Governor Albert Ritchie of 
rancisco @atyland a member of the State Board 
that the fe Aid and Charities. 
| for by Major H. Nelson Jackson, national 
13 alone feecommander of the American Legion, 
one of -has a controlling interest in the 
he al birlington (Vt.) Daily News, with the 
the Mer Bansfer last week of the greater part 
ithe stock to Mrs. H. N. Jackson, 
mm George F, Whitney of the Ameri- 
table off Woolen Company and other stock- 
ewspape Milders. Major Jackson has had a min- 
ity interest for several years. 
Mayor Frank Francis of Ogden, Utah, 
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es well 


9? 

se mer editor of the Ogden Standard- 
7.50 uminer, has been elected president of 
rer t Ogden Council, Boy Scouts of 
8:50 imerica, 

10.50 W. R. Givens, editor of the Kingston 
46.00 nt.) Daily Standard, tecently returned 
64 per ceat hom Florida. 

an Frat Bulow W. Marston, vice-president of 






uf Shreveport (La.) Journal, recently 
that thet Burned from a tour of several foreign 
aS it CW Buntries, which required three months 
ople thai covered a distance of approximately 
miles, 
pr great #D. A. Orr, editor of the Chambersburg 
tle circh Ma.) Valley Spirit, is very ill in the 
the news'mbersburg Hospital, where he has 
Franciso#® confined for some weeks. 
Clevela§W. A. Priaulx, formerly 
» germ #exts in Washington, Idaho, 
8 +#%. will soon establish a 
Ore. 
George H. Ranck, editor of the New 
land (Pa.) Clarion, has retired at 
Rage of 80 years, 
S. JordonhGrus H. K. Curtis, publisher of the 
his namfladelphia Public Ledger, was guest 
remindée honor at dinner given to a dis- 
ess aloepeshed company last Sunday night 
PA. D. Lasker, chairman of the Ship- 
Board. The 
















on news- 
and Ore- 
weekly at 





guests included: 


Editor & Publisher for 


Chief Justice Taft, 
Daugherty, Speaker Gillett, Secretary 
Weeks, Secretary Wallace, Gen. Per- 
shing, Solicitor-General James M. Beck, 
Charles G. Dawes, director of the bud- 
get, Senators Hale, Capper, McKinley, 
Jones, of Washington, Lenroot, Curtis, 
Watson, of Indiana, McCormick, Lodge, 
and Moses, Frank B. Noyes, George 
B. Christian, Jr.; William J. Burns and 
Frederic William Wile. 

Elmer T. Peterson, editor of the 
Wichita (Kan.) Beacon, is the author 
of an article in the current issue of the 
Outlook, entitled “You Can’t Make a 
Man Work,” a clean cut explanation of 
the purposes and methods of the pro- 
cedure of the Kansas Court of Indus- 
trial Relations. 

John B. Woodward has opened an 
office in New York in addition to those 
maintained in Chicago and New York. 

C. L. Stevens, editor of the Warren 
(Minn.) Register and Jules J. Ander- 
son of the Madelia (Minn.) News, are 
candidates for the state senate. 


Attorney General 


Mr. and Mrs. Herbert S. Houston 
sailed for Europe on the steamer La 
France, Wednesday. Mr. MHouston’s 


mission abroad concerns his new publi- 
cation, Our World. 

Jefferson Roe completed his 25th year 
of service on the New York World re- 
cently and on May 10 was surprised by 
his colleagues in the general advertis- 
ing department with a gift of a solid 
gold fountain pen, duplicate of the one 
given to the Prince of Wales on his 
American tour, and inscribed “Jefferson 
Roe—1897-1922—frum his associates on 
the staff of the New York World.” 


THE EDITORIAL ROOMS 

AMIEL GOFF, managing editor of 

the San Francisco Call and Post, 
has gone to take charge of the Los 
Angeles Herald and Jack Collins of the 
Herald has become managing editor of 
the Call and Post. 

G. Nicholas Ifft, city editor of the 
Pocatello (Idaho) Tribune, has been ap- 
pointed chairman of the Idaho state Re- 
publican publicity committee. 

L. S. Clampitte of the Louisville (Ky.) 
Courier-Journal copy desk, has been 
made telegraph editor and head of the 
copy desk. 

Lewis Mills is the latest addition to 
the St. Paul Daily News staff. 

Jack Keefe has returned to the St. 
Paul Daily News staff after a long 
absence in New Orleans. 


H. A. Stein, managing editor of the 
Vancouver (B. C.) Sun, has returned 
after an absence of several months. 

R. D. Chubback has succeeded George 
W. Lynn as city editor of the Douglas 
(Ariz.) International. 

Tim Matson, son of J. S. H. Matson, 
owner of the Victoria (B. C.) Daily 
Colonist, has left its staff to enter Mc- 
Gill University. 

Larry Wilson, formerly of the San 
Francisco Call staff, is now with the 
Vancouver (B. C.) Sun. 


Carl A. Warton, formerly managing 
editor of the Lynn (Mass.) Telegram- 
News, has been transferred to the Bos- 
ton Telegram as makeup editor. Robert 
W. Hobbs, formerly of the Philadelphia 
Public Ledger, has succeeded Mr. War- 
ton as managing editor at Lynn. 


Lee Dimond, city editor of the Athens 
(Ohio) Messenger and formerly city 
editor of the Urbana (Ohio) Democrat, 
and Miss Inez Goodwin Davis, of Colum- 
bus, Ohio, were recently married. 


Edwin S. Rutledge, son of Earl E. 
Rutledge, publisher of the Kenton (Ohio) 
News-Republican, was the winner of the 
King prize in the recent Freshman de- 
clamation contest at Kenyon College. 

Miss Catherine Bauer is assistant 
society editor of the Springfield (Ohio) 
Daily News. 

Otis Peabody Swift of the Chicago 
Tribune’s London bureau told his friends 
in New York by radio of the arrival of 
a nine-pound boy at his London home 
May 4. He was formerly on the New 
York World and Philadelphia Public 
Ledger staffs. Mrs. Swift before her 





May 13, 1922 





FOLKS WORTH KNOWING 











NOXVILLE honored Capt. William 
Rule, the veteran editor-in-chief of 
the Journal and Tribune on his eighty- 


third birthday, 
May 10. Capt. 
Rule, as is his 


daily custom for 
over fifty years, 
was at his desk 
and from nine to 
nine wrote edi- 
torials upon the 
current events of 
the day. 

He was born on 
a farm a_ few 
miles south of 
Knoxville and he 
has lived in 
Knoxville all his 
life with the ex- 
ception of the years spent in the army 
during the Civil War. His life has been 
dedicated to his fellowman. <A _ hard 
worker for all that stands for a Christian 
community, the welfare of a city, cham- 
pion for fair elections and equal and ex- 
act justice for all men, black or white, 
he is today being congratulated on hav- 
ing attained an age when most men are 
relegated to the shades of a senile state, 
sans teeth, sans eyes, sans everything. 

Eighty-three years young, he looks for- 
ward to many years of service yet. He 
has held positions of trust and honor 
from the government and state and city, 
having held the position of pension agent, 
secretary to the Board of Trustees of the 
State University and Mayor of the city. 

He is a Methodist, a member of the 
Country Golf Club and of the G. A. R. 
having served in the Union Army with 
the “Fighting Tennessee Sixth.” 

Printer, reporter, city editor, editor and 
publisher, he has gone the whole gamut 
of the printers’ art and editorial sanctum, 
until, in point of service, he is now the 
oldest editor in the entire South. 


Cart. WitttAmM RvLe 








marriage represented several important 
Canadian newspapers in Paris. 

Randolph Churchill has been sent to 
the press gallery at Ottawa for the Lon- 
don Advertiser. 

A. R. Kennedy, managing editor of 
the London (Ont.) Advertiser, has been 
elected chairman of the Boys’ Work 
Board for the city of London. 

Alexander R. Abrahams, sports editor 
of the Wilmington (Del.) Sunday Star, 
has been elected chairman of the city’s 
zoning commission. He is also a mem- 
ber of the City Council. 


Harris Samonisky, of the local staff 


29 


of the Wilmington (Del.) Every Even- 
ing, has resigned as press agent of the 
Playhouse and has been succeeded by 
Arthur C. Davies, news editor of the 
Wilmington Evening Journal. 

Robert L. Gray on May 1 became 
the editor of the Durham (N. C.) Sun, 
succeeding Frank H. Brooks, who re- 
signed. He was at one time editor of 
the Raleigh (N. C.) Times and more 
recently has been editor of the Newport 
News (Va.) Press. 4 

Miss Edith Bagnall, social editor of 
the Calgary (Alta.) Herald, spent last 
week in Edmonton, 

Miss Idella Emery, formerly editor of 
“The Movie Man” department of the 
Boston Post, and Elwyn Handley were 
married recently at Hollywood, Cal. 

George Murray, for some years news 
editor of the Vancouver Sun, is taking 
a large part in provincial politics and 
will be a candidate in the next provincial 
election. 

Miss Enid Griffiths, editor of the 
woman’s page of the Calgary Morning 
Albertan, is spending six weeks in Ed- 
monton, recuperating after a recent ill- 
ness. 

Victor Eubank, who has been in charge 
of the Helena (Mont.) bureau of the 
Associated Press since it was established 
last summer, will soon return to San 
Francisco, 

Eddie Dinand, chief of the San Fran- 
cisco Examiner art department, will visit 
the Los Angeles Examiner for a couple 
of weeks. George Palmeter of the Los 
Angeles Examiner will run the San 
Francisco Examiner art department dur- 
ing Dinand’s absence. 

William Noonan of the Baudette 
(Minn.) Region is candidate for the state 
senate and George Erickson of the 
Spooner (Minn.) News a candidate for 
the state house of representatives. 

S. V. Arneson, who has been associate 
editor of the Thief River Falls ( Minn.) 
Tribune and his brother, J. S. Arneson, 
have purchased the Goodrich Banner. 

James Morrison, editor of the Morris 
(Minn.) Tribune, has been chosen cam- 
paign manager for Congressman A. J. 
Volstead of Minnesota. 

Miss Betty Butt, a reporter of the 
Woman’s Department of the Buffalo Ex- 
press, has returned, after a 6 weeks’ va- 
cation. 

Mrs. Jessie S. Butler, special writer 
in the Woman’s Department of the Buf- 
falo Express, has returned to work, after 
a long illness. 

Edwin F, Gableman, Washington cor- 
respondent for the Cincinnati Enquirer, 
and Miss Ellen Rogers, of Hillsboro, O., 
were married recently. 

Mrs. William H. Wheeler, recently 
local news writer for the Brownsville 
(Ore.) Times, is practically helpless at 
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The following papers have re- 
newed their contracts for the 
Haskin Service for another year: 


The Toledo Blade 

The Louisville Herald 
The Newark Star Eagle 
The Passaic Daily Herald 
The Aurora Beacon News 
The Joliet Herald News 
The Elgin Courier 

The Sandusky Register 
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Good Science Copy 


the SCIENCE 
our weekly report 


will come to you in 
NEWS BULLETIN, 
on science. 
It covers: 
Important _ scientific 
they are news. 
The 
Leading research laboratories. 
Special agricultural 
Each week there is: 
Special article by Dr. E. E. Slosson, 
author of “Creative Chemistry.” 


department by 
S. Naval 


For sample report, 


events when 


news of radio. 


news. 


Isabel 


Astronomical 
; Observ atory. 


M. Lewis, 
wire 


SCIENCE SERVICE 


1115 Connecticut Ave. 
Washington, D. C. 











An Accounting 
and 
Federal Tax Service 


for Publishers 


References on 
A pplication 





CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 














“The high quality of 
HUBER’S Grit-Free 
BLACK NEWS INKS 
also prevails in HUBER’S 
COLORED INKS 
for comic and magazine 
supplements. 


Manufactured by 


IIMtuber 
Main Office: NEW YORK 


HUBER’S colors in use since 1780 














NEW MULTI-MAILER 
SYSTEM FOR SMALL 
CIRCULATIONS 


daily mail circula- 
handle their lists 


Publishers with 
tions of 2,000 can 
with the same efficiency, accuracy and 
time savings enjoyed by such users 
of a Multi-Mailer System as the New 
York Times, Chicago Tribune, In- 
dianapolis News and over fifty other 
large publications. 


Multi-Mailer System No. 17, specially 
designed for small lists, gives all the 
Multi-Mailer benefits at a low initial 
investment. 


Direct imprinting, daily correction of 
mail list, speed, accuracy, economy— 
those are only a few of its advantages 


Further information may be secured 
by writing The Speedaumatic Company 
817-825 Washington Blvd., Chicago. 








Editor & Pubdisher for May 13, 


Ore., from a stroke 
Since her departure from 
Brownsville she has been associated with 
her husband in the publication of the 
Halsey Enterprise. 


her home in Halsey, 
of paralysis. 


J. A. Brady, news editor of the Syra- 
cuse Journal, has become managing edi- 
tor of the Rochester Post- Express. Mr. 

srady was with the Journal for about a 
year and prior 9 that he was connected 
with the New York Evening World. 

Charles Nevada, formerly of the 
Wheeling (W. Va.) News, has joined 
the Marietta (Ohio) Register-Leader 
staff. 

Clyde 
Marietta 


Timblin, 
(Ohio) 


police reporter on the 
Times, has resigned to 
go into the oil business. Timblin was 
formerly on the Canton News. He is 
succeeded by L. N. Harness. 

George M. Varnell, sporting editor of 
the Spokane (Wash.) Daily Chronicle, 
will referee the annual football game be- 


tween the University of California and 
Stanford University at the Stanford 
stadium, November 25. This will be his 


third year as referee. 


Ren H. Rice, telegraph editor of the 
Spokane Spokesman-Review, has_ been 
appointed head of the northwest tri-state 
headquarters of the Columbia Basin irri- 

gation project. He will handle the secre- 
farial work for Oregon, Washington and 
Idaho from the Spokane office. Mr. Rice 
was secretary of the old Spokane 
“booster” club, chief of police, manager 
of the National Apple show and secre- 
tary of the Spokane Chamber of Com- 
merce. 

W. G. Collier, formerly telegraph edi- 
tor of the St, Petersburg (Fla.) Times, 
is now with the Tampa Times, handling 
local copy and state news. 

Marvin L. Walker, for some months 
with the Tampa Tribune, has joined the 
Cuesta-Rey Company, a cigar manufac- 
turer. Walker became acquainted with 
the firm some months ago while covering 
the last big cigar strike in Tampa. 

Will N. Riley, Spokane (Wash.) night 
editor of the Associated Press, has re- 
signed to become telegraph editor of the 
Spok: ine Daily Chronicle. Pearce Da- 


vies, day editorial assistant formerly, is 
now night editor, and Frank Lockerby, 
former Chronicle correspondent at the 
University of Washington, is day edi- 
torial assistant. 

Michael McAuliffe has become ama- 
teur sports writer for the Waterbury 
Republican. 

_W. J. Slater, state editor of the Water- 
bury Republican, has been appointed lo- 


cal representative for the New York 
Tribune and the New York Herald. 

Walter Shepard is conducting a Radio 
column in the Waterbury Republican. 

C. D, Smith, formerly of the Vancou- 
ver (B. C.) World staff, is now assistant 
city editor of the Vancouver Sun. 

Ted Hasbrouk, of the Bloomington 
(I1l.) Bulletin, has joined the street staff 
of the Peoria (Ill) Transcript. 

Frank E. Hagan, of the Peoria (Ill.) 
Journal re-write desk, has gone to the 
staff of the Chicago Herald-Examiner. 

Fred H. Young has resigned as sports 
editor of the Bloomington (Ill.) Bulle- 
tin. 

Harry W. Sharpe, of the Peoria (IIL) 
Journal staff, has gone to the Indianapo- 
lis Star. 

Tom Wilhelm, reporter on the Peoria 
(Ill.) Transcript, has joined the Bloom- 
ington (Ill) Bulletin. 

J. F. Hasbrouk is now managing edi- 
tor of the Bloomington (Ill,) Panta- 
graph. 

Tom S. Whitehead, telegraph editor of 
the Austin (Tex.) American, has just 
been transferred to the telegraph desk 
of the Waco News-Tribune, owned by 
the same organization. He has been suc- 
ceeded upon American staff by Henry 
C. Fulcher, formerly court house re- 
porter. 

Deak 
the Ogden 
is editing the 


managing editor of 
Standard-Examiner, 
oosterette, official journal 
of the Ogden Elks, assisted by C. S. 
the Standard-Examiner news 
and Ernest T. Spencer, Ogden cor- 
Salt Lake Tribune. 


Greenwell, 


(Utah) 


Noble, of 
staff, n 
respondent of the 


1922 
James Grant, of the Seattle Post-In- 
telligencer’s Tacoma staff for several 
months, has joined the Aberdeen 


(Wash.) Daily World. 

Maurice D, Myers, of the Watertown 
(3%) Daily Times editorial staff, who 
underwent a serious operation April 18, 
has recovered sufficiently to leave the 
hospital. 

Miss Donna Clancy, society editor and 
feature writer of the Walla Walla 
(Wash.) Bulletin, resigned to take post- 
graduate work at Cheney (Wash.) Nor- 
mal School, and was succeeded by Miss 
Morda Coleman, of Sioux City, la. 
Smith, city editor of the 
Walla (Wash.) Bulletin, has re- 
signed and will conduct the canteen at 
the U. S. Veterans’ Hospital, formerly 
Port walla Walla. He will be proprie- 
tor of the Patients’ General Store. H. 
Harold McGrath, of Idaho Falls, suc- 
ceeds him. J. M. McDonnell, sporting 
editor and general reporter, resigned and 
is going to Portland. He is succeeded 
by Mitchell Charnley, formerly of Hono 
lulu. 


Redge G. 


Walla 


Joseph’ Ruffner, Jr., managing editor 
of the Walla Walla Bulletin, has re- 
signed and is now general sales manager 
of the Smith Manufacturing Company, 
makers of a computing chart. D. Chase 
Garfield, formerly secretary to Repre- 
sentative John W. Summers, succeeds 
Mr. Ruffner. Mr. Garfield was formerly 
city editor of the Bulletin. 

Mullany, for the past sev- 
eral years news editor of the Chico 
(Cal.) Record, become associated with 
the Associated Press in San Francisco. 

George P. Torbett who is Washington 
correspondent for several papers in 
New York, Michigan and Tennessee, 
has been made correspondent for La 
Democracia, the oldest newspaper in 
Porto Rico. 

Norman J. Smith, who has been em- 
ployed by the Associated Press in the 
Springfield Republican office, has left 
the A. P. to become church reporter 
for the Republican. 

Frank M. Huckins 
police reporter of 
(Mass.) Republican to join the copy 
desk of the Worcester Gazette. R. 
Martin Durkin succeeds him. 

Miss Mary O’Keefe of 
Mass., has joined the 
(Mass.) Republican staff. 

Frederic D. Grab of New 
joined the Springfield (Mass.) 
lican city staff. 

Glenn K. Stimson, who has been con- 
nected with the Lansing ( Mich.) State 
Journal, recently as editorial writer and 
columnist, is leaving to assume editorial 
management of the Phoenix Arizona 
Republican, June 1. Stimson was 
formerly managing editor of the 
Lafayette (Ind.) Courier, now combined 
with the Journal of that place. 

H. Bond Bliss, telegraph editor of 
the Lansing (Mich.) State Journal, is 
to assume a new position as editorial 
writer and columnist. Lee C. Richard- 


George G. 


has resigned as 


the Springfield 


Wellesley, 
Springfield 


York, has 
Repub- 


son, formerly manager of the United 
Press bureau at Lansing and of late 
business reporter on the Journal, will 


succeed Bliss as telegraph editor. 

Earl R. Pitt, columnist and reporter 
for the Lansing (Mich.) Capital News, 
is leaving that paper to assume a 
similar post with The State Journal of 
Lansing. 


Maxwell H. Forrest, formerly a_re- 
porter on the Lansing (Mich.) State 
Journal has become city hall reporter 


for the Lansing Capital News. 

Carleton Cady, formerly a reporter on 
the defunct Flint Tribune has joined the 
Lansing (Mich.) Capital News. 

Frank H. Bartholomew, Los 
manager of the United Press, has been 
transferred to Kansas City as South- 
eastern business representative succeed- 
ing J. B. Smith, who retires to enter 
newspaper publication at-Orange, Tex. 

Lansing Warren, assistant in the San 
Francisco bureau of the United Press, 
has become Los Angeles manager. 

John Sneed, formerly staff cor- 
respondent of the Dallas News and Gal- 


Angeles 


veston News, has returned to those 
papers after several months as state 
game warden. 

Frank E. K. Fiske of the Wal 


Street Journal’s Washington staff has 
been succeeded on the Treasury ang 
Justice Department assignment by A, E 
Flynn. 

Arne Kildal, press representative of 
the Norwegian foreign office at Wash. 
ington recently addressed Columbia 
University journalism students on the 
need of improved news service between 
the United States and Norway. fp 
said negotiations for better mews are 
now under way between press associa. 
tions on both sides of the Atlantic, 

W. A. Hilderbrand, former owner of 
the Greensboro (N. C.) News, has be. 
come Washington correspondent for 
the News succeeding Theodore Tiller. 
In taking the position Mr. Hilderbrand 
resumes the work he did in W ashington 
years ago. Mr. Tiller continues to rep- 
resent the Atlantic Journal. 


IN THE BUSINESS OFFICE 


OHN STURM has been appointed 
advertising manager of the Buffalo 
Commercial. 
Rudolph M. Hennick, assistant adver. 
tising manager of the New Haven Union 


has joined the Waterbury Democra 
staff as advertising manager. Mr. Her- 
nick was formerly connected with th 


advertising department of the Bridge 
port Star. 

W. K. Wilson of the national adver. 
tising staff of the Easton (Pa. ) Express, 
has returned home after a visit to New 
York. 

Miss Marion Blanchfield, 
R. A. Crothers, publisher of the San 
Francisco Bulletin, will, the latter part 
of May, sail for a visit to her home in 
the South of Ireland. 

Philip Tower, of Shelton, has joined 
the Waterbury Democrat staff classified 
department taking up government voc 


secretary to 


tional training. 
Joseph Markham, for years with the 
Billings (Mont.) Gazette, will soon go 


to Butte (Mont.) as business manager 
of the Evening Post, 

Charles Claus, manager of the adver- 
tising department of the Wichita (Kan. 
Beacon addressed the (Kan.) Advertis- 
ing Club at their May 4th meeting. 

W. S. Cady, advertising manager of th 
Hutchinson (Kan.) News, spoke befor 
the Emporia Ad Club May 10, giving 
the third of a series of talks on adver 
tising. 

W. E. Zuppann, advertising manager 
of the Ogden (Utah) Standard-Exam- 
iner and former city editor of the Sa 
Lake Herald, has been elected esteeme 
lecturing knight of Ogden B, P. O. Elk 
719. 

George W. Lynn, who has been new 
editor of the Douglas (Ariz.) Daily 
International for the past two years, ha 
been appointed business manager and a 
sistant to the general manager. 


Carl D. McLucas has resigned # 
classified advertising manager of 
Dayton Morning Journal and Dayte 
Herald. 


Ben F. Forsyth, formerly of the Minn 
apolis Daily News and Journal adver 
tising departments has become advert 
ing manager of the St, Cloud (Minn. 
Daily Times. 

W. H. Murdock, office manager of th 
Burlington (Vt.) Free Press, has bet 
ill for some weeks. He has been ct 
nected with the Free Press for 
" years. 

. M. Van Natta, who has been adv 
Pri manager of the Aetna Explosivé 


Company, Inc., New York is now W 
the National Newspapers, Inc., New 
York. He will be in charge of ® 


statistical and research department. 


WITH THE AD FOLKS 


J DONALD PRYOR has been # 

* pointed manager of publicity # 

promotion of the Grinnell Compati 
(Continued on page 36) 
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‘| GATHERED AT RANDOM 


Upon the Efficiency of Plugging 





By) MeCreaston Huston 


HE classic reference of the pro- 

fessor of mathematics in illustra- 
tion of choice and chance and the law of 
averages is the old maid who looks un- 
der the bed for a man. If she looks often 
enough she will find one. 

It is mathematically certain that the 
young man who goes out to sell gold- 
plated soft coal ranges from door to 
door will get an order if he knocks at 
enough doors. 

The pitcher that begins going to the 
well regularly is certain to be broken. 
It is logical to conclude that if a young 
person sends out enough manuscripts he 
will eventually sell one. There is a cer- 
tain efficacy in plugging, whether one be 
an old maid in search of a man or a 
writer. 

I know a fellow who was inflamed by 
contact with men who were writing suc- 
cessfully. He had suffered from a liter- 
ary inflamation earlier, having written a 
fve-act tragedy at the age of fifteen, la- 
boriously putting in the stage directions 
in red ink. After he was through he 
discovered he had written a_ juvenile 
blend of Phillip’s “Paola and Francesca” 
and Tom Taylor’s:“The Fool’s Revenge.” 
At twenty, he considered himself immune 
from literary infection. He thought he 
had had the nerve killed. 

Seeing Bob Jones, editorial writer for 
the Pittsburgh Chronicle Telegraph, 
dashing off the winning $500 article in 
the Philadelphia Public Ledger’s “Why- 
Hughes-Should-Be-Elected” contest in 
1916, sent the young man to bed with a 
bad attack of the desire to write, to 
write as distinguished from his labors 
for Albert C. Farr, on the editorial page 
of The Pittsburgh Gazette Times. He 
knew Bob Jones wrote for Life and had 
even sold an article to Punch. He wanted 
to do it too. 

He knew 
playwrights of 


(one of the 
, wrote and sold 
jingles between assignments and _ that 
made him jealous because while Bob 
Jones was a big man and wrote editorials 
and everything, Mare was just one of the 
fellows, even though he had an unborn 
light opera in his system. 

So he wondered how they did it. He 
asked William Henry Siviter, financial 
editor, who was known to have edu- 
cated his daughter on his earnings as a 
writer, aside from his newspaper work. 
Siviter said the thing to do was to get 
ideas and then keep plugging away. 

The young man knew something about 
plugging but he reflected upon the scarc- 
ity of ideas. Ideas, he had observed. 
were as rare as_ twenty-dollar bills 
among reporters. While he was think- 
ing about it he wrote down his thoughts 
about the rarity of fresh ideas. He put 
it in an envelope with a borrowed two- 
cent stamp and sent it to Life. Life ac- 
cepted it 

That probably was the most powerful 
check ever issued for its size. It lifted 
that young man from among the com- 
mon herd and placed him on the plane 
of Bob Jones, Mare Connelly and Ken- 
neth L. Roberts. At last he was no mere 
journalist; he was a writer; a humorist. 

e began to go around with a cynical 
smile on his face. 

It was a very powerful check. It car- 
tied the young man through the next 
two years in which he did not market a 
thing. He generously lent his genius im- 
Partially to the composition of the drama, 
the short story, the humorous article, the 
poem, the jingle and the jest. He was 
Not a bit hard for the magazines to get 
along with. But none of them took his 
stuff. 

Then one day his wife suggeste d mildly 
that he was not only scattering his fire 
but he was working without system, 
which w: as when he felt like it. Usually 
one rejection would unfit him for work 
for ten days, sometimes longer. On re- 


covery he would attack some new form 
or expression 


Mare Connelly 
“Dulcy”) 
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His wife suggested that he agree to do 
conscientiously and without hope of re- 
ward one piece of literary work every 
day for thirty days. He must be able 
to report having dropped one contribu- 
tion in the letter box nearest the office 
every day. 

Although he entertained the customary 
opinion of writers for the critical judg- 
ment of any of their relatives he agreed, 
or rather, submitted. He knew it couldn’t 
be any worse than the way he had been 
doing. So he began to mail one contri- 
bution a day for thirty days, little think- 
ing that he had begun to serve an inde- 
terminate sentence. 

The vindication of his wife's judgment 
came in the form of a check in payment 
for a twelve-word line with which he had 
eased his conscience one weary day. He 
had nothing in him to write that day; 
but there was the agreement with his 
wife. So he made a comment on Presi- 
dent Wilson's departure for Europe. 
\nd those twelve words were the turn- 
ing point. The first thirty days brought 
three results. 

The next year was begun scientifically, 
with an exact record kept of all effort. 
The rule of “One a day” was moderated 
only in deference to the influenza epi- 
demic and moving day. The year yielded 
eighteen rewards. The next year, with 
the rule still holding, brought forty-five 
rewards, scattered among a_ half-dozen 
publications 

Plugging has not appeared to injure 
the young man’s health, his style or in- 
terference with his vocation or his recre- 
ation. It is curious what an amount of 
literary labor he can perform when he 
gets down to it 
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SETTLE BOGUS QUESTION BY 
ARBITRATION 





(Continued from page 18) 











John D. Rockefeller, with all his great 
wealth and resources, could not start a 
daily newspaper in New York City, or 
in any other city, and make it a success. 
He might erect the finest equipped news- 
paper plant in the world, but the publish- 
ers would not permit him the use of the 
\ssociated Press despatches from all 
over the world, and therefore, Mr. Rocke- 
feller, would have to pudlish stale news 
matter. 

When one of the most prominent mem- 
bers of the American Publishers’ Asso- 
ciation of New York City put the old 


Daily News, the Press and the Sun out 
of business and threw printers out of 
work, Typographical Union No. 6 


should have insisted on a six-hour work- 
day. 

Organized labor is beginning to realize 
that arbitration in the past has been one- 
sided. If the arbitrator decided the em- 
ployees were entitled to a 10 per cent in- 
crease in wages, the employer reluctantly 
paid it and advanced the sale of his goods 
15 to 25 per cent. But when a decrease 
came in wages the wife and little ones 
felt the pinch. 


Harmony between capital and labor 
will not prevail until both parties sub- 
mit their wares to arbitration, 


Two Colors on 8-Page Press 


The Douglas ( Ariz.) International re- 
cently printed a fashion section in two 
colors on its one-color, Duplex 8-page 
flatbed press. A four-page roll was used. 
The paper was webbed through one side 
of the press and at the point where it en- 
tered the former for trim and fold, it was 
reverted down the other side of the press, 
which contained the plate for the red 
color. The International says that the 
press was prepared for two-color work 
in 45 minutes, fountains cleaned and metal 
partitions inserted for the colored inks. 


Fresno Herald Changes Special 


The Fresno (Cal.) Evening Herald 
has appointed the Benjamin & Kentnor 
Company to represent it in the national 
advertising field, with offices in New 
York, Chicago and Los Angeles. 


area. 


Second in Value of 
Mineral Products 


WEST VIRGINIA 


The leading mining industry of West 
Virginia is that of bituminous coal in 
which West Virginia was outranked 
only by a state of much greater land 





The mining industry classified ac- 
cording to principal products were bi- 
tuminous coal, petroleum and natural 
gas, limestone, sandstone and clay. 


West Virginia has over 30 per cent 
of all natural gas land acreage, 21 per 
cent of all productive gas wells and pro- 
duces 40 per cent of all natural gas 
produced in the United States. 


All workers in West Virginia, regard- 
less of the industry, are paid good wages 
and for the most part have steady work. 


Here is an ideal field for advertisers. 
For a small appropriation in these 
papers you can be a BIG advertiser in 
West Virginia. 
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WISCONSIN 








By crops, livestock products 
and manufactures, Wiscon- 
sin produces annually about 


52,/19,000,000 


Of course that is not actually 
net income. As figures they 
are misleading but by match- 
ing them with such figures 
from other states and divid- 
ing by population you will 
sense a measure of Wiscon- 
sin possibilities for your busi- 
ness and of the richness of its 
people. 


In Wisconsin the National 
Advertiser gets concentra- 
tion of buying units in a few 
chief centers. Here you will 
find that over three-fifths of 
all the families own their own 
homes. 


Let these Daily Newspapers 
work for you in Wisconsin 








Rate for 
Circulation 5,000 Lines 
CEN: ro eich pba we wSasutee (E) 8,769 .045 
*Eau Claire Leader-Telegram........(M&E) 8,586 .035 
*Fond du Lac Reporter .............. (E) 6,326 .03 
PE OU. n Witla kd RK mk wd sw ommds (E) 7,306 .04 
*Madison (Wis.) State Journal...... (E&S) 17,392 -05 
Milwaukee Journal .................. (E) 114,676 -20 
Milwaukee Journal .................. (S) 89,857 -20 
Milwaukee Sentinel .............. (M&E) 78,973 14 
Milwaukee Sentinel ................. (S) 62,548 14 
a ee per (E) 18,332 -055 
tSuperior (Wis.) Sunday Times ........ (S) 8,000 -045 


Government Statements, April 1, 1922. 
*A. B. C. Publishers’ Statement, April 1, 1922. 
+Publishers’ Statement. 


NEWS OF THE ASSOCIATIONS 
AND CLUBS 


























THE Pennsylvania State Editorial 

Association in conjunction with the 
Pennsylvania Weekly Association, and 
the Pennsylvania Associated Dailies, will 
hold their annual conventions June 23 
and 24 at Williamsport, Pa. 

The Spring meeting of the Essex 
County (Mass.) Press Club was held 
May 9 at the Sunbeam Inn, Swampscott, 
with a large attendance. A buffet lunch- 
eon was served, after which an entertain- 
ment was given. Horace W. Atherton 
was re-elected president, by unanimous 
vote. 

Officials and directors of the Indiana 
Democratic Editorial Association, at a 
meeting held last week at Indianapolis, 
made tentative arrangements for the mid- 
summer meeting of the association, June 
22 and 23 at Madison, Ind. 

Clyde S. Yarnell, Jr., advertising man- 
ager of the Minnesota Banker, has been 
elected chairman of the Financial Ad- 
vertisers Sections of the Advertising Club 
of Minneapolis. 

Members of the New Jersey Woman's 
Press Club held their annual meting last 
week in Jersey City. Mrs. Agnes Luther 
Miller, of Newark, was elected presi- 
dent. The club is composed of women 
who write and are paid for their work, 
and includes several special writers. 
Other officers elected are: Mrs. Florence 
V. Frapwell, Arlington, vice-president ; 
Mrs. F. W. Dudley, Newark, recording 
secretary; Miss Constance Brown, New- 
ark, correspondence secretary, and Miss 
Ada D. Fuller, Jersey City, treasurer. 

John Clark Skates, for several years 
secretary-treasurer of the Maine Auto- 
mobile Association, has been chosen ex- 
ecutive secretary of the new Maine Pub- 
licity Bureau. He will have his office at 
Portland. 


Following a dinner at the St. Paul 
(Minn.) Athletic Club last week, Sam 
Y. Gordon, state printer and a past presi- 
dent of the Minnesota Editorial Asso- 
ciation, was given a handsome arm chair 
by the association’s executive committee. 
Among those present were: W. E. Ver- 
ity, Wadena, president; J. P. Coughlin, 
Waseca, second vice-president; A. C. 
Wallace, Sauk Center, past president; 
Mayor L., C. Hodgson of St. Paul; Car- 
los Avery, State fish and game warden, 
and Philip Lusch, New Ulm, Frank A. 
Day of Fairmont, and Captain Harold 
Barker, of Elbow Lake, members of the 
executive committee. 

The Pilgrim Publicity Association of 
Boston has changed its name to the 
Advertising Club of Boston. Chester I. 
Campbell was recently elected president 
of the organization. Other officers 
elected include Carl Shumway, vice- 
president; George D, Moulton, treasurer, 
and Henry Pragoff, secretary. 

Preliminary arrangements for the 
Washington States Press Association 
convention were made at the meeting 
April 17, at Woodland, Wash., of the 
Southwest Washington Press Associa- 
tion, which comprises District 5 of the 
larger organization. The following were 
present: George W. Hoop, Camasport; 
S. L. Moorehead, Advocate, Castle Rock; 
J. H. Pittman, News, Kalama; D. D. 
Imus, Bulletin, Kelso; Herbert J. Camp- 
bell, Columbian, Vancouver; Royce H. 
Mitchell, Lewis River News, Woodland; 
C. Ellington, Bee-Nugget, Chehalis. 

The Wolf House, a club of magazine 
writers, poets, novelists, dramatists, 
scenario writers, and newspaper men, 
has been formed at Oakland, Cal. 

The Panhandle Press Association held 
its annual two-day convention at 
Amarillo, Tex., last week. The officers 
elected for the ensuing year were: Presi- 
dent, E. A. Carlock, editor and publisher 
the Paducah (Tex.) Post ; vice-president, 
L. P. Loomis, the Canadian (Tex.) 
Record, and secretary-treasurer, F. R. 
Jamison. 

The annual Spring tourney of the 
Kansas Editorial Golf Association was 
held last week at Lawrence, Kan. Fred 





—— 
B. Cooper, editor of the Topeka Cop. 
struction News, retained his champion. 
ship title by defeating Will L. Townsley 
of the Great Bend Tribune. Griffith J] 
Bonner, Topeka Capital, defeated John a 
Gilmore, Wilson County Citizen; Bert § pidg, 2 
Harris, Harrington Times, defeated § with ne 
Milton Tabor, Topeka Merchants’ Asso. lh 
ciation Bulletin, and E. A. Briles, Staf. § 30° 
ford Courier, defeated Leslie Wallace, muladel 

The Oklahoma City Better Business f Wolf © 
3ureau has just been organized under § for the 
the auspices of the Oklahoma City Ad. § Olives. 
vertising League. es 

The Richmond (Va.) Advertising open: 
Club has elected Edward Hotze, Jr, Barton 
president. Mr. Hotze is advertising sreet, 
manager of the Planters National Bank § "°° 
The club also elected the following nad 
officers: First vice-president, Irving Jf twice in 
Greentree; second vice-president, B, 0, § Product: 
Cone; secretary, Warren Pierce, re. § George 
elected; treasurer, Irving Held; d- diy 
rectors, R. A. Ammons, A. W. Boden ff fige C 
R. L. Dombrower, R. J. Hess and R. Hf Bauerl 
Thomas. _. 

Preparations for the performance to §f Ilinois. 
be given by the Pen and Pencil Club of tay 
Philadelphia on May 22, at the Broad el 
Street Theatre are going along rapidly J greet, } 
and “A Night In Bohonia” promises § for the 
to be a big event. Raymond Hitchcock § Chamt 
will be end man in the minstrels which § New Or 
will make up the first part of the show § % W# 
and in the second part he will officiate a me 
master of ceremonies, making the an-§f National 
nouncements of the various acts. An i0. 
other prominent comedian who is com-§ | Critch 
ing over from New York to take part a 
in the performance is John E. Honshaw. § fowa; 1 
“Trials, Troubles and Tribulations” of § J. 
newspaper men will be presented. _:. 

All old officers and practically all off} J. H. 
directors of the’ Advertising Club of Philadel 
> r thé Mu: 
Fort Worth were re-elected at the an 
nual election which was held at the _— 
Texas Hotel, May 3. R. C. Rowland §f ical Co: 
president; E. J. Herndon, first vice-pres § Willia 
ident; Homer Ladd, second vice-pres- J avenue, 
ident; Miss Orlyne Rowland, corres cin. 
ponding secretary; Bentley Nelsonf poicy 
secretary-treasurer were re-elected. The §f phitadel 
directors re-elected were H. C. Burke fj sewspay 
Jr., Will S. Wood and L. W. Bevan; — 
new directors, W. W. Piquin, W. M —e 
McIntosh and A. J. Lawrence, Jr. New © 

Milburn A. Hobson was unanimously ort f 
chosen president of the Dallas (Tex) tm.'t 
Advertising League for the ensuing yea pricy. 
at the annual election, succeeding Shearon§f York. 
3onner. Other officers chosen wert Bros., 
Herbert Stellmacher, first vice-president; tresses, 
Leon A. Whittier, second vice-president ee 
Bernard C., Roemer, secretary-treasuret: ff newspa: 
J. Howard Payne, chairman vigilance § Opitz, 
committee. oe ; 

J. M. Pandres was re-elected editor “contig 
of O. Kd Copy, the official organ of time or 
the league. Harry D. Guy of the Dalla} Foley 
News and Albert Swinsky of the Time Philade 
Herald were elected directors for twll ists in 
years and L. F. McKay was chosen é§ Eutaw 
rector at large. Charl 

The Representatives Club of New — 
York will hold its annual meeting att} Compar 
election of officers, May 15 at the Yat H. c 
Club. Pacing 

J roduc’ 

The annual convention of the Interm§ Mavos: 
tional Editorial Association will be hel M. p 
in Chicago, May 29-31. ~d : 

The Mississippi Press Association willl street, 
meet at Columbus, Miss., May 16-17. fran 

The Sphinx Club of New York c ie 
bined its annual: Ladies’ Night and th Groe. 
annual election into one very delightil son avy. 
evening’s program, May 3. The ne lowing 
officers are: President, Corbett Me York: | 
Carthy, Newark, N. J.; vice-president} New ’) 
R. F. R. Huntsman, Preston P. Lyti] Hick 
George Ethridge and Clarkson Cow fiventa 
secretary, Thomas A. Barrett; trea} aq a 
urer, F. St. John Richards; directo ows 
W. W. Hallock, Roger J. O’Donnelj Fur 
Collin Armstrong, W. R. Hotebhif #E°,' 
Harry H. Good, E. D. Gibbs and Dé Sane 
A. Carroll. New Y 

The Minnesota Daily, newspaper [ ae 
the University of Minnesota, at M®§ Church 
neapolis, will be host to the West] . Huls 
Editorial Conference, including the e] grt, 
tors and former editors of West] oH y 
college newspapers, May 18 and 19. 
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TIPS FOR AD MANAGERS 








_ 

Ash Advertising Agency, Broad Theater cago. and Arcade Bldg., St. Louis. Placing 
Bidg., Newark, N. J. Again placing orders orders with newspapers in selected sections 
with newspapers in various sections for the for Scott & Fetzer Co., “Vacuette” non-elec- 


Ayvad Manufacturing Company, water wings, 
Bsboken, N. J 

Ayer & Son, 
tisdelphio. Handling 
Wolf Company, “‘Wolfhead” lingerie; placing 
orders with newspapers in various sections 
for the American Importers of Spanish Green 
Olives. 
Barritt & Co., 220 South State Street, Chi- 
ago. Handling advertising for Toledo Cooker 
Company, Toledo, Ohio. 
Barton, Durstine & Osborn, 25 West 45th 
street, New York. Making 3,000-line yearly 
contracts for Walker & Pratt. 
Bates, Harrison & Janes, Inc., Marshall 
Strong Bidg., Los Angeles. Using 33 inches 
twice in Texas newspapers for the Rich Steel 
Products Company. 
George Batten Company, 381 4th avenue, 
New York. Again placing orders with news- 
papers in selected sections for the U. S. Car- 
tridge Co., “Cartridge Copper Radiators.” 
Bauerlein, Inc., Hibernia Bank Bldg., New 
Orleans. Placing the following accounts: 
Dunbar Molasses & Syrup Co., New Orleans; 
Illinois Central R. R.; Southern Lines, 
Hibernia Bldg., New Orleans, and Dunbar 
Dukate Company, canned shrimp, New Orleans. 
Blaker Advertising Company, 110 West 40th 
street, New York. Sending out 1 time orders 
for the Order of Owls. 
Chambers Agency, Maison-Blanche Bldg., 
New Orleans. Making 10,000-line contracts for 
the Ware Chemical Company. 
Conover-Mooney Company, Harris Trust 
Bldg., Chicago. Placing advertising for the 
National Kraut Packers Association, Fremont, 

0. 


300 Chestnut street, 
advertising for the 


Critchfield & Co., Brooks Bldg., 
Has secured the following accounts: Joseph 
Barnett & Co., lightning rods, Cedar Rapids, 
lowa; Hockaday Company, paints, Chicago; 
M. Collins Company, “Honey Scotch” 
candy, Minneapolis, and Cities Service Oil 
Company, Minneapolis. 
J. H. Cross Company, 215 South 12th street, 
Philadelphia. Making 1,000-line contracts for 
thé Munyon H. H. Remedy Company. 


Dauchy Agency, 9 Murray street, New York. 
Renewing contracts for the Chichester Chem- 
ical Company. 

William H. Denny Company, 1 
avenue, New York. Making trade deals with 
newspapers for the Furness Bermuda Line 

N. Y.-Quebec Summer Cruise, New York. 

Donovan & Armstrong, 1211 Chestnut street, 
Philadelphia. Again placing orders with 
newspapers in selected sections for the A-1 
Manufacturing Company, “Chase-O,” laundry 
crystals, Philadelphia. 

George L. Dyer Company, 42 Broadway, 
New York. Making 15,000-line yearly con- 
tracts for the Gillette Safety Razor Company; 
making 6,500-line contracts for the Remington 
Arms Company. 


Chicago. 


Madison 


Erickson Company, 381 4th avenue, New 
York. Handling account for I. Ginsberg & 
Bros., “Queen-Made” street and house 


dresses, New York. 

Farnsworth, Brown & Schaefer, Inc., 2 West 
Sth street, New York. Placing orders with 
hewspapers in selec ted sections for John 


Pitz, Inc., “J. O.” insecticides, Blissville, 
Ferry-Hanly Advertising 


Sayer: 1110 
Grand avenue, Kansas City. Sending out 2- 
time orders for the Associated Tire Stores. 


Foley Advertising Agency, Terminal Bldg., 
Philade Iphia. Renewing contracts for the 
General Chemical Company; will make up 
lists in May and October for Morris & Co., 
Eutaw & Franklin streets, Baltimore. 

Charles H. Fuller Company, 623 South 
Wabash avenue, Chicago. Making 1,800-line 
contracts for the Druesen Kraft Chemical 
Company. 


H. C. Goodwin, Inc., Rochester, N. Y. 
Placing advertising for the Mece a Medicinal 
Products Company, “Moava” dental cream, 
Mavosol and Mavadone, Roche ster, N. Y. 


M. P. Gould Company, 60 West 35th street, 


New York. Will make up lists in June and 
July for Daggett & Ramsdell, 214 West 14th 
Street, New York. 


Grandin, Dorrance & Sullivan, Inc., 130 W. 
42d street, New York. Making 2,800-line con- 
tracts for the Studebaker Corporation. 

Groesbeck, Hearn & Hindle, Inc., 350 Madi- 
son avenue, New York. Has secured the fol- 
wing accounts: Curtis Aeroplane & Motor 


Corp., Garden City, N. Y.; Tappe, gowns, New 
York; neue Radio & Electric Company, 
New York. 


Hicks Advertising Agency, 52 Vanderbilt 
Avenue, New York. Has obtained advertis- 
ing accounts of Amsterdam & Sachs. coats 
and wraps; Otto Kahn, furrier; Max L. 

lowsky, dress manufacturer, and Milgrim’s 
Fur Department— all of New York. Will 
make up lists in June for Alwin A. Neumann 
& Son, 24 East 4th street, New York. 

Hoyt’s Service, Inc., 116 West 32nd_ street, 
New York. Will make’ up lists during May for 
{ Billings-Chapin Company, Cleveland, 
‘US N” paint; will make up lists in June for 
Churchitt '& Aiden, Brockton, Mass. 

Hulscher-Rothen! &; . 2 West 45th 
‘street, New York. Making 1,000-line yearly 
Contracts for the Postum Cereal Company. 

H. W. Kastor & Sons, Lytton Bldg., Chi- 


tric suction sweeper, Cleveland. 

John S. King Company, Newman-Stern 
Bldg., Cleveland. Handling advertising for 
the Shelby Metal Products Company, hinges, 
Shelby, Ohio. 


Kirtland-Engel Company, 14 East Jackson 
Bivd., Chicago. Using 63 lines across 5 col- 
umns and 189 lines across 7 columns for the 
Manhattan Soap Company. 

Philip Kobbe Company, 208 5th avenue, New 
York. Again placing orders with newspapers 
in various sections for White Tar Company, 
moth paper, 56 Vesey street, New York. 

Koch Company, University Bldg., Mil- 
waukee. Placing orders with newspapers’ in 
various sections for the Aeroshades Company, 
“Aerolux,” porch shades, Waukesha, Wis. 

Kling-Gibson Agency, Consumer Blldg., Chi- 
cago. Making 5,000-line yearly contracts for 
the Battle Creek Food Company. 

Larchar-Horton Company, 75 Westminster 
street, Providence, R. I. Placing orders 
with newspapers in various sections for the 


Nicholson File Company, Providence. 
eodore acManus, Inc., 44 East 
Hancock avenue, Detroit. Making 2,800-line 


contracts for the Chandler Motor Car Com- 
pany; handling account of the Packard 
Motor Car Compariy. 

mn Company, 61 Broadway, 
New York. Making 20,000-line contracts for 
the Continental Oil Company; placing ac- 
count of a Columbian Rope Company, 

Auburn, N. 

. & MicClare Advertising Agency, 111 
West Monroe street, Chicago. Reported 
will use newspapers for the Glidden Nut 
Butter Company, “Dinner Bell” and “Yankee 
Bell” margarin, Chicago. 

McJunkin Advertising Company, 5 South 
Wabash avenue, Chicago. Making 2,800-line 
yearly contracts for the Orange Crush Com- 
pany. . 

Robert M. McMullen Company, 522 Sth 
avenue, New York. Making 2,800-line con- 
tracts for the products of F. F. Dalley Com- 
pany. 

Morse International Agency, 449 4th ave- 
nue, New York. Making 5,000-line contracts 
for the Potter Drug & Chemical Company. 
Using 6 inches 52 times for Horsford’s Bread 
Prenaration. 

Nichols-Moore Company, East 4th 
street, Cleveland. Has secured the follow- 
ing accounts: National Cereal Corporation, 
“Ambro Coffee,” Pittsburgh; Sterling 
Wheelbarrow Company, “Attaboy Baro,” 
Milwaukee; Argus Manufacturing Company, 
paints, Cleveland. 

Osten Advertising Agency, 25 East Jackson 
Blvd., Chicago. Making 1,490-line yearly 
contracts for the Chicago Beach hotel. 

Powers-House Company, Racine Bldg... 
Cleveland. Reported will make up list of 
newspapers during May for the Bostwick 
Steel Lath Company, metal lath, Niles, 
Ohio. 

William H. Rankin Company, 1 West 
street. New York. Placing orders with some 
New York City newspapers for Korozone, 
Inc., face powder and cream, 20 East 46th 
street, New York; making 2,800-line yearly 
contracts for the National Carben Company 
and Allied Comnanies. 

William H. Rankin Company, 104 South 
Michigan avenue, Chicago. Making 10,000- 
line contracts for the B. F. Goodrich Com- 
pany. 

E. P. Remington Advertising Agency, 1280 
Main street, Buffalo. Will make up lists in 
Tune for the Kondon Manufacturing Com- 
pany, Minneapolis. 

Philip Ritter Company, 185 Madison 
nue, New York. Sending out new contracts 
for the Ansco Company (cameras). Sending 
out schedules and contracts for the Marathon 
Belt. 

Scheck Advertising Agency, 9% Clinton 
street, Newark, N. J. Sending out 6-time 
orders for Emilia Garcia Cigars. 

Sehl Advertising Agency, City Hall Square 


2063 


37th 


ave- 


Bldg., Chicago. Making 2,800-line contracts 
with newspapers for the Calumet Baking 
Powder Comnrany. 

Shaffer - Brennan Advertising 


Company, 
Wainwrigeht Bidg., St. Louis. Will make up 
lists in May and June for the Mexican Dia- 
mond Importing Company. 

Stack Advertising Agency, 29 Fast Madi- 
son street, Chicago. Making 2,800-line yearly 
contracts for Swift & Co. 

Stavrum & Shafer, Inc., 14 East Jackson 
Bivd., Chicago. Handling the following ac- 
counts: Automatic Cradle Company, Stevens 
Point, Wis.; Bukolt Manufacturing Com- 
pany, “Romey Fuel Electrofier,” Stevens 
Point. Wis., and McKinley Manufacturing 
Company, auto bus bodies, Milwaukee. 

J. Walter Thompson Company, 242 Madi- 
son avenue, New York. Making 5,000-line 
yearly contracts for the U. S. Rubber Com- 
pany, “Keds,” New Yor 

Vanderhoof & Co., Vanderhoof Bidg., Chi- 
cago. Placing a special campaign in na- 
tional publications for the La Salle Hotel, 
Chicago. 

Wales Advertising Company, 141 West 46th 
street, New York. Making 2,806-line con- 
tracts for the Crown Corset Company. 

Williams & Cunnyngham, 6 North Michi- 
gan avenue, Chicago. Making  2,800-line 
yearly contracts for the Lambert Pharmacal 
Company; making 10,000-line yearly contracts 
for the Northwestern Yeast pany. 

Williams Cunn » 111 Sth avenue, 
New York. Sending out 4-time orders for 
the American Tobacco Company. 


1922 


ILLINOIS 


See that this great state is put on 
your advertising list and kept there. 


for 


May 13, 33 


Illinois is easily the most im- 
portant manufacturing state west 
of the Alleghanies. 


Three factors have contributed 
largely to this: abundant raw ma- 
terials, cheap coal and adequate 
transportation facilities, both by 
rail and by water. 


Within the state are 12,133 miles 
of railroad besides 3,724 miles of 
electric railway. 


Illinois ranks fourth among all 
states for mineral output, the pro- 
ductive coal fields having an area 
of about 42,900 square miles. 


Because of the futility of its soil 
Illinois has ranked many years as 
one of the leaders in volume of its 
agricultural property and in gross 
annual receipts from its agricul- 
tural products. 


Statistics show and practice proves 


you can’t get on without Illinois 








Rate for Rate for 


2,500 10,000 

Circulation Lines Lines 

**Aurora Beacon-News ..........- (E) 15,251 .055 .055 
Bloomington Pantagraph (M) 17,841 .05 .05 
+Chicago Herald-Examiner ...... (M) 359,386 55 55 
+Chicago Herald-Examiner ...... (S) 738,788 .85 .85 
+Chicago Daily Journal ........ (E) 115,406 .26 .24 
Cee THD ok dicsciccoes (M) 499,725 -70 -70 
Chienge Teleme 2. ccc cc ccccss (S) 827,028 1.00 1.00 
**Moline Dispatch ........... ..- (E) 9,732 .04 .04 
*Peoria Journal-Transcript .... (M&E) 30,993 -10 .09 
Wr os rate bc Te Teese (E) 24,580 .075 .06 
Rock Island Argus ...........-.- (E) 10,022 .04 .04 
Sterling Gazette .......... én GQ 5,187 .03 .03 


Government Statements, April 1, 1922. 

*A. B. C. Publishers’ Statement, April 1, 1922. 
**A. B. C. Report, October 1, 1921. 
+Government Statement, October 1, 1921 
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The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an acknowledgment 
of its power that the adver- 
tiser should heed, if desirous 
of reaching the people of 
Mount Vernon. 


GEO. B. DAVID & CO. 
Fereign Representative 
171 Madison Ave. NEW YORK 








Fastest Growing 


Paper in South 


NEW ORLEANS 
STATES 


Over 50,000 daily 
Over 63,000 Sunday 


About 80% gain over last year. 
Represented by 


S. C. Béckwith Special Agency, 
New York 


John M. Branham Co., Chicago 








New Haven 
Rengister 


is New Haven’s 
Dominant Newspaper 


Circulation over 32,500 Average 


Bought every night by More ew 
Haven people than buy any other 
TWO New Haven papers COMBINED. 


New Hauen Register 
The Julius Mathews Special Agency 
Boston — New York—Detrost—Chicago 








Advantage 


Publication of news is not restricted, 
but the element of reliability is given 
when it is read in 


‘| The Pittsburgh Posi 


This atmosphere of dependalility is 
communicated to the advertising col- 
4 umns of the paper which has served 
and promoted the interests of Pitts- 
burgh for more than three-quarters 
of a century. 


DAILY AND SUNDAY 








Few Papers—(if any) — surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food ‘Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 
imes 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. Lytton Bldg. 
New York Chicago 
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sMONE Ys. 


Tius is a 
suggestion 
and weeklies. 


regular weekly department 


ue ull pay $1 When your 
MONEY SAVER EDITOR 


idea appears clip it cut and send 
and payment will be 


designed to answer questions, offer 


ard generally help the man and woman of the smaller city dailies 
lienry Beetle Hough, co-editcr and 
“ineyard Gasetie, will be a regular contributor, 
making and for meney saving are wanted also. 


ublisher of the Martha's 
ut your ideas on moncy 
For each idea published 
it to the 


made by return mail. 


Your ideas must be workable, told in as few words as possible and new t» 


this department. 


Yar remaget publisher in New York 
State publishes a good weekly newspaper 
and turns out a great deal of job prin.ing 
and the only employes in his shop are him 
self and one girl. He is looked upon with 
envy. He can pay himself a living wage and 
make a profit out of his business besides. 

This man has to hustle, but he gets every 
thing done. He had to realize when he started 
that his capabilities were limited and that he 
could not do everything. He set himself to 
handle the important things and organized 
his own efforts and those of the one girl. 

He could give no attention to news gather 
ing—but few country newspapermen do, even 
though they have ten hands in their: shops. 
He , had to stay inside all the time handling 
the hand composition, most of the make-up 
cn the paper, and running the press. The 
g-rl ran the machine and fed the presses. The 
combinaticn worked. 

With low labor costs, and not trying to do 
too much, and doing something all the time, 
this publisher worked out a great’ system. 

This system has a number of lessons for any 
country office. Most publishers will not 
to cut down their forces to the 
two. The real 


town 


care 
number of 
stunt is to combine as many 
functions as possible in employee in 
he shop. This is an out and out violation of 
ihe principle of specialization of labor—but 
specialization of labor can't be accomplished 
in hundreds of country shops for several years, 

The small town newspaper and job plant is 
working under a lot of handicaps. The plant 
is called upon to do a Uttle of everything— 
not everything of one or two little lines. And 
everyone around the place must do a little of 
everything to put the shop over the barrier. 

rhis applies to the hundreds of shops which 
are in umncrganized territory and in part to 
many shops which are not. 

The operations to be performed 
in a small office may be enumerated and 
grouped; and it is obvious that the publisher 
can effect great telescoping the 
operations as much and assigning as 
many as possible to one person. 

In one group come: bookkeeping, office work, 
folding, feeding, bindery work, proof-reading, 
copy-reading, news gathering and _ writing, 
mailing, care of mailing list. 

In another: hand composition for newspaper 
and jobs, make-up and make-ready, press work. 

In a third: machine composition. 

In’a fourth: washing forms, building fires, 
general janitor work. 

The only operation 
is machine composition. 
is a big investment and it ought to be at 
work every minute. 

With a girl qualified to operate the machine, 
another to take care of the office work and gen- 
eral duties, all that is needed to complete an 
effective small-shop organization is a printer 
who can handle all of the heavy work. Hand 
composition for the newspaper can be kept 
down to a smalll amount, and make-up can 
be enormously simplified. One man can take 
care of this and produce a great deal for 
the job department. 

If this organization is exclusive of the pro- 
prie or-editor-publisher himself, it is more 
nearly ideal. For he can give his time outside 
the office, taking care of promotion work, news 
gathering and _ soliciting. 

The janitor department can be taken care 
of by part-time labor of the cheapest sort. It 
is usually a mistake to try to dispense with 
an odd-job assistant, for the printer will take 
rather costly time to do the chores—and this 
does not pay.—H. B, H. 


every 


which have 


Savings by 


as posible 











assigned for full time 
A composing machine 


\ general practice of weekly newspapers is 
to print one side of the paper early in the 
week, and turn off only the other side on the 
day of publication. Where this is done it is 
the custom to have one set of chases only. 

When the first side of the paper is printed, 
the chases are lifted off, the forms partly dis- 
mantled and the other side is made up with 
the same materials. 

To have a full set of chases offers an oppor- 
tunity fer economy. Make-up of the entire 
paper all through the week expedites work and 
makes for economy. 

Each news department has its regular place 
in the form; and there is a chase for every 
page. Instead of accumulating on galleys, the 
news cf each place in the county can be 
dumped into the forms at once. 

Late pages take care of late advertising: 
ond the early advertising is out of the way. 


Contributions to this department will not be returned. 


This plan of taking care of the make-up 
enables a printer to handle the operation eas- 
ily. It need not be done by a printer, for a 
girl can take care of virtually all when it is 
thus simplified When the time comes for 
rushing to press, the traditional mad scramble 
is not to be seen. 

This distribution of the work throughout 
the week ought to make it take less time; 
but even if the same amount of time is spent, 
the equalization over the week is a great ad 
vantage. With work on the newspaper com 
pleted each day instead of once a week, the 
way for job printing is cleared and the job 
printing department need not suspend for two 
days a week while the staff goes through the 
agony of rushing out a weekly paper. 

Any country printer can realize 
means to the job department. 

A plan of work like this is an 
innovation to many an _ old-style, 
country newspaper man, but it 
tention.—H. B. H., 


what this 


unwelcome 
stand pat, 
deserves at 


Newspapers in small communities sometimes 
xperience weeks when if they left out ac- 
counts of social events, such as weddings, teas, 
dances, surprise and birthday parties, little else 
of current interest would be printed. Accounts 
of these events make up a large part of the 


news and yet very little care is given as to 
how they are presented. For the reason that 
there is a certain sameness in each of the 


events treated, stereotyped expressions are apt 
o be used in describing them. Correspondents 
to the paper have to rely upon social events 
for a large part of the news that goes into their 
column. With them the use of stereotyped 
expressions becomes a habit—many of them in 
fact would be at loss to know how to write an 
account of a surprise party without saying 
that “delicious refreshments were served” and 
ending up with “fa good time was had by all.” 
Why not appeal to their originality by organ 
izing a contest and giving prizes for the best 
‘count of a wedding, of a tea, a dance, etc., 
ibmitted by a correspondent during the 
nonth? At the end of the menth announce 
he name of the correspondent who won each 
of the prizes, the issue and column where the 
account is found. If the paper did not care 
to make the anncuncement in its own columns 
a printed letter could be sent to each of the 


cerrespondents. Such a contest should stimu 
late the correspondents so that they would 
secure more social improve 


news as well as 
its quality—D. H. M 

Which one of your subscribers has the oldest 
tax receipt. When ycu have located the oldest 
tax receipt cwned by your readers, look up the 
present taxes and show the increased taxes 
from the first tax receipt to the present day. 
This old tax receipt can be used as a peg on 
which a most illuminating discussion can be 
hung.—F. 





One old weekly had a particularly hard time 
getting to press. The staff started early and 
worked late. No attempt was made at proof- 
reading but everything was hustled into the 
forms in a desperate effort to get them on 
the press before dark. Then the work of 
correction proceeded by lamp light with the 
ruination of the eyes of all. 

If proof-reading is well done, the 
proofs can be read quickly and easily. They 
should need to be read only for errors in 
make-up and for nothing else. If other mistakes 
are found the page proofs should be referred 
back to the guilty party who does the proof- 


page 


reading, After the paper is printed, it is a 
good idea to hold a post mortem wi-h the 
idea of making the batting average of the 


proof-reading as high as possible. 

Everyone laughs at the proof-reading of the 
country newspaper. It is the easiest thing in 
the world to pick up an average weekly and 
find some laughable mistakes in it. More 
attention to this department and better results 
constitute a valuable’ service, although one 
which has no immediate return in dollars and 
cents, 

Proof-reading is something that can well be 
done more carefully in time saved by better 
organization in the office. 

One brave publisher went so far as to offer 
prizes for errors discovered in his paper. He 
did not keep ‘the offer open long, but it did 
serve the useful. purpose of emphasizing the 
accuracy of his paper and calling attention 
to the cleanness of its columns.—H. B. H. 





BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
among all papers publishing only six days per 


eek. 
in 1922 the — News retains this 
G p. 
National Advertising 1921—2,517,574 
agate lines. 


THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

In 1921 there were more building permits 
and more money spent for buildings of all |.» 
including factories and additions than in any 
other year of its history. 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent 

Buffalo is busy. 

Buffalo is prosperous. 

Buffalo is withstanding the onslaught of the 
reconstruction period. 

Your campaign will pay in Buffalo. 

BUFFALO EVFNING NEWS 

E. H. BUTLER, Edilor & Publisher. 
Kelly-Smith Company, Representatives, Mar- 
bridge Bldg., New York, N. Y.; Lytton Bldg., 
Chicago, Ill. 








BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & KENTOR 


Los Angeles Chicago 
Van Nuys Bldg. Mallers Bldg. 
New York 
225 Sth Ave. 











GELES 
DAILY NEWSPAPERS IN 
TOTAL PAID ADVERTISING 
National, Local Display and Classified. 
Total for first three months of 1922 


use 4,161,108 = 


New York Chicago 
H,. W. MOLONEY G. LOGAN PAYNE C0. 
€04 Times Bldg. Suite 401. Tower Bldg. 
6 No. Michigan Ave. 








Pittsburg Press 
Daily and Sunday 
Has the Largest 


CIRCULATION 
IN PITTSBURG 
MEMBER A. B. C. 


Foreign Advertising Representatives 
Wrigley Bidg. 


LA I JOHN GLASS 
New York Chicago 
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The Lexington Herald 
LEXINGTON, KY 


December 20, 1921. 
Mr. H. A. Luther, 
Chicago, Illinois. 
Dear Mr. Luther: 
Personally I consider the Travel Acc- 
dent Policy as featured by the North 
American Accident Insurance Company 


as being the best, fairest and the most 
effective offer ever used by a paper in 
our territory. It has enabled us not only 
to put on a class of subscribers but to 


hold them, which we have been abso- 
jutely unable to do in the past. 
Yours very truly, 


ROBERT J. BRECKENRIDGE, 


Circulation Manager 


North American “Reader Service” 
Insurance Builds and Holds 
Circulation 


Address R. H. Gore, Mgr. 


Newspaper Department 

















Jinx 
can be eliminated by sell- 
ing where there is real 
consumer demand for 
your product in the mar- 
kets where vou have dis- 
tribution. 


Ghe 
Indianapolis 


News 


New York Office: Dan A. Carroll, 150 Nassau St 
Chicago Office: J. E. Lutz, The Tower Bldg. 
Frank T. Carroll, Advertising Manager. 











The amalgamation of the two leading 
progressive Jewis newspapers 
New York 


THE DAY 
THE WARHEIT 


brings into being the most powerful 
advertising medium in the Jewish field 


INDAAN7 


The National Jewish Daily 


She Bap 


waemeer 











Perth Amboy, N. J. 


Plants are putting on men. 
Plant managers are opti- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
388 Madison Avenue, New York City 











Foreign Representative 
IF "THINGS ARE 
GOING SLOW 
OK GIDO) WITH YOU" 
Let Us Stir Them Up With 


A& SPECIAL 


EDITION “Mit 
JOHN | 
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B.GALLAGHERG 


ANDERBILT AWE 
‘NEW YORIX~ 





Editor & Publisher 


for May 13, 1922 


DOLLAR PULLFR Ss 


Advertising and circulatic 


managers are always cn the 


lcokout for ae ty 


ideas t! at will increase adz ruling receipts and win new circulation. ‘our 
idea for increasing advertising or circulation may not appeal to your TR. r 
but it may be juct the thing that some other manager wants. Epitor & 
PUBLISHER "will pay $1 for each idea printed under ths head. The fact that 
the idea is now being used in your city dees not bar it from the department 
Address vour communications to the Dottar Putter Epitor. When the 
appear clip them and mai! them in and receive payment by return mail. 
Unavuilable ideas geil not be returned. 
1E Spectator, Hamilton, Ont., ran a half- of the convention and inducing them to join 
page of advertising in a Saturday issue, in the festival. Other merchants of various 
headed Five Big Hills. Those who took space kinds might be prevailed upon to co-operate. 
were Hill, the Mover; Hill, the Baker; Hill, With several pages of additional advertising 
the Rubber Goods Man; Hill, the Tailor, and contracted for during the convention days, the 
Hill, the Electrician. On the following Mon- editorial department could be influenced to 
day, Hill, the Upholsterer, announced himself co-operate and prepare a number of educa- 
as the biggest Hill of all. On the succeeding tional articles and to run other subject matte 
Saturday the Hills had an entire page. Here’s of interest to teachers, so that all the special 
an idea that can’t miss. How about the advertising would be next to reading matter 


Smiths and the Browns?—C. J. B. 


Individually and through their associations 
the manufacturers of common brick are now 


using advertising to convert people to the 
use of their product for homes. Why not 
a “Build of Brick” page with not only the 


advertisements of the brick manufacturers, but 
also the dealers in brick, the contractors who 
build of brick, the real estate men who have 
brick dwellings listed, an architect or two 
who has drawn plans for some beautiful brick 
homes, plumbers, heating contractors, paper 
hangers and interior finishers? For readers 
use a contribution from an architect, from a 
savings banker who loans money eon residence 
realty, and from a real estate man who can 
speak on the saleability and market value of 
brick houses.—C. W. V. 

It would be an easy 
to get up a weekly or, 
of “New Car Owners.” On this page could 
be given the names and address of all people 
in the city purchasing new cars during the 
month, as evidenced by the auto licenses taken 
cut. (These license numbers could be readily 
secured from the state capital where there are 
always people making a business of furnishing 
numbers.) The names and addresses of 
the new owners, their license numbers and de- 
scriptions of their cars could be given but the 


matter for a paper 
perhaps, monthly page 


these 


names of the cars should not be given as it 
might make some dealers who were not selling 
many cars feel sore to have it publicly shown 
how pcor they were doing. Then on this 


page could be grouped the advertisements of 

gasoline companies, accessory dealers, auto- 

motive apparel dealers, tire concerns and so on. 
F [. 


Here’s an idea you can put over in co-oper- 
ation with the editorial department. Have a 
bicycle run. A Sunday afternoon is the best 


time. If your city is large enough, follow the 
“plan of the Boston, (Mass.) American, and 
make it for women exclusively for one group 


and keep the boys and men in separate groups. 
If possible, get somebody who can go in the 
run on one of the old-fashioned “bone-shakers” 
of bygone days. You can line up all the 
bicycle dealers fdr advertising, the editorial 
department can get some live features with 
photos, and you can give your paper a bunch 
of valuable good-will advertising —J. M. M 
The second-hand automobile has become 
such a factor in the automobile industry and 
its retailing, the Boston Post has taken ad- 
vantage of the fact and opened up a new de- 
partment for the merchandising of used cars 
that is meeting with marked success. It is 
called “The Boston Post Used Car Bulletin.” 
Every Wednesday on the last page the Post 
runs the bulletin, which consists of twenty 
50-line ads, of attractive appearance, calling 
attention to especial bargains in the hands of 
the 20 reliable advertisers listed, and this 
advertising is paid for at the regular auto- 
mobile rate, which means real money.—G. M. 





Country correspondents frequently send in 
items concerning proposed farm sales in their 
localities. These are turned over to the classi- 
fied department which mails out a classified 
blank and form letter urging use of the 
newspaper columns in advertising the sale.— 
m A. TF 

Many an extra dollar may be realized by 
the ad man’s capitalization of conventions held 
in his city. For example, take the annual 
convention of the State Teachers’ Association. 
These meetings are often held just before 
the opening of the fall term and many of the 
teachers are giving thought to replenishing 
their wardrobes. With this idea in mind the 
ad manager, through a little preliminary work, 
should be able to line up a number of the 
city’s specialty shops and department stores 
into taking several pages of extra space. He 
might get the merchants to co-operate in 
staging a special fashion show for the teachers, 
promising the aid of the paper in caring for 
the arrangements and giving it sufficient pub- 
licity. He might also interest the theatres into 
arranging special programs during the nights 





that would have an appeal to the teachers.—H. 
E. R. 

A theatre ticket contest is being conducted by 
the Lynn (Mass.) Telegram-News, in which 
30 tickets to a certain theatre are given every 
week to the winners of the contest. Scattered! 
throughout the different ads on an entire page 
of advertisements of various sizes, are super 
fluous letters, which, when properly put to 
gether, spell the name of a coming feature 
picture at the theatre which is co-operating 
with the paper in conducting the contest. Fo: 
the first 15 correct, or nearest correct answers 
received, 15 double seats are given away for 
the performance for a certain night.—C, L. M 


A circulation booster in the form of a 
junior baseball league is being organized by 
the Ogden Standard-Examiner. More than 
60 teams will be entered. Players’ age limit 
is 12 t@ 16 years. Losing teams will lx 
eliminated and the winning team will be 


awarded 
merchant. 


a silver trophy 
Individual 


donated by an Ogden 
prizes for members of 


the winning team have been contributed by 
Ogden sporting goods stores. Al Warden, 
sporting editor of the Standard-Examiner i 
ex-officio president of the boys’ league. 
O. Jj. M. 

An idea to get mere space from druggists 
handling kodak supplies. Pick out good “‘pic- 
ture spots” in the vicinity of the city, prepare 
an advertisement calling attention to them at 


seascns when especially good views can be ol- 
tained. A series cf this sort will sell to the 
leading kodak store —R. M. F 


“Straws that show which 


way the win) 
blows” was the title of a recent full-page dis 
play as by the George McKelvey C., Youngs 
town, Ohio, department store. The firm clipped 


the heads and the first few lines of about sixty 
stories that spoke optimistically of business con+ 
ditions and then reproduced them in an attrac- 
tive layout around a box in the center of the 


page which contained a short prosperity talk. 
The news items, the store mentioned, were 
clipped from the Youngstown Vindicator and 


Telegram during the previous three weeks; and 
then followed with this advice: 

“If you have not read them before, read them 
now. They mean something. They are straws 
which show which way the wind blows.” 

“Let’s talk prosperity,” is the caption of the 
box, which continued, “Good business is coming 
back again. If you don’t believe it, if you don’t 
feel confident that the worst is past and that 
business throughout the entire country—and par- 
ticularly right here in Youngstown—is well 
started on the road to recovery, read the clip- 

* 


pings. * We have been pessimistic long 
enough, good times are just around the corner, 
row let optimism have the day.” 

Any newspaper advertising manager might 


clip all items flavoring of an optimistic trend 
and when he has gathered a number present 
his plan to a merchant. Then again the ad 
man might prepare a layout, leaving a number 
of blank spaces for which he might solicit a 





number of merchants to join in taking a 
“Back to Prosperity” page.—H. R 

The Boylston Street Merchants’ Association 
very cleverly brings “Boston’s new shopping 
center” before the entire city by using a full- 
page display advertisment in the Sunday 
Herald, the capt‘on of which reads “From a 


marsh to Boston’s finest business thoroughfare 
in 100 years.” The ad was run in connection 
with the Hub’s centennial celebration as a city. 
Three pictures are used in the ad to tell the 
“story of a century of progress.” The largest 
photo is of Boylston street today. Two smaller 
ones show the thoroughfare 100 years ago when 
it was a marsh and later, its appearance as 
a residential district. 

The newspaper advertising manager might 
delve into the early developments of the busi- 
ness streets in his town and, after collecting 


some interesting data and obtaining a few 
photographs, interest the merchants of that 
particular thoroughfare or a merchants’ asso- 


ciation in taking several display ads. These ads, 
give the retailers publicitv, create better feel- 
ing, and gain good will—H. E. R. 








10,186 NET PAID 


HE circulation statement of The 
Passaic Daily News for the 
three months’ period endins 
March 31, 1922 as reported to the 


Audit Bureau of Circulations shows 
an average net paid circulation of 
10,186 daily. 


HIS is an increase of 1,389 copies 


daily over the statement for the 
three months’ period ending March 
31, 1921 


By far the largest growth in Passaic 


DAILY NEWS 


Passaic, New Jersey 


4. M. MARTT, Rk. E. LENT 
Editor. Gen’l Mor. 
















Big Circulation 
Gains That Stick! 


A Hollister Campaign. will increase 
your circulation by thousands—ani 
hold it. 


Among publishers who know are 
The Philadelphia Inquirer, San 
Francisco Chronicle, Clevelan:| 
Plain Dealer, Washington Post. 
Los Angeles Times and many 
others. 


Now on The Louisville [leral! 
Write or wire for more facts. 








ORGANIZATION 
Largest in the United States 
300 MERRITT BLDG., 


HOLLISTERS CIRCULATION - 


Los ANGELES, Cac. 
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Tried and Found True 


Whether as a household necessity for 
the family or a productive salesman 


Che 
Pittsburg Dispatch 


has stood the test for generations. 


Branch Offices: 
Wallace G. Brooke, 
Brunswick Building, New York 

Ford-Parsons Co. 


Marquette Building, Chicago, II. 








FIRST 


In four months of this year, 
The New York Times published 
293,834 agate lines of advertising 
in the Rotogravure-Picture Sec- 
tion of the Sunday edition—a 
gain over the corresponding pe- 
riod of 1921 of 52,954 lines, and 
an excess over the second New 
York newspaper of 87,896 lines. 











Because of its diversified resources the 
North Jersey Shore is doing an excel- 
lent business despite the depression in 


other sections. Advertisers should re- 
member that this prosperous section 
can be thoroughly covered by using 


THE ASBURY 
PARK PRESS 


(Evening and Sunday editions) 
FRANK R. NORTHRUP 
Special Representative 
350 Madison Swine New York Chines WE 
Assoc‘at‘on Buildin: 
J. LYLE InnecneTe ore 
Asbury Park, 
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(Continued from page 30) 











Inc., sprinklers, Providence. He 
ceeds the late Henry A. Carpenter. 


The Hudson Motor ‘Car Company, 
and Essex Motors, Detroit, have ap- 
pointed William A. James advertising 
manager. Mr. James has been con- 
nected with the Hudson and Essex com- 
panies for a number of years, first in 
the sales and technical departments, 
until a year ago when he entered the 
advertising department. 

K. L. Noone, for over fifteen years 
connected with the American News- 
paper Publishers’ Association head- 
quarters office, has joined the staff of 
James F. Newcomb & Co. of New York 
as aSsistant to Robeyt E. Ramsay, the 
vice-president. 


suc- 


Editor & Publisher for May 13, 


J. H. Heilbronner, publicity and ad- 
vertising man, has opened an advertising 
agency in the First National Bank Build- 
ing of Butte, Mont. He is a former 
president of the Butte Ad Club, 

Miss Caroline McCarthy was married 
April 27 to Francis K. Thompson of 
the Andrew Cone General Advertising 
Agency, New York. 

Douglas Williams, secretary of pub- 
licity for the St. Louis Chamber of Com- 
merce, and editor of its monthly publi- 
cation, Greater St. Louis, has resigned 
to become manager of publicity for the 
Southwestern Bell Telephone Company. 

C. F. Chapin, advertising manager of 
the Vick Chemical Company, Greens- 
boro, N. C., is on a business trip to New 
York. 

Fred B. Judges has been appointed ad- 
vertising manager for the Carman Shop, 
women’s apparel, Seattle. He is a jour- 
nalism student at the University of 
Washington. 





EDITOR & PUBLISHER 


NEW YORK, N. Y. 
RATE CARD 
im effect March 11, 1922 





1. General Advertising 


a. Transient rate 50c per agate line (minimum 


b. PREFERRED POSITIONS. 
space 14 lines—1 inch). 








i MOTTE 672 agate lines $200.00 Front and back cover rates on application. 
ee 336. * e 113.00 
Quarter page ...... 168 “ 60.00 Inside front and back covers 10% extra. 
Eighth page ....... _— ” a 35.00 
Sixteenth page ..... 42 “ ” 20.00 All other positions 25% extra. 
2 Time Contracts 
Agate 6 insertions 12insertions 26 insertions $2 i ions 
a. Lines within year within year within year within year 
<<. Eee 672 $188.00 $175.00 $150.00 $125.00 
Perr ree 336 100.00 94.00 88.00 75.00 
Quarter page ...... 168 56.00° 50.00° 47.00° 44.00 
Eighth page ....... 84 30.00° 28.00° 25.00° 23.00 
Sixteenth page ..... 42 18.00° 15.00° 14.00° 13.00 


All 52 consecutive-insertion contracts (see last column above) are based om consecutive in- 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract is credited 


for one insertion only. 


Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 


advertiser within the twelve-month period. 


“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 


to be credited on contract as but one insertion 


of contract space. 


c. Rate maker card—S2 consecutive insertions—minimum space 2 agate lines—net rate 28c. 


per agate line. Extra space pro rata. 


d. All rebates earned by advertisers using more than contracted space within life of contract 


are paid in advertising space to be used within 


one month after expiration of contract. 





%. Classified Advertising. 


a. Help Wanted......... Staak - 06 a word 
WE GR oso ccncceuscccece -.. 06 a word 
Situations Wanted...... «++ 03 a word 






Business Opportunities......... .06 a word 


4. Reading Notices—(None.) 


S. Commissions. Allowed to ized agen- 
cies on other than publishers’ advertising. 


b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 


ce. No discount for frequency of insertion. 





All accounts payable net 30 days and subject to sight draft immediately thereafter. 
Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 


Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub- 


service department of EDITOR & PUBLISHER 





6. TERMS. 
a. 
b. . 
tenth (10th), provided all previous bills are paid. 
c. 
ject to cash discount. 
d. Advertising copy will be prepared by the 
at an additional charge of 10%. 
7. Mechanical Requirements. 


Column width, 13 ems. 
9 x 12 inches. 


Column depth, 


168 lines. Columns te page, 4. Size of page, 


Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertisements 


should be 133 line screen. 





8 Time Schedule and Miscellaneous 
All copy subject to publishers’ approval. 


9. Publishing Date—Saturday of each week. 
b. Forms Close Thursday. 


Advertisements must be in office by Wednesday P. M. for current week’s issue. 
Corrections on advertisements may be made up to Thursday, 5 P. M. , 
EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 


failure to return proof in time to make corrections. E i 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 


advertisement. 


display and position. 
. All cuts should accompany copy. 
advertiser. 


Copy for advertisement should be received as early in the week as possible to insure good 


i. All new cuts and art work made at expense of 





a. Member of A. B. C. 
b. 


(February 1/22) Circulation 5,007. 





iL, Sabscription Ratee—Domestic $4.00. Canada (4.50. Foreign $5.00. 





12. Executive Personnel, 


J. W. Ferguson, general manager; John F. Redmond, managing editor. 
1, B. Keeney, advertising; Fenton DOuwieng, cwrcusarion. 


1922 


NEWS OF THE AD AGENCIES 


wor has been received by the Syver- 

son-Kelley Advertising Agency, 
Spokane, Wash., that they have been of- 
ficially recognized by the American 
Newspaper Publishers Association. This 
agency has also been placed on the rec- 
ognized list of the Agricultural Publish- 
ers’ Association. 

F. M. Fuggazi has been placed in 
charge of the space-buying department 
of the William H. Rankin Company’s 
New York office. 

The Friend Advertising Agency, New 
York, has moved from 347 Fifth avenue 
to 171 Madison avenue. 

William H. Clarke and George L. 
Pritchard, both account executives of the 


Philip Ritter Company of New Y 
have been named vice-presidents of tha 
organization. 

M. J. Conway, who has been space 
buyer of Newell-Emmett, New York aq. 
vertising agency, has gone to the Cowen 
Company, New York, in the same gq. 
pacity, 

Miss Edith V. Righter, space buyer of 
the J. Walter Thompson Company, Ney 
York, sailed this week for New Orleans 
and other points for a vacation. 

Joseph T. Coenen, formerly of th 
Zain Advertising System, has joined the 
production department of the O’Connell. 
Ingalls Advertising Agency, 1 Coun 
street, Boston. 

E, W. Hemphill, who has been spare 

(Continued on page 37 








SUPPLIES & 


For 








——— 


EQUIPMENT 


Newspaper Making 








Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 9% Beekman St., 
New York City. 





Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 





: 


Newspaper Plant Equipments 
Established in 1912 





PECKHAM MACHINERY CO, 





MARBRIDGE BLDG, 34th & Bway 


NEW YORK CITY 
Complete Newspaper Plant (consolida- 
tion) in Waterbury, Conn. 


36-page Hoe Press, now printing a fine 
paper, 16-page Potter Web, Stereotype 
Equipment, Linotypes, Intertypes, Com- 
posing Room Equipment, etc. 


List now ready. Machines can be 
shown running for a short time. 











STEREOTYPE CHASES 





NEWSPAPER 
PRESSES 


FOR SALE 


Two Used Duplex 4-Plate- 
Wide Sextuple Machines with 
all sections on the floor. Now 
printing the New York Tribune. 


For particulars apply to 


R. HOE & CO. 


504-520 GRAND ST. 
NEW YORK, N. Y. 


7 Water St., 827 Tribune Bidg. 
Boston, Chicago, Ill. 











Made of Special Analysis 
Cold Drawn Steel, guaran- 
teed accurate in every partic- 
ular and of thoroughly de- 
pendable quality in material 
and workmanship. 


Chases repaired and altered. 
Makeup trucks converted in- 
to elevating tables. 


Write for Prices. 








American Steel Chase Co. 


122 Center St. New York 














USED PRESSROOM 
EQUIPMENT 


Goss Two Deck Straightline Press 


Prints 4, 6, 8, 10, 12 or 16 page papers. 
7 or 8 columns to page. 


Scott Three Deck Speed King Press 


Prints 4, 6, 8, 10, 12, 14, 16, 18, 20 or 24 page 


papers. First and last pages in color, 


Hoe Sextuple Press 


with color printing cylinder. 
hour 48,000—4 


pages; 24,000, 14, 16, 18, 20, 22 or 24 pages. 


Hoe Double Sextuple Press 
with color printing cylinder. 
hour 96,000—4, 6, 
pages; 48,000, 14, 16, 18, 20, 22 or 24 pages. 


Advise us Press that Interests you 


Walter Scott & Company 
Plainfield, New Jersey 


New York 
1457 Broadway 


Prints 


Running speed per 
6, 8, 10 or 16 pages; 36,000, 16 


Running speed per 
8, 10 or 16 pages; 72,000, 16 


Chicago 
1441 Monadnock Block 


For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 














Stare ne Kansas City 
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Chicago San Francisco 
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Introduction to Employer and Employee 











SITUATIONS WANTED 


A WORD for advertisements under this 
3c daseification. Cash with order. For 
those unemployed one insertion (adv. not to 
gc0oed 50 words) FREE. 





ising Man, 

ony position with publication. Two 
‘ears’ experience handling advertising details, 
orders, copy, cuts, makeup and mail_solicit- 
ing; also experience in newspaper classified 
gliciting and handling department. Capable 
taking charge of department. Excellent rec- 
ymmendations. Will accept any reasonable 
lary to demonstrate ability. C-561, Editor 
& Publisher. 





ising Manager 
elecer a new business, twenty years’ suc- 
cessful advertising experience in Washington, 
Baltimore, Pittsburgh and Philadelphia. Let- 
ters of references speak in highest terms past 
work, ability and character. No proposition 
too difficult. Married, age thirty-nine. Seek- 
ing real opportunity and permanent. Salary 
3000 year. Box C-535, Editor & Publisher. 





pe . 

City or Assistant City Editor i 

Builder, booster and organizer desires loca- 
tion in small city. C-569, Editor & Publisher. 


Classified Manager — 

trained on big Chicago paper; now depart- 
ment manager of 12,000 daily; wants chance 
to build for stronger medium, even at lower 
salary. Our No. 3057-B is highly recom- 
mended. Fernald’s Exchange, Inc., Third 
National Bank Bldg., Springfield, Mass. 








Classified Advertising Manager, : 
having extended training in successful classi- 
fied promotion, management and office sys- 
tems on large eastern and middlewestern 
papers, who knows that intelligent classified 
advertising pays and can instill this knowl- 
edge in others and build up a courteous, effi- 
cient classified department that sells. Avail- 
able after May 15th. ox C-570, Editor & 
Publisher. 


Editor, Managing Editor : 
Trained newspaper man of many years’ ex- 
perience at liberty after May 1, desires to 
make connection with high-class daily. Edi- 
torial, political, financial, industrial and _ rail- 
road writer, versatile and well balanced and 
with extensive knowledge; vein of humor; 
human interest. Best of references and testi- 
monials. Married, good habits, prime of life, 
good health. Republican in_ politics. City 
50,000 to 100,000 in Middle West preferred. 
Temporary position not accepted, but willing 
to try out. All communications confidential. 
Box C-519, Editor & Publisher. 


Editorial Situation Wanted 

A man not afraid of his age and 
work by the clock, F 
Who can explain why he wants the job, 
Who has played the gamut from country 
editor to top city notches, 

Who can give testimonials from people who 
know, 

Who can write anything except 
and sporting stuff, 

Who has initiative and stay, 

Is ready now 

If the paper is P. M. or 100 per cent weekly, 
In a town near New York 

And is read by live people. 

Address Frank N. Brooks, 52 W. 93rd St., 
New York City. 


Live British Stuff 

Trade reports, special articles. 
up-to-date contributions supplied 
notice. Mail or cable. New Lyn, 
Green, Knebworth Station, England. 
E sald AA 

Hard worker, knows the game, always pro- 
duces newsy paper that builds sales at mini- 
mum expense. Unusual man, under 40, de- 
sires change. Best reasons. Experienced 
larger eastern cities. Fine references. Ad- 
dress Box C-566, Editor & Publisher. 


Experienced Newspaper Man , 
seeks management of paper where opportunity 
exists to increase its business and keep ex- 








doesn’t 


financial 





Interviews, 
at short 
Stockens 











penses at least 25% below income. Practical 
experience in every department with record 


covering several years, as an energetic, hard- 


working, capable man, that should interest 
any publisher, and who can secure details 
a to results actually produced on other 
Papers by this man. Address C-562, Editor 


& Publisher. 


A Newspaper Man 

of more than 25 years’ experience, now forty 
Years of age, who has been in another line 
of business for about seven months, desires 
to re-enter his own profession. Can submit 
most convincing proof that he can handle 
editorial, news, advertising or circulation ends 
of paper. Would prefer small daily as editor 
and manager; advertising and business man- 
agement or advertising and circulation man- 
ager. But will consider any position any- 
where, where hard work, combined with a 
thorough knowledge of the newspaper busi- 
ness, will afford an opportunity to prove my 
worth, Am a capable executive. Not so 
much concerned about the remuneration at 
the start (although it must be adequate), as 
Iam about the future prospects. Will be 
in New York next week and will be glad to 
call on nearby publishers for a personal in- 


terview. Address Box C-565, Editor & Pub- 
lisher, 





SITUATIONS WANTED 





HELP WANTED 





News Executive ; 
The best way to build circulation is to print a 
newspaper. If you are not satisfied with the 
paper you are getting I can give you what 
you want. Am open for live proposition. Ad- 
dress Box C-530, Editor & Publisher. 





Experienced Newspaper and Advertising 
Woman, 

29, university trained, experienced reporter, 
telegraph editor, advertising copy writer and 
space seller, desires connection which assures 
future. Prefer advertising work. Anywhere 
in western half of United States. Available 
after June 1. Address C-552, Editor & Pub- 
lisher. 





Position Wanted 


Newspaper man with broad experience de- 
sires change. Seeks connection as business 
manager or advertising director. Available 
June Ist. Would like to take charge of run- 


down paper. 


Have record as result getter. 
Address Box ( 


553, care Editor & Publisher. 





Wanted 

Editor and manager of newspaper with 3,000 
circulation in city of 10,000 wants wider field. 
Former head of metropolitan newspaper copy 
desk; able editorial writer and successful as 
executive. Present salary $4,000 a year and 
giving satisfaction. 42 years old. B-895, 
Editor & Publisher. 


Young Man 

wishes position on small town paper. 
years free lanee Europe, South America, 
United States—feature, editorial, reporting; 
Bachelor of Commerce. $35. C-564, Editor & 
Publisher. 





Five 





Young Man, 

age 25, newswriter four years, some mechan- 
ical experience, have handled industrial news 
and feature articles, want position as feature 
writer exclusively. Would consider position 
writing advertising copy. $50 per week. 
C-551, Editor & Publisher. 





HELP WANTED 


6c A WORD for advertisements under this 
classification. Cash with order. 


Advertising Man 

of proven ability, not a copy chaser; must be 
able to make attractive layouts and write in- 
telligent copy for local merchants. State all 
in first letter. C-529, Editor & Publisher. 


Advertising Man Wanted 

Young man full of pep, who wants to make 
a record for himself in new business building 
as well as increasing the business of regular 
advertisers, can connect with a live evening 
daily with a circulation of 17,000 in a city 
. a population. C-558, Editor & Pub- 
isher. 











Experienced Advertising Man 
to invest $10,000 and services. 
tional circulation 100,000. Credentials neces- 


sary. Unusual opportunity. C-560, Editor & 
Publisher. 


Circulation Man Wanted 

One who would like to connect with a good 
evening paper with 17,000 circulation in a city 
of about 50,000 population. No contest or 
premium proposition. Just straight, perma- 
nent circulation building. Give full informa- 
tion in first letter; experience, present em- 


ployer and salary expected. C-557, Editor & 
Publisher. 


Editorial Writer Wanted 
for evening paper in city of 200,000. Give 
age, experience and references first letter. 
Address Box C-554, Editor & Publisher. 


Press Salesmen Wanted 

High class salesmen familiar with printing or 
having selling experience in allied lines. Must 
have good address as well as_ mechanical 
aptitude and ability to properly present the 
merits of a superior article. Also one or two 
men who have sufficient experience and tech- 
nical knowledge of the business to prepare 
proposals and handle sales correspondence. 
Apply in confidence in person or by mail to 
Richard Kelly, President, R. Hoe & Co., 504- 
520 Grand St., New York, N. Y. 


Four Good Rep % 

seasoned newspaper men, who can write bet- 
ter than ordinary stuff, can find through us 
eastern positions at $40 to $50. Give age, 
education, experience, references and enclose 
clippings. Registration is free. Fernald’s 
Exchange, Inc., Third National Bank Bldg., 
Springfield, Mass. 


Reporter Wanted 
and all around man, young enough to have 
push and aggressiveness and old enough to 
have judgment and initiative. One who can 
dig up news as well as cover an assignment. 
Must have A-1 record of accomplishment. 
Application should give age, previous connec- 
tions and salary required to start. Evening 
Standard, New Rochelle, N. Y 


Wanted 

Young but experienced city editor, able to 
handle men, alive and willing to grow with 
growing paper. Write, giving full experience, 
with references and salary required to start. 
Ann Arbor Times News, Ann Arbor, Mich. 


Magazine na- 























Wanted 
A live circulation manager to look after new 
business only on an established daily of 


160,000. No dead ones or hot air merchants 
need reply. Want a worker who will get 
real money for his efforts. Box C-536, Editor 
& Publisher. 

Wanted 

Advertising manager for daily newspaper. 
Must have had experience in similar capacity 
in city of 40,000 to 75,000. Must be first-class 
in every respect, with executive ability, ini- 
tiative and constructive ideas. Apply Box 
C-540, Editor & Publisher. 


NEWSPAPERS WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 
Will Buy 
small daily, or will lease with option of 
purchase. Address B-971, Editor & Publisher. 














PERSONALS 


(Continued from page 36) 











buyer of Evans & Barnhill, New York 
advertising agency, has joined the Vree- 
land Press. 

W. Montague Pearsall, advertising 
agency, has moved from 41 Park Row 
to 25 Broadway, New York. 

The Central Advertising Agency was 
organized in Bakersfield, Cal., last week 
to handle newspaper advertising on the 
East Side, particularly, although the ac- 
tivities of the agency, it is claimed, will 
extend over the San Joaquin valley. The 
manager, Ben Hawkins, has been asso- 
ciated with the sales department of the 
Harris Advertising Agency, an older 
local concern. Other officers are: G. M. 
Wilkins, president, and W. B. Morgan, 
secretary. 

W. F. Therkildson, recently vice- 
president of Critchfield & Co., has been 
made vice-president and general man- 
ager of the North Carolina Farms Com- 
pany, New Holland, N. C. Mr. Ther- 
kildson was with W. Atlee Burpee & 
Co., Philadelphia, and with N. W. 
Ayer & Son before he joined Critch- 
field & Co. 

Thomas, O’Brien & Coleman, Inc., 
Chicago advertising agency, has changed 
its name to the David C. Thomas Com- 
pany. Howard V. O’Brien and John 
Coleman, Jr., will continue actively as- 
sociated with the company. 


_M. S. Knight has resigned from 
Street & Finney, Inc., New York, to 


become advertising manager of the Re- 
tail Ledger, Philadelphia. 


Advertising Service has moved its 
office to 70 McGill College avenue, 
Montreal. 

R. Sykes Muller Company, Ltd., 


Montreal advertising agency, has moved 


from 128 Bleury street to the new 
Canada Cement Building, Phillips 
Square. 


McConnell & Fergusson have moved 
to 43 St. Sacrament street, Montreal. 


Jackson Now Selo Owner 


L. L. Jackson, manager of the Frank- 
lin County Times, Russellville, Ala., has 
purchased the entire interest of Dr. J. M. 
Clark, former editor, and is now sole 
owner of the newspaper property. 





Hard Luck Trailed Shuman 


A. L. Shuman, advertising manager 
and treasurer of the Fort Worth Star- 
Telegram and president of the National 
Association of Newspaper Executives, 
tried hard to get to New York for a 
meeting with his friends of N. A. N. E., 
but the fates were against him. He had 
practically recovered from an operation 
for appendicitis which he underwent 
April 10 and was ready to start for the 
publishers’ conventions April 25, but his 
physician convinced him that the trip was 
too much for his strength. The next 
night, while he and Mrs. Shuman were 
visiting neighbors, burglars raided the 


$35,000 


cash or less for investment in a daily 
newspaper in a city of 5,000 or more 
population. Investment to carry with 
it position as publisher or business 
manager. Properties in second or 
third place considered. 


Proposition X. R. 


Charles M. Palmer 


Newspaper Properties 
225 FIFTH AVE., NEW YORK 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 
TRADE PAPERS 


HARWELL & CANNON 
amon st eee 


Times Building, New York 
Established 1910 














For Sale: 32-pp Hoe 


angle, four plates wide, 
ae Se eae 
Seeeon egrvel cutng ben, adevetng 


table Fy + I steam table. 
IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal 


Richmond, Virginia 











WE CONNECT THE WIRES 

















UNDAY or Feature Editor. 

with the outfit to hold 
down a newspaper or class 
journal position of responsi- 
bility, will end in June his 
$5,200 contract. Employer cer- 
tifies to ‘‘alertness with ideas, 
enthusiasm for work and good 
judgment’’; that he is ‘‘accu- 
rate, thorough, methodical, or- 
iginal.”” Has climbed in eight 
years to present position; can 
stay, but wants harder task. 
Get in touch through us with 
No. 3830. 













FERNALD’S EXCHANGE, INC. 
THIRD NAT'L B'LOG., SPRINGFIELD,MASS. 





Shuman residence and took practically 
all of Mrs. Shuman’s jewels and dia- 
monds. Meanwhile the Trinity River 
was overrunning its banks and keeping 
the city on the alert. But Mr. Shuman 
thinks the “streak” is broken. 


Dinner for W. H. Johns 


The George Batten Company, New 
York, will entertain at a dinner on the 
evening of May 15 at the Waldorf-As- 
toria in compliment to President William 
H. Johns, commemorating his thirty 
years’ connection with the company. 


Flagstaff Leader Suspends 
The Flagstaff (Ariz.) Northern Ariz- 
ona Leader, established in 1916 as a 
Democratic organ, has ceased publication. 
It first began as a daily but had issued 
as a semi-weekly for several years. 


Worcester Newsboys Dance 
Worcester newsboys conducted their 
seventh annual ball April 24. The boys 
awarded a cup to the prettiest girl in 
the hall and had a prize dance fer which 
members of a local stock company were 
judges. 
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METROPOLITAN NEWSPAPER 
SERVICE 


Maximilian Elser, Jr., 


150 Nassau St. 


Geni. 


New York 


Mgr. 











Buffalo News 


. a nd 


Syracuse 
Post-Standard 


have ordered 


Folks Back Home 


(A once a week feature) 


By ROBERT QUILLEN 


ASSOCIATED EDITORS 


440 So. Dearborn St., Chicago. 











Te ee fe 9 


America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 


1Ca. 




















We cam increase your businese— 
you want it increased. 


You heve thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
businese-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 
Established a Quarter of a Century 
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Managiy editors and city editors ways the lookout for 
eature 4 at can be ed loci | rk & PUBLISHER x 
j i i r this | t that the hunch is net be 
s yr cit ar wt f ti defpartmes 
’ t t es the IW I >I Ih he t/ r.. i 
» in and rece F by return mai navatlable 
‘ ’ rr? 
THE RE’S a good feature in the dog license ‘About People,” a daily column appearing 
bureau Pick out the peculiar names. Find t Bellefontaine (Ohio) Examiner is con 
out if the daschu Doberman pincers, and = sic ed by the publishers to be one of the 
police dogs have t German cognomens st valuable features of the paper. It is 
since the war See if Rover and Fido have i column of little, intimate articles about per- 
become as rare as the dodo bird What is the sons and places familiar to Bellefontaine resi- 
most popular name, which is the most popu- dents, and that it is widely read was evi 
lar breed, who owns the largest number of denced recently by a flood of letters when the 
dogs, does the license clerk think many people column was inadvertently omitted for two 
try to make one license do for several ani ssues. If John Jones in Sarasota, Fla., writes 
mals, does he or she think many pay the in interesting letter home, excerpts are re 
smaller fee for a male dog and put the produced. If Mrs. Smith has an unusual 
license tag on a female, do small boys bring potato, that item is duly recorded in the column. 
their fees in in small change? Get some totals All of which serve to make up for the heavier 
on the number of lice for several years.— world news carried by outside papers reaching 
GS 8. ve B the city —B. A. 
A present-d: liscerning tor state t . . : . . 
present-day discerning editor s ated that The St. Louis Post-Dispatch about once a 
too many editors were missing a trick in not - ¢ : 
’ ‘ week runs the names and addresses of people 
realizing that the weather is one of the most , , onal “nega . 
nas Teas a lates aie’ 5 tre Oter Saree \ ave applied for passports to travel in 
s ) ws « Te T = 1 
Ie Seen Set ee ee le Europe this summer. Interviews with these 
reader, for some reason or other, is inter “ : . - 
’ - people should result in a good feature story. 
ested in the weather. Concoct a live con- : 1 
. - “ P The unique reasons why some _ people are 
test for the benefit of your readers such as isin : - att | 
. * going abroad is interesting reading for those 
“How Are You as an Amateur Weather who ‘tae at hee =e 
Prophet?” Draw up plans for a contest along , ogi 
these lines, offering several prizes to the — 
participants who at the close of the contest 
c ‘ 1 . x - ” , 
have scored the highest percentage of cor- He vy Our Town Improves. It would 
rect prognostications on the weather one week elp boost your town very much to run the 
in advance. For instance, their prophesy on . heading oyer a couple of cuts, one 
each day’s weather must be received in th wing a place in your town how it appeared 
office of the newspaper one week (seven days) S@me years ago and beside it how it looks 
prior to the day they make a prophesy on. lay A short story could follow. A num 
The contest to run, say, for a month; after ber of stories could be run for it would soon 
the first few days the answers will be coming Create interest and people would bring in 
in regularly every evening.—G. M pictures of places a good many years old.— 
. J. W. H. 


Ask every furniture dealer in town how many 
: : : ; 


iwin-bed suits he sells, and how many of tie 
old fashioned beds he sells. Get the ratio 
and compare it to the ratio of divorces and 


marriages. The. Tampa Tribune printed a 
story that showed the proportion of twin beds 
sold to old fashioned beds sold to be the 
same as the proportion of divorces to mar- 
riages. -G. F 


A glance through the address column of the 
registration section in the back of the general 


catalogue of your state university will show 
you whether this idea can be worked in your 
town: Have your correspondent or a student 


write a feature story about your town’s repre- 
sentation at the state university. Such an 
article is particularly feasible in middle west- 
ern towns inasmuch as most of their college 
men are educated at the state university. Tell 
in what activity each native son and daugh- 
ter have won laurels, what course each is tak- 
ing, and of what local family each comes 
from.—D. R. 


What kinds of candies are most relished by 





the people in your city? A story secured 
from candy story proprietors along this line 
would be of interest to every sweets lover in 
your city. With this story could be incor- 
porated some human interest stuff about un- 
usual sales, sentimental occurrences in the 
stores, etc.—F. H. W. 

rhe voung women in charge of the girl 
ushers in your theatres can give you material 


for an interesting 
and troubles. 
—G, L. K. 


story on their experiences 
How do they handle mashers? 


Capper’s Weekly offers a prize of $1, for 
the best letter on “How do Women Propose?” 


This being a new proposition for that paper 
they have not began the publications of the 
letters yet. But when they do, we expect to 
read some feminine humor that will change 


the aspect of conventionalism.—B. F. C. 


Considerable comment is rife today as to 
how old a man should be to quit work, based 
on the many outstanding examples of veter- 
ans in their chosen fields still “in the harness,” 
John D. Rockefeller, Chauncey M. 
Depew, Thomas A Edison, Elbert H. Gary, and 
an innumerable host of others. A good feat- 
ure story would be to make a canvass of your 





such as 


immediate territory and line up all the veter- 
ans still on the job, giving an interesting 
sketch of who and what they are, and their 
reasons for still remaining “in the harness,” 
when they can financially afford to give up 
work.—G. M. 





A good story can be secured from the Man- 
iger of one of your Department stores on the 


subject of “Methods Taken to Prevent Shop- 
lifting.” In the same story you describe how 
} return of goods increases the cost of 


listribution which of course is paid for by all. 
Your paper can do valuable work by showing 
ip the evils of thoughtless people in returning 
goods. —F. L. 


The Ogden Standard-Examiner is making use 
of a series of Interesting Ogdenites| With art 
layout is run a sketch of unique characters. 
One was a doctor, the oldest practicing physi- 
cian in Utah, who still rides a bicycle in mak- 
ing his calls. Another tells of an Ogden citi- 
zen whose hobby is phonograph records. This 
man has the largest private collection of rec- 
rds in the State.—O. Q. M. 





On the occasion of the convention of a 
national order in a western city, the local 
newspaper printed a “vest pocket” edition de- 
tailing in brief events at the convention and 
copies were distributed to the delegates. They 
made a bg hit with the delegates and served 
as a good advertisement for the newspaper.— 
ty ee 


It is the practice of one editor to request 
ill members of the reportorial staff to write 
editorials on various subjects at times for the 


purpose of developing emergency editorial 
writers, as well as giving the street men a 
chance to advance.—B. A. T. 


“Why not run a series of articles or stories 
about ‘Peak Loads?’ A number of these could 
be published, for instance, one each week tak- 
ing the ‘peak load’ for, telephone, telegraph, 
postoffice, street railway, express and any other 
commodity which your town has.”—J. W. H. 





Are there any retired sportsmen who at 
one time enjoyed a national reputation in your 
community? Recently a special writer on The 
limes-Journal of St. Thomas, Ontario, insti- 
tuted a search for feature copy in that city 
and discovered several gems for the sporting 
He found a professional pitcher who 
was in the major league uniforms away back 
in the ’80’s, and an old Irishman who held 
he amateur handball championship for years 
in his youth. There were three or four other 
superanuated celebrities who had mighty inter- 
esting stories to tell. And they had been 
overlooked for years and years. A few in- 
quiries of members of the sports organizations 
in a town or city will generally place a writer 
on the trail of good material of this type.— 
i. B. B. 
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Million 
Dollar 


Hearst 
Features 


The World’s Greatest Circulation 
Builders 
International 


Feature Service, Inc. 
New York 











With the Children 
’"Bout Her Knees’ | 
Aunt Dee Tells— _ | 








Bed-Time Educational Stories 
These stories do not send the childrep 
to bed with fear in their little hearts, 
That is the trouble with most bedtime 
stories. Aunt Dee’s stories acquaint 
the children with beloved characters 
in history, customs of foreign coun 
tries and the wonders of plant and 
animal life. They are educational 
Aunt Dee will increase your circula 
tion. 

Furnished in matrix form, type 
and heading complete; proof form 
with matrix or calendered proof 
of heading; or stereo form wood 
blocked, with heading and type 
complete. 


Samples and Prices Upon Request 
HERALD-SUN SYNDICATE 


280 Broadway New York City 








RADIO 


SERVICE—three a week 
By FRANK CHAPMAN 
Get in your reservations 
at once. 


Prices will be about the same as our 
Spike Webb Boxing Lessons. 


THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., Baltimore, Md. 











For Evening and Sunday Newspapers | 
Infernational News Service 
21 Spruce St., New York 
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“The African World” 
& 
“Cape-to-Cairo Express” 


Published every Saturday i 
London. 


AMERICAN OFFICE 
No. 1 West Thirty-fourth St.. 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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lation y r ~ ° Y 
New York, the Empire State, presents advantages for 
national advertisers who have learned how to advertise at a 
. ff minimum expense for a maximum return. 
} 
| People — more people than there are in any state in the 
—i Union. 
n 
_ Cities—more and larger cities than there are in any state in 
—f the Union. 
re it , | 
~ Money—more money than there is in any state in the Union. 
— Transportation—better transportation, more of it, and bet- 
al | ter roads than in most states. 
oof 
st Newspapers—plenty of them. Important, progressive, influ- 
—_ ential newspapers— published by men who are thoroughly 
: City alive to co-operative ideas and who can and do offer advan- 
tages impossible to find in any other form of advertising. 
National advertising in local daily newspapers is the best bet 
veek for the hustler who is looking for real results. 
i ° si 
" These New York State daily newspapers do the trick for you. 
Circu- 2,500 10,006 Circu- 2,500 10,000 
lation Lines Lines lation Lines Lines 
*Albany Knickerbocker Press........(M) 31,950 9 0 *"New York Globe............ cntthakie (E) 177,066 40 38 
*Albany Knickerbocker Press.........(S) 47,041 ll jl New York Evening Mail............ (E) 147,760 Al | 
SR EN, Sa cokwecacb lasses setens (E) 6,702 O4 035 New York Evening Post............. (E) 35,006 32 23 
*Brooklyn Daily Eagle................. (E) 61,561 20 .20 The New York Herald...............(M) 177,629 48 AS 
*Brooklyn Daily Eagle.................(S) 75,566 20 20 The New York Herald................ (S) 177,629 AB AS 
*Buffalo Courier and Enquirer...(M&E) 85,857 18 18 Fae Sa FR Wa wievcdaccdcscevecs (E) 180,442 48 AS 
ED  wivccuswtoascceccasece (S) 120,554 27 22 New York Times......... <ndagaeneen (M) 344,596 5 6305 
*0BMfale ERprese ...c.cccccsececescces (M) 38,732 12 10 De dike coctcccnecdenasds (S) 542,039 75 7275 
**Buffalo Express ............:> cateede (S) 56,784 18 14 COR WO ic ccccccnccivncencs (M) 142,195 7 36 
*Buffalo Evening News ..............(E) 104,958 21 21 COR We TUG ik ve cecctccccacves (S) 141,301 0 3% 
*Buffalo Evening Times.............. (E) 85,006 15 1S PR WU bcs cuconcnccéncccices (M) 351,309 0 58 
“Buffalo Sunday Times .............. (S) 102,809 15 15 DEG WE Wicca cvccccccccsdctead (s) 601,108 60 58 
Corning Evening Leader........... (E) 7,384 4 04 Bey WR WEE 3 hdc conc dencdaudacnd (E) 280,727 .” 58 
} Elmira Star-Gazette ................ (E) 23,792 09 07 Niagara Falls Gazette................ (E) 14,192 6 0S 
ce | Geneva Daily Times ......... ciener ee 5,432 04 4 ‘Olean Times .... ania - (E) 5,854 025 025 
*"Glens Falls Post-Star............... (M) 7,324 03 63 *Poughkeepsie Star aa Steet. .(E) 11,340 6S 85 
| "Gloversville Leader Reguiilions.. es (E) 6,295 03 83 Rochester Times-Union ..... ..(E) 64,388 20 18 
Gloversville Morning Herald...... (M) 5,717 935 3 tSaratoga Springs Suctian.. aaa (E) 7,895 04 04 
Hornell Tribune-Times ............ (E) 6,874 £35 035 *Staten Island Daily Advance......... (E) 8,782 4 04 
“Ithaca Journal-News ... canine 7,454 04 4 Se FIR 6 0 daw dnsdcuidusatenss (E) 45,014 10 10 
os “Jamestown Journal .... ‘ ooo GD 7,030 025 025 FONE HN. dns dawtvieccdecns - «+. (M&E) 22,647 5 5 
**Jamestown Morning Post............(M) 9,489 05 03 Government Statements, April 1, 1922. 
benny elle Aap ooo > il a ‘A. B. C. Publishers’ Statement, April 1, 1922. 
ess” aunts tn : “© 10,301 05 05 “A. B. C. Statement, October 1, 1921. 
y io New Rochelle Daily Star ae (E) 3,900 02 02 tGovermment Statement, October 1, 1921. 
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People Demand Better 
Values Today Than 
At Any Previous Time 








Wider observation among business men would seem to indicate 
clearly that those who are widest awake and really seeking to sell 
goods in general demand at fair prices are not complaining. 


Henry Ford and even those who follow closely after him or even a 
mite back of that are going ahead, making money and paying taxes, 
while those who seek unfair profits are whining their heads off. These 
are the days when the store or manufacturer who has secured broad 
recognition for fair play and honest trading gets the reward due, while 


the keen, unscrupulous sharper finds it difficult to sell goods enough 
to pay his help. 


Marshall Field, Benjamin Altman, John Wanamaker, Lord & 
Taylor, Stern Brothers, Arnold Constable & Co., McCreery & Co., 
Best & Co., and others who have built up reputations for dependable 
merchandise at fair prices, go steadily forward, while those who seek 


to compete without rendering equal service and dependable values 
find it difficult to function. 


While the direct result of newspaper advertising,—enabling a 
merchant to advertise today and reap profits tomorrow,—is daily 
demonstrated, the potential value represented in building up repu- 
tations for reliability is really worth much more. 


JASON ROGERS, 
New York, May 10, 1922 Publisher The New York Globe. 
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